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Sustainability is not an easy goal, but a path that must be followed with perseverance and determination 
to achieve real change and lasting results. 
 

Giorgio Armani 
Chairman   
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In 2023, the Armani Group continued to pursue the objectives summarised in the 2019-2030 Sustainability Plan in 
the three priority areas of action, in line with the Sustainable Development Goals identified by the United Nations: 
People, Planet and Prosperity. 
  
For each of the three areas, specific qualitative and quantitative improvements were identified and planned, in line 
with the results of the renewed materiality analysis and based on an approach that covers the entire value chain. 
Several long-term projects have also been launched, such as growing regenerative cotton and working with 
environmental protection associations. 
  
The Group recognises that sustainability is not an immediate goal, but rather a journey of continuous improvement 
that requires unwavering commitment and the ability to learn and grow. As a result, the Group is not discouraged 
by the emergence of critical issues but, guided by its core values, tackles them with determination.  
  
Notwithstanding the increased efforts made in recent years to manage and monitor the supply chain, the critical 
issues that have arisen1 have led the Group to make a significant commitment to accelerate and further strengthen 
the governance and control of the supply chain, also through the adoption of technological solutions that can help 
prevent future problems and identify new potential risk factors in a timely manner, in line with the new sustainability 
guidelines.  
 
With this document we want to share our actions, our progress and our commitment. 
 

Andrea Camerana 
Board member of Giorgio Armani S.p.A.   
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

 

 
1 tƭŜŀǎŜ ǊŜŦŜǊ ǘƻ ǘƘŜ ŎƘŀǇǘŜǊ ά9ǾŜƴǘǎ ŀƊŜǊ ǘƘŜ ǊŜǇƻǊǝƴƎ ǇŜǊƛƻŘέΦ 
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This document is the eighth edition of the Armani Group Sustainability Report - hereafter also referred to 
as άthe Reportέ - and describes the main ESG achievements and initiatives in 2023 (1 January to 31 
December). 
 
The Report, which is prepared and published annually on a voluntary basis, has been prepared in 
accordance with the GRI Standards on an άin accordanceέ basis. Data for 2022, 2021 and, for energy 
consumption and emissions, 2020 and 2019 are provided for comparison purposes. Any restatement of 
comparative data has been highlighted in the text or footnotes. 
 
In line with the GRI Standards, the Armani Group was guided by the principles of relevance, stakeholder 
inclusiveness, comprehensiveness and context of its operations. The principles of balance, accuracy, 
reliability, comparability and clarity were followed with reference to the quality of the reported 
information. 
 
The Group has further deepened its analysis of the materiality of the impacts generated in order to update 
its materiality analysis, a tool that defines the reporting topics of this document. The aim is to gradually 
align with the requirements of the new Corporate Sustainability Reporting Directive (CSRD)2. 
The results of the materiality analysis, which is updated every two years, are presented in paragraph 1.4 
άMateriality analysis, ESG risks and opportunities and stakeholdersέ of this document. 
 
The scope of the data presented in the Sustainability Report3  is the same as that of the Group Consolidated 
Financial Statements for the year ended 31 December, with the exception of two representative offices of 
minor importance and the company Giorgio Armani Bahrain, which was consolidated at the end of 
December 2023. It should also be noted that in 2023 the reporting boundary was extended to include three 
new companies established during the year: Giorgio Armani Arabia Trading LLC, Giorgio Armani Middle East 
FZ-LLC4  and Giorgio Armani Doha W.L.L.  
 
The cases where estimates had to be used are duly noted in the document. Specifically, estimates were 
used to calculate energy consumption, emissions into the atmosphere, waste produced and disposed of, 
water withdrawals and discharges, and training hours provided.  
 
This Sustainability Report is subjected to a limited assurance engagement in accordance with the criteria 
set out in ISAE 3000 revised by KPMG S.p.A. The assurance engagement is carried out in accordance with 
the procedures indicated in the άIndependent AuditorsΩ Reportέ, included in this document. 
 

 

 
2 5ƛǊŜŎǝǾŜ ό9¦ύ нлннκнпсп ƻŦ ǘƘŜ 9ǳǊƻǇŜŀƴ tŀǊƭƛŀƳŜƴǘ ŀƴŘ ƻŦ ǘƘŜ /ƻǳƴŎƛƭ ƻŦ ǘƘŜ 9ǳǊƻǇŜŀƴ ¦ƴƛƻƴ ŀƳŜƴŘƛƴƎ wŜƎǳƭŀǝƻƴ ό9¦ύ 
ротκнлмпΣ 5ƛǊŜŎǝǾŜ нллпκмлфκ9/Σ 5ƛǊŜŎǝǾŜ нллсκпоκ9/ ŀƴŘ 5ƛǊŜŎǝǾŜ нлмоκопκ9¦ ŀǎ ǊŜƎŀǊŘǎ ŎƻǊǇƻǊŀǘŜ ǎǳǎǘŀƛƴŀōƛƭƛǘȅ ǊŜǇƻǊǝƴƎΦ 
3 ¢ƘŜ ǊŜǇƻǊǝƴƎ ōƻǳƴŘŀǊȅ ƻŦ ǘƘŜ ǎƻŎƛŀƭ ŀƴŘ ŜƴǾƛǊƻƴƳŜƴǘŀƭ Řŀǘŀ ŀƴŘ ƛƴŦƻǊƳŀǝƻƴ ǇǊŜǎŜƴǘŜŘ ƛƴ ǘƘŜ {ǳǎǘŀƛƴŀōƛƭƛǘȅ wŜǇƻǊǘ ƛǎ ŀǎ 
ŦƻƭƭƻǿǎΥ DƛƻǊƎƛƻ !ǊƳŀƴƛ {ΦǇΦ!ΦΣ DƛƻǊƎƛƻ !ǊƳŀƴƛ wŜǘŀƛƭ {ΦǊΦƭΦΣ DΦ!Φ hǇŜǊŀǝƻƴǎ {ΦǇΦ!ΦΣ !ƭƛŀ {ΦǊΦƭΦΣ tŀƭƭŀŎŀƴŜǎǘǊƻ hƭƛƳǇƛŀ aƛƭŀƴƻ {ǎǊƭΣ 
DƛƻǊƎƛƻ !ǊƳŀƴƛ {ƘŀƴƎƘŀƛ ¢ǊŀŘƛƴƎ /ƻΦΣ DƛƻǊƎƛƻ !ǊƳŀƴƛ IƻƴƎ YƻƴƎ [ƛƳƛǘŜŘΣ DΦ!Φ hǇŜǊŀǝƻƴǎ IƻƴƎ YƻƴƎ [ǘŘΣ DƛƻǊƎƛƻ !ǊƳŀƴƛ aŀŎŀǳ 
[ǘŘΣ DƛƻǊƎƛƻ !ǊƳŀƴƛ WŀǇŀƴ /ƻΦ [ǘŘΣ DƛƻǊƎƛƻ !ǊƳŀƴƛ {ƛƴƎŀǇƻǊŜ tǘŜΦ [ǘŘΦΣ DƛƻǊƎƛƻ !ǊƳŀƴƛ aŀƭŀȅǎƛŀ {ŘƴΦ .ƘŘΣ DƛƻǊƎƛƻ !ǊƳŀƴƛ !ǳǎǘǊŀƭƛŀ 
tǘȅ [ǘŘΣ DƛƻǊƎƛƻ !ǊƳŀƴƛ /ŀƴŀŘŀ /ƻǊǇƻǊŀǝƻƴΣ DƛƻǊƎƛƻ !ǊƳŀƴƛ /ƻǊǇƻǊŀǝƻƴΣ DƛƻǊƎƛƻ !ǊƳŀƴƛ .Ǌŀǎƛƭ /ƻƳŞǊŎƛƻ LƳǇƻǊǘŀœńƻ Ŝ 
9ȄǇƻǊǘŀœńƻ [ǘŘŀΣ DƛƻǊƎƛƻ !ǊƳŀƴƛ aŜȄƛŎƻ LƳǇƻǊǘΣ DƛƻǊƎƛƻ !ǊƳŀƴƛ aŜȄƛŎƻ wŜǘŀƛƭ /ƻǊǇƻǊŀǝƻƴΣ DƛƻǊƎƛƻ !ǊƳŀƴƛ aŜȄƛŎƻ {ŜǊǾƛŎƛƻǎΣ 
!ƭƛŀ CǊŀƴŎŜ {ŀǎ όƴŜǿ ƴŀƳŜ ŦƻǊ /ŀũŝ /ǊƻƛǎŜǧŜ {ŀǎ ŦǊƻƳ !ǇǊƛƭ нлнпύΣ ¦ƭǝƳŀǘŜ {!Σ DƛƻǊƎƛƻ !ǊƳŀƴƛ aƻƴŀŎƻ {!aΣ DƛƻǊƎƛƻ !ǊƳŀƴƛ 
!Ǌŀōƛŀ ¢ǊŀŘƛƴƎ [[/Σ DƛƻǊƎƛƻ !ǊƳŀƴƛ aƛŘŘƭŜ 9ŀǎǘ C½π[[/ ŀƴŘ DƛƻǊƎƛƻ !ǊƳŀƴƛ 5ƻƘŀ ²Φ[Φ[Φ 
4 Lǘ ǎƘƻǳƭŘ ōŜ ƴƻǘŜŘ ǘƘŀǘ ŜƴǾƛǊƻƴƳŜƴǘŀƭ Řŀǘŀ ŦƻǊ DƛƻǊƎƛƻ !ǊƳŀƴƛ aƛŘŘƭŜ 9ŀǎǘ C½π[[/ ƘŀǾŜ ōŜŜƴ ŜȄŎƭǳŘŜŘ ŀǎ ƛǘ ƛǎ ƴƻǘ ǎƛƎƴƛŬŎŀƴǘΦ Lǘ 
ƛǎ ŀŎǘǳŀƭƭȅ ŀ ǘǿƻπǇŜǊǎƻƴ ŎƻƳǇŀƴȅ ōŀǎŜŘ ƛƴ 5ǳōŀƛ ŀƴŘ ƻǇŜǊŀǝƻƴŀƭ ŦǊƻƳ {ŜǇǘŜƳōŜǊ нлноΦ  
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This Report and the materiality analysis were submitted to the Board of Directors of Giorgio Armani S.p.A. 
for approval on 30 January 2025. 
 
For any information on the Sustainability Report, please contact the Group at the following email address: 
info@armanivalues.com 
 
With a view to continuous improvement, inspired by the recommendations of the Task Force on Climate-
related Financial Disclosures (TCFD), this document includes information relevant to the four focus areas 
identified by the framework, in particular:  
 

¶ Governance of the organisation on climate-related risks and opportunities 

¶ Current and potential impact of climate-related risks and opportunities in relation to the 
organisationΩs business activities, strategy and financial planning 

¶ Methods used by the organisation to identify, assess and manage climate-related risks 

¶ Metrics and targets used to assess and manage relevant climate-related risks and opportunities. 
 

The table below lists references to the sections of this document that contain relevant information in 
relation to the TCFDΩs disclosure recommendations.  
 

TCFD area Paragraph 

Governance 

1.2.1 Governance and Group structure 
1.2.2 Sustainability governance 
1.4 Materiality analysis, ESG risks and opportunities and stakeholders 
3.1.1 Energy consumption  
3.1.2 Emissions into the atmosphere 

Strategy 
1.3 The 2019-2030 Sustainability strategy and Plan 
1.4 Materiality analysis, ESG risks and opportunities and stakeholders 

Risk management 

1.3 The 2019-2030 Sustainability strategy and Plan 
1.4 Materiality analysis, ESG risks and opportunities and stakeholders 
3.1.1 Energy consumption  
3.1.2 Emissions into the atmosphere 
4.3.8 Sustainable event management 

Metrics and targets 3.1 Environmental protection and efficient use of resources 

 
In addition to the information contained in this document, reference can be made to the Armani GroupΩs 
CDP 2024 (Carbon Disclosure Project) questionnaire, available on the CDP website.  

 

 

 

 

 

 

https://www.cdp.net/en/scores
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On 5 April 2024, the Court of Milan notified the subsidiary G.A. Operations S.p.A. of a decree placing it 
under judicial administration for a period of one year. The measure is based on inspections that led the 
Milan Public ProsecutorΩs Office to charge the owners of four Italian subcontractors of two direct Italian 
suppliers of G.A. Operations S.p.A. with the offence of illegal intermediation and labour exploitation. It 
should be noted that the total amount of products purchased in 2023 from the two direct suppliers 
mentioned above represents 0.5% of the total amount of products purchased by the subsidiary G.A. 
Operations S.p.A.  
 
On 9 July 2024, G.A. Operations S.p.A. and its parent Giorgio Armani S.p.A. received a notice from the Italian 
Antitrust Authority (άAutorità Garante della Comunicazione e del Mercato (AGCM)έ) about the 
commencement of proceedings and request for information regarding the institutional communications 
contained in the Armani/Values website, following the opening of the judicial administration proceedings. 
 
The Group is providing the Judicial Administration and the Antitrust Authority with all necessary 
information with a view to cooperation. 
The Group continues to pursue a strategy of continuous improvement in the process of supplier selection, 
evaluation and monitoring, recognising the importance of this process and reaffirming its zero-tolerance 
policy on these issues by promoting ethical behaviour and communication.  
 
The Group is monitoring the development of the above investigations and reiterates its position that it is 
not involved in the alleged facts. 
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GOVERNANCE  
 
SUSTAINABILITY GOVERNANCE 

¶ Stakeholder engagement on impact materiality through surveys 

¶ 2019-2030 Sustainability Plan integrated into business strategy  

¶ aƻƴǘƘƭȅ ƳŜŜǝƴƎǎ ƻŦ ǘƘŜ {ǘǊŀǘŜƎƛŎ {ǳǎǘŀƛƴŀōƛƭƛǘȅ /ƻƳƳƛǧŜŜ ŀƴŘ ǉǳŀǊǘŜǊƭȅ ƳŜŜǝƴƎǎ ǿƛǘƘ ƳŜƳōŜǊǎ 
ƻŦ ǘƘŜ .ƻŀǊŘ ƻŦ 5ƛǊŜŎǘƻǊǎ ŀƴŘ ǘƘŜ /ƘŀƛǊƳŀƴ 

 

PEOPLE 
 
EMPLOYEES 

¶ фΣлтт ŜƳǇƭƻȅŜŜǎ ŀǎ ƻŦ омκмнκнлно 

¶ сн҈ ǿƻƳŜƴ ŜƳǇƭƻȅŜŜǎ 

¶ рл҈ ǿƻƳŜƴ ŜȄŜŎǳǝǾŜǎ ŀƴŘ ƳŀƴŀƎŜǊǎ5    
 
TRAINING 
+30% training hours compared to 2022 
 
 
 

PLANET 
 
EMISSIONS INTO THE ATMOSPHERE 

¶ πрт҈ ŀōǎƻƭǳǘŜ {ŎƻǇŜ м ŀƴŘ н aŀǊƪŜǘπōŀǎŜŘ ŜƳƛǎǎƛƻƴǎ ŎƻƳǇŀǊŜŘ ǘƻ нлмфΥ ǘŀǊƎŜǘ6 ŀŎƘƛŜǾŜŘ 

¶ πнл҈ ŀōǎƻƭǳǘŜ {ŎƻǇŜ о ŜƳƛǎǎƛƻƴǎ όŎŀǘŜƎƻǊȅ м ŀƴŘ ŎŀǘŜƎƻǊȅ фύ ŎƻƳǇŀǊŜŘ ǘƻ нлмфΥ ǊŜŘǳŎǝƻƴ ǘŀǊƎŜǘ 
ƛƴ ƭƛƴŜ ǿƛǘƘ ǘƘŜ ƻōƧŜŎǝǾŜǎ ŘŜŬƴŜŘ 

 
ELECTRICITY FROM RENEWABLE SOURCES 

¶ тс҈ όҌу҈ ŎƻƳǇŀǊŜŘ ǘƻ нлннύΥ ǘŀǊƎŜǘ ƛƴ ƭƛƴŜ ǿƛǘƘ ǘƘŜ ŘŜŬƴŜŘ ƻōƧŜŎǝǾŜǎ  
 

PROTECTION OF THE OCEANS AND PACKAGING  

¶ tŀǊǘƴŜǊǎƘƛǇ ǿƛǘƘ hƴŜ hŎŜŀƴ CƻǳƴŘŀǝƻƴ ǘƻ ǇǊƻǘŜŎǘ ƳŀǊƛƴŜ ŜŎƻǎȅǎǘŜƳǎ 

¶ ур҈ ǇƭŀǎǝŎπŦǊŜŜ .н/ ŀƴŘ .н. ǇŀŎƪŀƎƛƴƎΥ ǘŀǊƎŜǘ ƛƴ ƭƛƴŜ ǿƛǘƘ ǘƘŜ ŘŜŬƴŜŘ ƻōƧŜŎǝǾŜǎ 

¶ пт҈ ƻŦ ǇƭŀǎǝŎ ƛǎ ǊŜŎȅŎƭŜŘ ƻǊ ǇƭŀƴǘπōŀǎŜŘ  
 
 
 
 
 
 
 
 

 

 
5 ¢Ƙƛǎ ƛƴŎƭǳŘŜǎ ŜƳǇƭƻȅŜŜǎ ǿƘƻ ƳŀƴŀƎŜ ŀ ŘŜǇŀǊǘƳŜƴǘ ŀƴŘκƻǊ ƻƴŜ ƻǊ ƳƻǊŜ ƛƴŘƛǾƛŘǳŀƭǎΣ ŀǎ ǿŜƭƭ ŀǎ ǎǘƻǊŜ ƳŀƴŀƎŜǊǎΦ 
6 ¢ŀǊƎŜǘ ŀǇǇǊƻǾŜŘ ōȅ {.¢ƛ ό{ŎƛŜƴŎŜ .ŀǎŜŘ ¢ŀǊƎŜǘǎ ƛƴƛǝŀǝǾŜύΥ 

¶ рл҈ ǊŜŘǳŎǝƻƴ ŎƻƳǇŀǊŜŘ ǘƻ нлмф ƛƴ ŀōǎƻƭǳǘŜ {ŎƻǇŜ м ŀƴŘ н aŀǊƪŜǘπōŀǎŜŘ ƎǊŜŜƴƘƻǳǎŜ Ǝŀǎ ŜƳƛǎǎƛƻƴǎ ōȅ нлол 

¶ пн҈ ǊŜŘǳŎǝƻƴ ŎƻƳǇŀǊŜŘ ǘƻ нлмф ƛƴ ŀōǎƻƭǳǘŜ {ŎƻǇŜ о ƎǊŜŜƴƘƻǳǎŜ Ǝŀǎ ŜƳƛǎǎƛƻƴǎ π ǊŜƭŀǘŜŘ ǘƻ ŎŀǘŜƎƻǊȅ м άtǳǊŎƘŀǎŜŘ 
ƎƻƻŘǎ ŀƴŘ ǎŜǊǾƛŎŜǎέ ŀƴŘ ŎŀǘŜƎƻǊȅ ф ά5ƻǿƴǎǘǊŜŀƳ ǘǊŀƴǎǇƻǊǘ ŀƴŘ ŘƛǎǘǊƛōǳǝƻƴέ π ōȅ нлнфΦ 



мн 
 

PROSPERITY  
 

PROJECTS - CERTIFICATIONS - COMMUNITY 

¶ hƴŜ bƛƎƘǘ hƴƭȅ ±ŜƴŜȊƛŀΥ L{h нлмнм7 ŀƴŘ L{h мплст8 ŎŜǊǝŬŜŘ ŜǾŜƴǘ   

¶ [ŀǳƴŎƘ ƻŦ !Ǉǳƭƛŀ wŜƎŜƴŜǊŀǝǾŜ /ƻǧƻƴ tǊƻƧŜŎǘ 

¶ {ƻŎƛŀƭ ƛƳǇŀŎǘ ǇǊƻƧŜŎǘǎ ǿƛǘƘ ǎǘƻŎƪ ǊŜŎƻǾŜǊȅ 

¶ WƻƛƴƛƴƎ ǘƘŜ aƻƴƛǘƻǊ ŦƻǊ /ƛǊŎǳƭŀǊ CŀǎƘƛƻƴ ŀƴŘ ǘƘŜ aƻƴƛǘƻǊ ŦƻǊ CǳǊƴƛǘǳǊŜ tŀŎǘ ƻŦ {5! .ƻŎŎƻƴƛ  

¶ hƴƎƻƛƴƎ ǎǳǇǇƻǊǘ ŦƻǊ ŎƻƳƳǳƴƛǘȅ ǇǊƻƧŜŎǘǎΥ CƻƴŘŀȊƛƻƴŜ IǳƳŀƴƛǘŀǎ ǇŜǊ ƭŀ wƛŎŜǊŎŀΣ {ŀǾŜ ǘƘŜ /ƘƛƭŘǊŜƴΣ 
CƻƴŘŀȊƛƻƴŜ ¦ƳōŜǊǘƻ ±ŜǊƻƴŜǎƛ ŀƴŘ hǇŜǊŀ {ŀƴ CǊŀƴŎŜǎŎƻ ǇŜǊ ƛ tƻǾŜǊƛΦ 
 

SUPPLY CHAIN 

¶ соу ǎǳǎǘŀƛƴŀōƛƭƛǘȅ ŀǳŘƛǘǎ ƻƴ ǎǳǇǇƭƛŜǊǎ ŀƴŘ ǎǳōŎƻƴǘǊŀŎǘƻǊǎ ǿŜǊŜ ŎŀǊǊƛŜŘ ƻǳǘ ƛƴ ǘƘŜ ǇŜǊƛƻŘ ŦǊƻƳ нлмф 
ǘƻ нлноΥ 

¶ ооф ƛƴ ǘƘŜ ǘƘǊŜŜπȅŜŀǊ ǇŜǊƛƻŘ ŦǊƻƳ нлмф ǘƻ нлнм 

¶ нфф ƛƴ ǘƘŜ ǘǿƻπȅŜŀǊ ǇŜǊƛƻŘ ŦǊƻƳ нлнн ǘƻ нлно 

¶ мтн ƛƴ нлно όҒрт҈ ƻŦ ǘƘŜ Ŏƻǎǘ ƻŦ ǇǊƻŘǳŎǝƻƴ ƎŜƴŜǊŀǘŜŘ ōȅ Ŧŀœƻƴ ƳŀƴǳŦŀŎǘǳǊŜǊǎ ŀƴŘ ŬƴƛǎƘŜŘ 
ǇǊƻŘǳŎǘ ǎǳǇǇƭƛŜǊǎύ 

¶ {ƛƎƴƛƴƎ ǘƘŜ /ƻƳƳƛǘƳŜƴǘ ǘƻ wŜǎǇƻƴǎƛōƭŜ wŜŎǊǳƛǘƳŜƴǘ ƭŀǳƴŎƘŜŘ ōȅ !!C!κC[!9   

¶ WƻƛƴƛƴƎ ǘƘŜ hǇŜƴ {ǳǇǇƭȅ /Ƙŀƛƴ Iǳō10 ŀƴŘ ǘƘŜ 9ƳǇƭƻȅƳŜƴǘ LƴƧǳǊȅ {ŎƘŜƳŜ Ǉƛƭƻǘ ǇǊƻƧŜŎǘ ǿƛǘƘ L[h ƛƴ 
.ŀƴƎƭŀŘŜǎƘ11  

¶ [ŀǳƴŎƘ ƻŦ 9{D ǎǳǇǇƭƛŜǊ ǎǳǊǾŜȅ ǳǎƛƴƎ ǘƘŜ {ȅƴŜǎƎȅ ǇƭŀǜƻǊƳ ƻŦ /Ǌƛōƛǎ ŀƴŘ ƛŘŜƴǝŬŎŀǝƻƴ ƻŦ ƪŜȅ ǎǳǇǇƭƛŜǊǎ 

¶ wŜπǎƛƎƴƛƴƎ ƻŦ ǘƘŜ LƴǘŜǊƴŀǝƻƴŀƭ !ŎŎƻǊŘ ŦƻǊ IŜŀƭǘƘ ŀƴŘ {ŀŦŜǘȅ ƛƴ ǘƘŜ ¢ŜȄǝƭŜ ŀƴŘ DŀǊƳŜƴǘ LƴŘǳǎǘǊȅ12 
ŀƴŘ ǊŜƧƻƛƴƛƴƎ ǘƘŜ ²ŀƎŜLƴŘƛŎŀǘƻǊ CƻǳƴŘŀǝƻƴ13   

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
7 aŀƴŀƎŜƳŜƴǘ ǎǘŀƴŘŀǊŘǎ ŦƻǊ ǘƘŜ ǎǳǎǘŀƛƴŀōƭŜ ƻǊƎŀƴƛǎŀǝƻƴ ƻŦ ŜǾŜƴǘǎΦ 
8 {ǘŀƴŘŀǊŘǎ ŦƻǊ ǉǳŀƴǝŦȅƛƴƎ ǘƘŜ /hн ŜƳƛǎǎƛƻƴǎ ƎŜƴŜǊŀǘŜŘ ǘƘǊƻǳƎƘƻǳǘ ǘƘŜ ƭƛŦŜ ŎȅŎƭŜ ƻŦ ŀ ǇǊƻŘǳŎǘ ƻǊ ǎŜǊǾƛŎŜΦ 
9 !ƳŜǊƛŎŀƴ !ǇǇŀǊŜƭ ϧ CƻƻǘǿŜŀǊ !ǎǎƻŎƛŀǝƻƴ ŀƴŘ CŀƛǊ [ŀōƻǊ !ǎǎƻŎƛŀǝƻƴΦ 
10 !ŎŎŜǎǎƛōƭŜ ŀƴŘ ŎƻƭƭŀōƻǊŀǝǾŜ ƻƴƭƛƴŜ ǎǳǇǇƭȅ ŎƘŀƛƴ ƳŀǇǇƛƴƎ ǇƭŀǜƻǊƳ ǳǎŜŘ ŀƴŘ ǇƻǇǳƭŀǘŜŘ ōȅ ǎǘŀƪŜƘƻƭŘŜǊǎ ŦǊƻƳ ŀƭƭ ǎŜŎǘƻǊǎ 
ǿƻǊƭŘǿƛŘŜΦ 
11 ¢ƘŜ LƴǘŜǊƴŀǝƻƴŀƭ [ŀōƻǳǊ hǊƎŀƴƛȊŀǝƻƴ όL[hύ ƛǎ ǿƻǊƪƛƴƎ ƛƴ .ŀƴƎƭŀŘŜǎƘ ǘƻ ŜǎǘŀōƭƛǎƘ ŀƴ ƻŎŎǳǇŀǝƻƴŀƭ ƛƴƧǳǊȅ ǇǊƻǘŜŎǝƻƴ ǎŎƘŜƳŜ 
ŦƻǊ ǘƘŜ ǘŜȄǝƭŜ ǎŜŎǘƻǊ ǘƘǊƻǳƎƘ ǘƘŜ 9ƳǇƭƻȅƳŜƴǘ LƴƧǳǊȅ {ŎƘŜƳŜ ό9L{ύ Ǉƛƭƻǘ ǇǊƻƧŜŎǘΣ ŀ ƴŀǝƻƴŀƭ ƛƴǎǳǊŀƴŎŜ ǇǊƻƎǊŀƳƳŜ ǘƻ ǎǘǊŜƴƎǘƘŜƴ 
ƳŜŘƛŎŀƭ ŀƴŘ ƘŜŀƭǘƘ ŎŀǊŜ ŦƻǊ ǿƻǊƪŜǊǎ ǿƛǘƘ ǇŜǊƳŀƴŜƴǘ ŘƛǎŀōƛƭƛǝŜǎ ŀƴŘ ƭƻƴƎπǘŜǊƳ ŎƻƳǇŜƴǎŀǝƻƴ ŦƻǊ ŦŀƳƛƭȅ ƳŜƳōŜǊǎ ƻŦ ŘŜŎŜŀǎŜŘ 
ǿƻǊƪŜǊǎΦ 
12 CƻǊ ƳƻǊŜ ƛƴŦƻǊƳŀǝƻƴΣ ǇƭŜŀǎŜ ǊŜŦŜǊ ǘƻ ǘƘŜ ŦƻƭƭƻǿƛƴƎ ƭƛƴƪΥ ƘǧǇǎΥκκƛƴǘŜǊƴŀǝƻƴŀƭŀŎŎƻǊŘΦƻǊƎκ  
13 ! ƎƭƻōŀƭΣ ƛƴŘŜǇŜƴŘŜƴǘΣ ƴƻƴπǇǊƻŬǘ ƻǊƎŀƴƛǎŀǝƻƴ ǘƘŀǘ ŎƻƭƭŜŎǘǎΣ ŀƴŀƭȅǎŜǎ ŀƴŘ ǎƘŀǊŜǎ ƛƴŦƻǊƳŀǝƻƴ ƻƴ ǊŜŀƭ ǿŀƎŜǎΣ ƳƛƴƛƳǳƳ ǿŀƎŜǎΣ 
ƭƛǾƛƴƎ ǿŀƎŜǎΣ ƭŀōƻǳǊ ƭŀǿǎΣ Ŏŀǎǳŀƭ ŀƴŘ ǎŜƭŦπŜƳǇƭƻȅƳŜƴǘ ŎƻƴǘǊŀŎǘǎ ŀƴŘ ŎƻƭƭŜŎǝǾŜ ŀƎǊŜŜƳŜƴǘǎΣ ǿƘƻǎŜ Ƴƛǎǎƛƻƴ ƛǎ ǘƻ ŜƴǎǳǊŜ ƎǊŜŀǘŜǊ 
ƭŀōƻǳǊ ƳŀǊƪŜǘ ǘǊŀƴǎǇŀǊŜƴŎȅ ǿƻǊƭŘǿƛŘŜ ŦƻǊ ǿƻǊƪŜǊǎΣ ŜƳǇƭƻȅŜǊǎΣ ƛƴǎǝǘǳǝƻƴǎ ŀƴŘ ŎƛǾƛƭ ǎƻŎƛŜǘȅΦ 

https://internationalaccord.org/
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мп 
 

мΦм ¢ƘŜ DǊƻǳǇ ǿƻǊƭŘǿƛŘŜΥ ōǳǎƛƴŜǎǎ ŀǊŜŀǎ ŀƴŘ ōǊŀƴŘǎ 
 
The Armani Group, hereinafter also referred to as άthe Groupέ, focuses on three main brands: Giorgio 
Armani, Emporio Armani and A|X Armani Exchange.  
 

The Giorgio Armani collection includes clothing, accessories, 

watches and eyewear and is characterised by attention to detail, 

purity of line and the use of high-quality materials. The menΩs line 

offers a άMade-to-Measureέ service and the Giorgio Armani Privé 

haute couture womenΩs collection, one-of-a-kind garments made 

to order and sold worldwide, is the result of a very high level of 

craftsmanship and meets the requirements of a demanding and 

select customer base. 

The Emporio Armani line reflects the elegant characteristics of the 

Armani aesthetic in a concise and contemporary language. The 

collection offers a wide range of clothing and accessories - including 

eyewear, watches and jewellery from the EA7 sportswear collection 

to the formal up to the elegant - appealing to different target groups, 

including children. 

 

The A|X Armani Exchange collections offer affordable and versatile garments and 

accessories - including watches and eyewear. Departing from conventional norms, 

they present an unconventional approach to style and identity, embodying a lifestyle 

that is firmly rooted in street culture.  

 
 
The Armani Group has owned the Pallacanestro Olimpia Milano team since 2008. 
 



мр 
 

Who we are and how we work 
 
The Armani Group, one of the worldΩs leading fashion and luxury companies, has been a symbol of elegance 
in the world for almost 50 years through a sophisticated and timeless lifestyle concept. Giorgio Armani, 
Founder, Chairman and Chief Executive Officer of Giorgio Armani S.p.A., is the driving force behind this 
ǾƛǎƛƻƴΦ IŜ ƛǎ ŘƛǊŜŎǘƭȅ ƛƴǾƻƭǾŜŘ ƛƴ ŀƭƭ ǘƘŜ DǊƻǳǇΩǎ ǎǘǊŀǘŜƎƛŎΣ ǎǘȅƭƛǎǘƛŎΣ ŘŜǎƛƎƴ ŀƴŘ ōǳǎƛƴŜǎǎ ŘŜŎƛǎƛƻƴǎΦ 
 
The Armani Group has an international presence and continues to create and share wealth by contributing 
to the economic growth of the social and environmental context in which it operates, in line with the 
interests of its stakeholders. 
 
Through the Retail channel, managed by its subsidiaries, the Armani Group distributes the product lines 
manufactured by its subsidiary G.A. Operations S.p.A. (GAO) directly to end customers. The directly 
managed stores are present in all the main markets in which the Group operates and occupy important 
positions both in terms of image and commercial relevance. Wholesale distribution is primarily to retailers 
- Franchisees, Department Stores, specialised multi-brand retailers and Travel Retail and Duty-Free 
operators. 
 
 
 

THE GROUP IN THE WORLD AS OF 31/12/2023 
 

 
 
 
 
 
  

 



мс 
 

The geographical areas in which the Armani Group operates directly are14:  

¶ !ƳŜǊƛŎŀǎΥ ¦ƴƛǘŜŘ {ǘŀǘŜǎΣ /ŀƴŀŘŀΣ aŜȄƛŎƻΣ .ǊŀȊƛƭ 

¶ 9ǳǊƻǇŜΥ .ŜƭƎƛǳƳΣ ǘƘŜ bŜǘƘŜǊƭŀƴŘǎΣ CǊŀƴŎŜΣ DŜǊƳŀƴȅΣ !ǳǎǘǊƛŀΣ tƻǊǘǳƎŀƭΣ {ǇŀƛƴΣ ¦ƴƛǘŜŘ YƛƴƎŘƻƳΣ 
LǊŜƭŀƴŘΣ {ǿƛǘȊŜǊƭŀƴŘΣ aƻƴŀŎƻΣ DǊŜŜŎŜ 

¶ Lǘŀƭȅ  

¶ !ǎƛŀπtŀŎƛŬŎΥ WŀǇŀƴΣ /ƘƛƴŀΣ IƻƴƎ YƻƴƎ {!wΣ aŀŎŀǳ {!wΣ aŀƭŀȅǎƛŀΣ {ƛƴƎŀǇƻǊŜ 

¶ !ǳǎǘǊŀƭƛŀ  

¶ aƛŘŘƭŜ 9ŀǎǘΥ vŀǘŀǊΣ {ŀǳŘƛ !ǊŀōƛŀΣ ¦ƴƛǘŜŘ !Ǌŀō 9ƳƛǊŀǘŜǎ ό5ǳōŀƛύ  
  

G.A. Operations (GAO): 

¶ LǘŀƭȅΥ .ŀƎƎƛƻǾŀǊŀ όahύΣ ¢Ǌƛǎǎƛƴƻ ό±LύΣ CƻǎǎƼ ό±9ύΣ aŀǧŀǊŜƭƭƻ ό¢bύΣ {ŜǩƳƻ ¢ƻǊƛƴŜǎŜ ό¢hύΣ aŀǘŜƭƛŎŀ 
όa/ύΣ /ŀǊǊŝ ό±LύΣ LƴȊŀƎƻ όaLύ ŀƴŘ ±ŜǊǘŜƳŀǘŜ ό/hύΦ  

 

мΦн DƻǾŜǊƴŀƴŎŜΣ ŘƛǎǘǊƛōǳǝƻƴ ŀƴŘ ǾŀƭǳŜ ŎǊŜŀǝƻƴ 
 

мΦнΦм DƻǾŜǊƴŀƴŎŜ ŀƴŘ DǊƻǳǇ ǎǘǊǳŎǘǳǊŜ 
 
As of 31 December 2023, the Armani Group is made up of companies located all over the world and almost 
entirely controlled by the parent Giorgio Armani S.p.A., headquartered in Milan.  
 
The production process of the Armani Group is managed by the subsidiary G.A. Operations S.p.A. (GAO) 
through its plants in Italy and agreements with manufacturers and partners outside the company, in Italy 
and abroad. GAO also carries out quality control on raw materials and finished products. GAOΩs production 
sites are in Baggiovara (MO), Trissino (VI), Fossò (VE), Mattarello (TN), Settimo Torinese (TO), Matelica 
(MC), Carrè (VI), Inzago (MI) and Vertemate (CO). 
 
In 2016, the Giorgio Armani Foundation was established, with which the designer wanted to ensure 
guidance in the future management of the company and the transmission and safeguarding of the values 
and principles that have always inspired the founderΩs creative and entrepreneurial activities.  
 
The Group has taken the measures required by law in terms of conflicts of interest. In particular, the Group 
has adopted a Code of Ethics which sets out the principles of transparency, fairness and impartiality and 
has appointed a Supervisory Body (in accordance with Italian Legislative Decree 231/2001) to monitor 
compliance with the rules on conflicts of interest and internal procedures. 
 
CONTROL AND SUPERVISORY BODIES AS OF 31 DECEMBER 2023 
 

Board of Directors of Giorgio Armani S.p.A. 

Giorgio Armani  Chairman Executive 

Rosanna Armani  Board member Non-Executive 

Silvana Armani Board member Executive 

Roberta Armani  Board member Executive 

tŀƴǘŀƭŜƻ 5ŜƭƭΩhǊŎƻ Board member Executive 

Andrea Camerana Board member Non-Executive 

Federico Marchetti Independent Board member Non-Executive 

 

 

 
14 ¢ƘŜ DǊƻǳǇ ƻǇŜǊŀǘŜǎ ƛƴ ƻǘƘŜǊ ŎƻǳƴǘǊƛŜǎ ǘƘǊƻǳƎƘ ǘƘƛǊŘπǇŀǊǘȅ ǇŀǊǘƴŜǊǎΦ  



мт 
 

Board of Statutory Auditors 

Marco Terrenghi Chairman 

Luca Gaiani Statutory Auditor 

Andrea Zoccali Statutory Auditor 

Vieri Chimenti Alternate Auditor 

Maria Cristina Pedroni Alternate Auditor 
 

 

Supervisory Body15 

Paolo Pacciani Chairman 

Marco Terrenghi  

Luca Gaiani  

 

мΦнΦн {ǳǎǘŀƛƴŀōƛƭƛǘȅ ƎƻǾŜǊƴŀƴŎŜ 
 
During 2023, the Strategic Sustainability Committee - composed of a Board member of Giorgio Armani 
S.p.A., the Executive Leadership Team16, the Group Head of Legal and the Group Sustainability Director17 - 
met monthly to discuss issues, projects, objectives and results, and to assess and approve the process for 
defining material topics. The Strategic Committee also provided regular updates to the Chairman and the 
full Board of Directors. 
 

The sustainability governance model18 

 
 

 

 

 
15 ! ƴŜǿ {ǳǇŜǊǾƛǎƻǊȅ .ƻŘȅ ǿŀǎ ŀǇǇƻƛƴǘŜŘ ƻƴ нпκлрκнлнпΦ 
16 ¢ƘŜ 9ȄŜŎǳǝǾŜ [ŜŀŘŜǊǎƘƛǇ ¢ŜŀƳ Ŏƻƴǎƛǎǘǎ ƻŦ ǘƘŜ ŦƻƭƭƻǿƛƴƎ ǇŜǊǎƻƴǎΥ 5ŜǇǳǘȅ aŀƴŀƎƛƴƎ 5ƛǊŜŎǘƻǊ /ƻƳƳŜǊŎƛŀƭΣ 5ŜǇǳǘȅ aŀƴŀƎƛƴƎ 
5ƛǊŜŎǘƻǊ hǇŜǊŀǝƻƴǎΣ 5ŜǇǳǘȅ aŀƴŀƎƛƴƎ 5ƛǊŜŎǘƻǊ LƴŘǳǎǘǊƛŀƭ ŀƴŘ Dƭƻōŀƭ IǳƳŀƴ wŜǎƻǳǊŎŜǎ 5ƛǊŜŎǘƻǊΦ 
17 ¢ƻ ǊŀƛǎŜ ŀǿŀǊŜƴŜǎǎ ƻŦ 9{D Ǌƛǎƪǎ ƛƴ ǘƘŜ ǎǳǇǇƭȅ ŎƘŀƛƴΣ ǘƘŜ DǊƻǳǇ {ǳǎǘŀƛƴŀōƛƭƛǘȅ 5ƛǊŜŎǘƻǊ ǿŀǎ ŀǇǇƻƛƴǘŜŘ ŀǎ ŀ ƳŜƳōŜǊ ƻŦ ǘƘŜ .ƻŀǊŘ 
ƻŦ 5ƛǊŜŎǘƻǊǎ ƻŦ DΦ!Φ hǇŜǊŀǝƻƴǎ {ΦǇΦ!Φ ƛƴ !ǇǊƛƭ нлнпΦ 
18 CƻǊ ƛƴŦƻǊƳŀǝƻƴ ƻƴ ǘƘŜ DǊƻǳǇΩǎ ǎǳǎǘŀƛƴŀōƛƭƛǘȅ ƎƻǾŜǊƴŀƴŎŜΣ ǇƭŜŀǎŜ ŎƻƴǘŀŎǘ ǘƘŜ 5ƛǊŜŎǘƻǊ ƻŦ {ǳǎǘŀƛƴŀōƛƭƛǘȅ ŀǘ ǘƘŜ ŦƻƭƭƻǿƛƴƎ ŜπƳŀƛƭ 
ŀŘŘǊŜǎǎΥ ƛƴŦƻϪŀǊƳŀƴƛǾŀƭǳŜǎΦŎƻƳ 



му 
 

мΦнΦо ¢ƘŜ ǾŀƭǳŜǎ ŀƴŘ ǘƘŜ ŎƻƴǘǊƻƭ ǎȅǎǘŜƳ 
 
The activities and strategic choices of the Armani Group are guided by the GroupΩs values, which are set 
out in the Code of Ethics.  
 

 
The Organisational, Management and Control Model (Model 231) includes a system of rules and principles 
aimed at ensuring compliance with the law in the carrying out of the GroupΩs activities and to identify and 
prevent risk situations.    
 
There is an internal control system consisting of tools, procedures 
and regulations that define and guide the structure of 
information flows and the process of identifying, managing and 
monitoring risks, with particular attention to those related to 
corruption. Specific procedures are in place to monitor aspects 
such as payment authorisations, supplier selection, investments, 
management of relations with the public administration and gifts.  
 
The Supervisory Body (SB) ensures the implementation of Model 231 through regular inspections. In 2023, 
the SB did not come across any cases of actual or alleged corruption on the part of persons working within 
or on behalf of the Armani Group.  
 
In 2023, no legal action was brought against the Armani Group for anti-competitive behaviour, antitrust 
and monopolistic practices. For 2024, please refer to the chapter άEvents after the reporting periodέ at the 
beginning of this document. Finally, there were no cases of non-compliance with laws and regulations. 
 

мΦнΦп 9ŎƻƴƻƳƛŎ ǾŀƭǳŜ ƎŜƴŜǊŀǘŜŘΣ ŘƛǎǘǊƛōǳǘŜŘ ŀƴŘ ǊŜǘŀƛƴŜŘ 
 

¢ƘŜ DǊƻǳǇΩǎ ǊŜǎǳƭǘǎ ǊŜƳŀƛƴ ǇƻǎƛǝǾŜ ƛƴ нлноΥ ŎƻƴǎƻƭƛŘŀǘŜŘ ǊŜǾŜƴǳŜǎ ƻŦ ǘƘŜ !ǊƳŀƴƛ DǊƻǳǇ ŀǎ ŀ ǿƘƻƭŜ 
ƛƴŎǊŜŀǎŜŘ ǘƻ ϵ нΣппр ƳƛƭƭƛƻƴΣ ǳǇ п҈ ŀǘ ŎǳǊǊŜƴǘ ŜȄŎƘŀƴƎŜ ǊŀǘŜǎ ŎƻƳǇŀǊŜŘ ǘƻ нлнн όϵ нΣорн ƳƛƭƭƛƻƴύΣ ǿƛǘƘ ŀ 
ŎƻƴǎƻƭƛŘŀǘŜŘ ǇǊƻŬǘ ƻŦ ϵ мсо ƳƛƭƭƛƻƴΣ ŜǎǎŜƴǝŀƭƭȅ ǎǘŀōƭŜ ŎƻƳǇŀǊŜŘ ǘƻ ǘƘŜ ǇǊŜǾƛƻǳǎ ȅŜŀǊΦ Lƴ ǘƘƛǎ ƘƛƎƘƭȅ ŎƻƳǇƭŜȄ 
ŎƻƴǘŜȄǘΣ ǘƘŜ ŎŀǇƛǘŀƭ ŀƴŘ ŬƴŀƴŎƛŀƭ ǎǘǊŜƴƎǘƘ ƻŦ ǘƘŜ !ǊƳŀƴƛ DǊƻǳǇΣ ƛǘǎ ǘǊŀŘƛǝƻƴŀƭ ƎŜƻƎǊŀǇƘƛŎŀƭ ōŀƭŀƴŎŜ ŀƴŘ 
ŎŀǊŜŦǳƭ ƳŀƴŀƎŜƳŜƴǘ ƻŦ ǊŜǎƻǳǊŎŜǎ ƘŀǾŜ ŜƴŀōƭŜŘ ƛǘ ǘƻ ŀŎƘƛŜǾŜ ǇƻǎƛǝǾŜ ǊŜǎǳƭǘǎ ŀƴŘ ŎƻƴǎƻƭƛŘŀǘŜ ƛǘǎ ƳŀǊƪŜǘ 
ǇƻǎƛǝƻƴΦ 

In accordance with Italian Legislative 
Decree no. 23/2024, the whistleblowing 
procedure has been updated and made 
available to all recipients on the GroupΩs 
website. The current procedure uses a 
third-party company to ensure the 
confidentiality of the reporter. 

The Code of Ethics contains the 
ethical principles and rules of 
conduct that the organisation 
shares with its employees, 
collaborators, suppliers and all 
those who work on behalf of the 
company. Its signing by suppliers is a 
prerequisite for entering into any 
supply contract or commercial 
agreement. 

The Armani GroupΩs values 



мф 
 

¢ƘŜ DǊƻǳǇΩǎ ŬƴŀƴŎƛŀƭ Ǉƻǎƛǝƻƴ ǊŜƳŀƛƴǎ Ǌƻōǳǎǘ ŀƴŘ ǇǊƻǾƛŘŜǎ ŀŘŜǉǳŀǘŜ ǎǳǇǇƻǊǘ ǘƻ ǘƘŜ ƳŀƴŀƎŜƳŜƴǘ ŀƴŘ ǎŜƭŦπ
ŬƴŀƴŎƛƴƎ ǊŜǉǳƛǊŜƳŜƴǘǎ ƻŦ ƛǘǎ ƛƴǾŜǎǘƳŜƴǘ ǇǊƻƎǊŀƳƳŜǎΥ ŀǘ ǘƘŜ ŜƴŘ ƻŦ нлноΣ ƴŜǘ ŎŀǎƘ ŀƴŘ ŎŀǎƘ ŜǉǳƛǾŀƭŜƴǘǎ 
ŀƳƻǳƴǘŜŘ ǘƻ ϵ фпс Ƴƛƭƭƛƻƴ όϵ мΣлму Ƴƛƭƭƛƻƴ ŀǎ ƻŦ ом 5ŜŎŜƳōŜǊ нлннύΣ ǿƘƛƭŜ Ŝǉǳƛǘȅ ŀƳƻǳƴǘŜŘ ǘƻ ϵ нΣммт 
Ƴƛƭƭƛƻƴ όϵ нΣмпр Ƴƛƭƭƛƻƴ ƛƴ нлннύΦ 
 

ILDI[LDI¢{ όƳƛƭƭƛƻƴ ϵύ19 нлно нлнн нлнм 

/ƻƴǎƻƭƛŘŀǘŜŘ ǊŜǾŜƴǳŜ нΣппр нΣорн нΣлмф 

DǊƻǎǎ ƻǇŜǊŀǝƴƎ ǊŜǎǳƭǘ ōŜŦƻǊŜ ŀƳƻǊǝǎŀǝƻƴκŘŜǇǊŜŎƛŀǝƻƴ ŀƴŘ 
ƛƳǇŀƛǊƳŜƴǘ ƭƻǎǎŜǎ ƻƴ ƴƻƴπŎǳǊǊŜƴǘ ŀǎǎŜǘǎ ό9.L¢5!ύ 

рно рмф пор 

hǇŜǊŀǝƴƎ ǇǊƻŬǘ ό9.L¢ύ нмр нмп мтм 

tǊƻŬǘ мсо мсн мтл 

 
The economic value was classified into three levels: generated, distributed and retained by the Group. The 
latter ensures the financial and economic continuity and stability of the Group. In 2023, the economic value 
generated by the Armani Group was ϵ нΣпту Ƴƛƭƭƛƻƴ (+4% compared to 2022). During the year, 88% of the 
economic value generated - ŀƳƻǳƴǘƛƴƎ ǘƻ ϵ нΣмфл Ƴƛƭƭƛƻƴ - was distributed to stakeholders (+7% compared 
to 2022).  

 
 

 

 
19 нлнмΣ нлнн ŀƴŘ нлно ǊŜǎǳƭǘǎ ǘŀƪŜ ƛƴǘƻ ŀŎŎƻǳƴǘ ǘƘŜ ŜũŜŎǘǎ ƻŦ LCw{ мсΦ CƻǊ ŦǳǊǘƘŜǊ ƛƴŦƻǊƳŀǝƻƴ ƻƴ ǘƘŜ DǊƻǳǇΩǎ ŬƴŀƴŎƛŀƭ 
ǇŜǊŦƻǊƳŀƴŎŜΣ ǇƭŜŀǎŜ ǊŜŦŜǊ ǘƻ ǘƘŜ /ƻƴǎƻƭƛŘŀǘŜŘ CƛƴŀƴŎƛŀƭ {ǘŀǘŜƳŜƴǘǎ ƻŦ ǘƘŜ !ǊƳŀƴƛ DǊƻǳǇ ŀǎ ƻŦ ом 5ŜŎŜƳōŜǊ нлноΣ ǿƘƛŎƘ ƘŀǾŜ 
ōŜŜƴ ǇǊŜǇŀǊŜŘ ƛƴ ŀŎŎƻǊŘŀƴŎŜ ǿƛǘƘ ǘƘŜ LƴǘŜǊƴŀǝƻƴŀƭ CƛƴŀƴŎƛŀƭ wŜǇƻǊǝƴƎ {ǘŀƴŘŀǊŘǎ όάLCw{έύ ƛǎǎǳŜŘ ōȅ ǘƘŜ LƴǘŜǊƴŀǝƻƴŀƭ 
!ŎŎƻǳƴǝƴƎ {ǘŀƴŘŀǊŘǎ .ƻŀǊŘ όάL!{.έύ ŀƴŘ ŜƴŘƻǊǎŜŘ ōȅ ǘƘŜ 9ǳǊƻǇŜŀƴ /ƻƳƳƛǎǎƛƻƴΦ 

Armani/Casa 



нл 
 

THE SUSTAINABILITY TIMELINE 
 
1996 ς Exhibition of a recycled jeans model at the Museum of Science and Technology in Milan 

2003 ς CA-RI-FE Award for the reintroduction of textile hemp in the Italian fashion sector 

2010 ς Start of the Acqua for Life project 

2012 ς Outfit made from recycled PET on the Golden Globes Red Carpet  

2013 ς Establishment of the Corporate Social Responsibility Department 

2014 ς First social and environmental audits of the supply chain and installation of photovoltaic systems at the offices in Via Bergognone, Milan 

2015 ς Opening of Armani/Silos 

2016 ς Year of establishment of the Giorgio Armani Foundation  

2016 ς Fur Free Policy 

2018 ς First year of public reporting (2018 Sustainability Report) 

2019 ς Joining ά¢ƘŜ CŀǎƘƛƻƴ tŀŎǘέ ƛƴƛǘƛŀǘƛǾŜ  

2020 ς Launch of the Emporio Armani recycled Capsule Collection  

2021 ς Sustainability Governance, People, Planet, Prosperity Strategy and Double Materiality 

2021 ς ISO 20121 certification of the sustainable event One Night Only Dubai  

2021 - Announcement of the commitment not to use angora wool in the collections of all lines as from the Fall Winter 2022/23 season 

2021 ς Launch of the sustainable capsules with yarns and/or fabrics made from materials such as recycled polyester or organic cotton 

2021 ς Approval of absolute emission into the atmosphere reduction targets by SBTi 

2021 ς Joining the Fashion Task force of the Sustainable Markets Initiative and Textile Exchange 

2022 ς Joining the Manifesto for Regenerative Fashion of the Sustainable Markets Initiative 

2022 ς Application of the ISO 20121 and ISO 14067 for sustainable event management system and emission calculation 

2022 ς Launch of the Emporio Armani Sustainable Capsule Spring Summer 2023 collection, with QR Code dedicated to sustainability 

information, in line with the ISO 14021 standard 

2022 ς ESG risk mapping analysis in the supply chain  

2022 ς Launch of the Armani/Values website  

2023 ς Launch of Apulia Regenerative Cotton Project  

2023 ς Launch of ESG supplier survey and identification of key suppliers 

2023 ς Collaboration with ILO and joining the Open Supply Chain Hub 

2023 ς {ƛƎƴƛƴƎ ǘƘŜ ά/ƻƳƳƛǘƳŜƴǘ ǘƻ wŜǎǇƻƴǎƛōƭŜ wŜŎǊǳƛǘƳŜƴǘέ  

2023 ς Launch of the ESGeo platform for environmental and social data collection 

2023 ς Social impact projects with stock recovery  

2023 ς Partnership with One Ocean Foundation to protect marine ecosystems 

2023 ς Continuation of the partnership with Forestami 

 

 

 

 

 

 

 

 

 

 

 



нм 
 

мΦо ¢ƘŜ нлмфπнлол {ǳǎǘŀƛƴŀōƛƭƛǘȅ ǎǘǊŀǘŜƎȅ ŀƴŘ tƭŀƴ 
 

In 2021, the sustainability strategy was launched, defined around three main areas of action: People, Planet 
and Prosperity.  
 
For each of the three areas, specific qualitative and quantitative objectives were identified in line with the 
results of the materiality analysis. These objectives are summarised in the GroupΩs Sustainability Plan, which 
is fed by internal strategic planning and analysis processes, reinforced by stakeholder input and 
participation in national and international working groups, in line with the Sustainable Development Goals 
(SDGs) defined by the United Nations.  
 
 
 
 

 
 



нн 
 

 STAKEHOLDER EXPECTATIONS / EVOLUTION OF THE INTERNAL AND EXTERNAL CONTEXT 

Ү 

GOVERNANCE, STRATEGY, RISK MANAGEMENT, METRICS AND TARGETS 
Ү 

INNOVATION, CONTINUOUS IMPROVEMENT AND SUSTAINABILITY 
Ү 

  The 2019-2030 Sustainability Plan  

     

PEOPLE 
 

PLANET 
 

PROSPERITY 

 
People's well-being, talent development, 
inclusion and uniqueness, through policies 
and projects that promote: 
 

¶ 5ƛǾŜǊǎƛǘȅΣ Ŝǉǳƛǘȅ ŀƴŘ ƛƴŎƭǳǎƛƻƴ 

¶ ²ƻƳŜƴΩǎ ŜƳǇƻǿŜǊƳŜƴǘ 

¶ 9ƳǇƭƻȅŜŜ ǿŜƭƭπōŜƛƴƎ ŀƴŘ ǿŜƭŦŀǊŜ 

¶ IǳƳŀƴ /ŀǇƛǘŀƭ 5ŜǾŜƭƻǇƳŜƴǘ ŀƴŘ 
ǇŜǊŦƻǊƳŀƴŎŜ ǊŜǾƛŜǿ 

¶ !ǧǊŀŎǝƴƎ ǘŀƭŜƴǘǎ 

¶ IŜŀƭǘƘ ŀƴŘ ǎŀŦŜǘȅ 

¶ 9ƳǇƭƻȅŜŜ ŀǿŀǊŜƴŜǎǎ ŀƴŘ ǘǊŀƛƴƛƴƎΣ 
ƛƴŎƭǳŘƛƴƎ ƛƴ ǘƘŜ ŀǊŜŀ ƻŦ ǎǳǎǘŀƛƴŀōƛƭƛǘȅ 

 

 
Environmental protection and efficient use of 
resources:  

 

¶ wŜŘǳŎǝƻƴ ƻŦ ŜƳƛǎǎƛƻƴǎ ƛƴǘƻ ǘƘŜ 
ŀǘƳƻǎǇƘŜǊŜΥ  
o πрл҈ ŀōǎƻƭǳǘŜ {ŎƻǇŜ м ŀƴŘ н 
aŀǊƪŜǘπōŀǎŜŘ ŜƳƛǎǎƛƻƴǎ ŎƻƳǇŀǊŜŘ 
ǘƻ нлмф ōȅ нлол 

o πпн҈ ŀōǎƻƭǳǘŜ {ŎƻǇŜ о ŜƳƛǎǎƛƻƴǎ 
ŎƻƳǇŀǊŜŘ ǘƻ нлмф ōȅ нлнф 
ό/ŀǘŜƎƻǊƛŜǎ м ŀƴŘ фύ 

¶ млл҈ ŜƭŜŎǘǊƛŎƛǘȅ ŦǊƻƳ ǊŜƴŜǿŀōƭŜ ǎƻǳǊŎŜǎ 
ŦƻǊ ŀƭƭ ǘƘŜ DǊƻǳǇΩǎ ƻŶŎŜǎ ŀƴŘ ǎǘƻǊŜǎ ōȅ 
нлол 

¶ 9ŎƻπŘŜǎƛƎƴ ŀƴŘ ŎƛǊŎǳƭŀǊƛǘȅ ǇǊƻƧŜŎǘǎ 

¶ ¢ƻƻƭǎ ǘƻ ƳŜŀǎǳǊŜ ǘƘŜ ƛƳǇŀŎǘ ƻƴ ǿŀǘŜǊ 
ǊŜǎƻǳǊŎŜǎ ƛƴ ǘƘŜ ǾŀƭǳŜ ŎƘŀƛƴ 

¶ млл҈ C{/ ŎŜǊǝŬŜŘ ǇŀǇŜǊ20Υ .н/ ōȅ нлнр 
ŀƴŘ .н. ōȅ нлолΣ ǎǳǇǇƻǊǝƴƎ ǎǳǎǘŀƛƴŀōƭŜ 
ŦƻǊŜǎǘ ƳŀƴŀƎŜƳŜƴǘ 

¶ wŜƎŜƴŜǊŀǝƻƴ ǇǊƻƧŜŎǘǎ ǘƻ ǇǊƻǘŜŎǘ 
ŜŎƻǎȅǎǘŜƳǎΣ ǇǊƻǘŜŎǘŜŘ ŀƴŘ ŜƴŘŀƴƎŜǊŜŘ 
ǎǇŜŎƛŜǎ ŀƴŘ ōƛƻŘƛǾŜǊǎƛǘȅ 

¶ tǊƻǘŜŎǝƴƎ ǘƘŜ ƻŎŜŀƴǎΥ  
o 9ƭƛƳƛƴŀǝƻƴ ƻŦ ǇǊƻōƭŜƳŀǝŎ ƻǊ 
ǳƴƴŜŎŜǎǎŀǊȅ ǇƭŀǎǝŎǎ ŦǊƻƳ 
ǇŀŎƪŀƎƛƴƎ21 Υ .н/ ōȅ нлнр ŀƴŘ .н. 
ōȅ нлол 

o tǳǊŎƘŀǎŜ ƻŦ млл҈ ǊŜŎȅŎƭŜŘ ǇƭŀǎǝŎ 
ŦƻǊ ŀǘ ƭŜŀǎǘ рл҈ ƻŦ ǇƭŀǎǝŎ 
ǇŀŎƪŀƎƛƴƎΥ .н/ ōȅ нлнр ŀƴŘ .н. ōȅ 
нлол 

 

 
Promoting social and environmental 
initiatives that are integrated into the 
business and benefit the community 
through the implementation of:  
 

¶ tƻƭƛŎƛŜǎ ŀƴŘ ǇǊƻŎŜŘǳǊŜǎ ŦƻǊ ǘƘŜ 
ǎǳǎǘŀƛƴŀōƭŜ ǎǳǇǇƭȅ ƻŦ Ǌŀǿ ƳŀǘŜǊƛŀƭǎΣ ƛƴ 
ƭƛƴŜ ǿƛǘƘ ǘƘŜ ǘŀǊƎŜǘ ƻŦ ŀŎƘƛŜǾƛƴƎ нр҈ 
ƭƻǿŜǊπƛƳǇŀŎǘ Ǌŀǿ ƳŀǘŜǊƛŀƭǎ ōȅ нлнр 

¶ ¢ǊŀŎŜŀōƛƭƛǘȅ ǎȅǎǘŜƳǎ ŦƻǊ млл҈ ƻŦ Ǌŀǿ 
ƳŀǘŜǊƛŀƭǎ ōȅ нлол 

¶ CŀƛǊ ǊŜƭŀǝƻƴǎƘƛǇǎ ǘƘǊƻǳƎƘƻǳǘ ǘƘŜ 
ǎǳǇǇƭȅ ŎƘŀƛƴΣ ǊŜǎǇŜŎǝƴƎ ƘǳƳŀƴ ǊƛƎƘǘǎ 
ŀƴŘ ǘƘŜ ŜƴǾƛǊƻƴƳŜƴǘ 

¶ 5ƛƎƛǘŀƭ tǊƻŘǳŎǘ tŀǎǎǇƻǊǘ ǘŜŎƘƴƻƭƻƎƛŜǎ 
όǾƛŀ vw /ƻŘŜǎύΣ ƛƴ ƻǊŘŜǊ ǘƻ ƛƴŦƻǊƳ 
ŀōƻǳǘ ǇǊƻŘǳŎǘπǊŜƭŀǘŜŘ ŎƻƴǘŜƴǘ 

¶ vǳŀƭƛǘȅ ǇƻƭƛŎȅΣ ƭŀōŜƭƭƛƴƎΣ ǇǊƻŘǳŎǘ ǎŀŦŜǘȅ 

¶ LƴƴƻǾŀǝǾŜ ǇǊƻƧŜŎǘǎ όŜΦƎΦΣ ǊŜƎŜƴŜǊŀǝǾŜ 
ŀƎǊƛŎǳƭǘǳǊŜύ ǘƻ ǊŜŘǳŎŜ ŜƴǾƛǊƻƴƳŜƴǘŀƭ 
ƛƳǇŀŎǘǎ 

¶ tǊƻƧŜŎǘǎ ǘƘŀǘ ƘŀǾŜ ŀ ǎƻŎƛŀƭ ŀƴŘ 
ŜƴǾƛǊƻƴƳŜƴǘŀƭ ƛƳǇŀŎǘ ƻƴ ŎƻƳƳǳƴƛǝŜǎ 
ŀǊƻǳƴŘ ǘƘŜ ǿƻǊƭŘ 

PARTNERSHIP, TRAINING, MONITORING, EVALUATING AND COMMUNICATING 

 

 

 

 

 
20 C{/Υ CƻǊŜǎǘ {ǘŜǿŀǊŘǎƘƛǇ /ƻǳƴŎƛƭ ƘǧǇǎΥκκŦǎŎΦƻǊƎκŜƴΦ  
21 !ŎŎƻǊŘƛƴƎ ǘƻ ǘƘŜ ŘŜŬƴƛǝƻƴ ƻŦ ¢ƘŜ CŀǎƘƛƻƴ tŀŎǘΣ ƛǘ ƛǎ ǎǳŶŎƛŜƴǘ ŦƻǊ ǇƭŀǎǝŎ ǘƻ ƳŜŜǘ ƻƴŜ ƻŦ ǘƘŜ ŦƻƭƭƻǿƛƴƎ ŎǊƛǘŜǊƛŀ ǘƻ ōŜ ŎƻƴǎƛŘŜǊŜŘ 
ǇǊƻōƭŜƳŀǝŎ ƻǊ ǳƴƴŜŎŜǎǎŀǊȅΥ ƛǘ Ŏŀƴƴƻǘ ōŜ ǊŜǳǎŜŘ ƻǊ ǊŜŎȅŎƭŜŘΤ ƛǘ ŎƻƴǘŀƛƴǎΣ ƻǊ ƛǘǎ ǇǊƻŘǳŎǝƻƴ ǊŜǉǳƛǊŜǎΣ ƘŀȊŀǊŘƻǳǎ ŎƘŜƳƛŎŀƭ 
ǎǳōǎǘŀƴŎŜǎ ǘƘŀǘ ǇƻǎŜ ŀ ǎƛƎƴƛŬŎŀƴǘ Ǌƛǎƪ ǘƻ ƘǳƳŀƴ ƘŜŀƭǘƘ ƻǊ ǘƘŜ ŜƴǾƛǊƻƴƳŜƴǘ όŀǇǇƭȅƛƴƎ ǘƘŜ ǇǊŜŎŀǳǝƻƴŀǊȅ ǇǊƛƴŎƛǇƭŜύΤ ƛǘ Ŏŀƴ ōŜ 
ŀǾƻƛŘŜŘ ƻǊ ǊŜǇƭŀŎŜŘ ōȅ ǊŜǳǎŀōƭŜ ŀƭǘŜǊƴŀǝǾŜǎΤ ƛǘ ƳŀƪŜǎ ƛǘ ŘƛŶŎǳƭǘ ƻǊ ƛƳǇƻǎǎƛōƭŜ ǘƻ ǊŜŎȅŎƭŜ ƻǘƘŜǊ ǇƭŀǎǝŎ ƛǘŜƳǎΤ ƛǘ ƛǎ ƭƛƪŜƭȅ ǘƻ ōŜ 
ŘƛǎŎŀǊŘŜŘ ƻǊ ŘƛǎǇŜǊǎŜŘ ƛƴ ǘƘŜ ŜƴǾƛǊƻƴƳŜƴǘΦ CƻǊ ƳƻǊŜ ƛƴŦƻǊƳŀǝƻƴΣ ǇƭŜŀǎŜ ǊŜŦŜǊ ǘƻ ǘƘƛǎ ƭƛƴƪΥ ƘǧǇǎΥκκǿǿǿΦǘƘŜŦŀǎƘƛƻƴǇŀŎǘΦƻǊƎκǿǇπ
ŎƻƴǘŜƴǘκǳǇƭƻŀŘǎκнлноκлтκǘƘŜπŦŀǎƘƛƻƴπǇŀŎǘπǇŀŎƪŀƎƛƴƎπƎǳƛŘŜΦǇŘŦΦ  

SDGs of reference 

https://fsc.org/en
https://www.thefashionpact.org/wp-content/uploads/2023/07/the-fashion-pact-packaging-guide.pdf
https://www.thefashionpact.org/wp-content/uploads/2023/07/the-fashion-pact-packaging-guide.pdf


но 
 

мΦп aŀǘŜǊƛŀƭƛǘȅ ŀƴŀƭȅǎƛǎΣ 9{D Ǌƛǎƪǎ ŀƴŘ ƻǇǇƻǊǘǳƴƛǝŜǎ ŀƴŘ ǎǘŀƪŜƘƻƭŘŜǊǎ 
 
¢ƘŜ !ǊƳŀƴƛ DǊƻǳǇ ǊŜǇƻǊǘǎ ƛǘǎ Ƴŀƛƴ ǊŜǎǳƭǘǎ ŀƴŘ ǇŜǊŦƻǊƳŀƴŎŜ ƻƴ ǎǳǎǘŀƛƴŀōƛƭƛǘȅ ƛƴ ƭƛƴŜ ǿƛǘƘ ǘƘŜ ǇǊƛƴŎƛǇƭŜ ƻŦ 
ƛƳǇŀŎǘ ƳŀǘŜǊƛŀƭƛǘȅΦ ¢Ƙƛǎ ǇǊƛƴŎƛǇƭŜ ƳŀƪŜǎ ƛǘ ǇƻǎǎƛōƭŜ ǘƻ ƛŘŜƴǝŦȅ ǘƘŜ ǇƻǘŜƴǝŀƭ ƛƳǇŀŎǘǎ ƎŜƴŜǊŀǘŜŘ ŀƴŘΣ 
ŎƻƴǎŜǉǳŜƴǘƭȅΣ ǘƘŜ ƛǎǎǳŜǎ ƻŦ ƎǊŜŀǘŜǎǘ ǎǘǊŀǘŜƎƛŎ ƛƴǘŜǊŜǎǘ ǘƻ ǘƘŜ DǊƻǳǇ ŀƴŘ ƛǘǎ ǎǘŀƪŜƘƻƭŘŜǊǎΣ ǿƛǘƘ ŀ ǾƛŜǿ ǘƻ 
ŎǊŜŀǝƴƎ ǾŀƭǳŜ ƛƴ ǘƘŜ ƳŜŘƛǳƳ ǘƻ ƭƻƴƎ ǘŜǊƳΦ  
 
¢ƘŜ ƳŀǘŜǊƛŀƭƛǘȅ ŀƴŀƭȅǎƛǎΣ ǳǇŘŀǘŜŘ ŀǘ ǘƘŜ ōŜƎƛƴƴƛƴƎ ƻŦ нлнп ƛƴ ŀŎŎƻǊŘŀƴŎŜ ǿƛǘƘ ǘƘŜ DwL {ǘŀƴŘŀǊŘǎ ŀƴŘ 
ƛƴǎǇƛǊŜŘ ōȅ ǘƘŜ ŘƻŎǳƳŜƴǘŀǝƻƴ ŀǾŀƛƭŀōƭŜ ǳƴŘŜǊ ǘƘŜ /ƻǊǇƻǊŀǘŜ {ǳǎǘŀƛƴŀōƛƭƛǘȅ wŜǇƻǊǝƴƎ 5ƛǊŜŎǝǾŜ ό/{w5ύΣ ǿŀǎ 
ŀǇǇǊƻǾŜŘ ōȅ ǘƘŜ {ǘǊŀǘŜƎƛŎ {ǳǎǘŀƛƴŀōƛƭƛǘȅ /ƻƳƳƛǧŜŜ ƻƴ мн 5ŜŎŜƳōŜǊ нлнпΦ 
 
{ǇŜŎƛŬŎŀƭƭȅΣ ǘƘŜ ǇǊƻŎŜǎǎ ƻŦ ǳǇŘŀǝƴƎ ǘƘŜ ƳŀǘŜǊƛŀƭƛǘȅ ƳŀǘǊƛȄ ŎƻƴǎƛǎǘŜŘ ƻŦ ŬǾŜ Ƴŀƛƴ ǎǘŜǇǎΥ 
 
мΦ 9ȄǘŜǊƴŀƭ ŀƴŘ ƛƴǘŜǊƴŀƭ ŎƻƴǘŜȄǘ ŀƴŀƭȅǎƛǎΥ 

! ŎƻƴǘŜȄǘ ŀƴŀƭȅǎƛǎ π ƛƴǘŜǊƴŀƭ ŀƴŘ ŜȄǘŜǊƴŀƭ π ǿŀǎ ŎŀǊǊƛŜŘ ƻǳǘ ǘƻ ƛŘŜƴǝŦȅ ǘƘŜ Ƴŀƛƴ 9{D ǘǊŜƴŘǎΦ ¢ƘŜ ŀƴŀƭȅǎƛǎ 
ǘƻƻƪ ƛƴǘƻ ŀŎŎƻǳƴǘ ǘƘŜ Ƴŀƛƴ ƭŜƎŀƭ ŀƴŘ ǊŜƎǳƭŀǘƻǊȅ ŀǎǇŜŎǘǎ όŜΦƎΦ ǊŜƎǳƭŀǝƻƴǎ ƻƴ ƴƻƴπŬƴŀƴŎƛŀƭ ǊŜǇƻǊǝƴƎΣ ŎƛǊŎǳƭŀǊ 
ŜŎƻƴƻƳȅΣ ƘǳƳŀƴ ǊƛƎƘǘǎΣ ŀƴǝπŎƻǊǊǳǇǝƻƴ ŀƴŘ ōǳǎƛƴŜǎǎ ŜǘƘƛŎǎύΣ ŘƻŎǳƳŜƴǘǎ ǇǳōƭƛǎƘŜŘ ōȅ ǘƘŜ Ƴŀƛƴ ǇƭŀȅŜǊǎ ƛƴ 
ǘƘŜ CŀǎƘƛƻƴ ϧ [ǳȄǳǊȅ ǎŜŎǘƻǊΣ ǎƻƳŜ ƻŦ ǘƘŜ Ƴŀƛƴ ŦǊŀƳŜǿƻǊƪǎ ŀƴŘ ǊŜǇƻǊǝƴƎ ƎǳƛŘŜƭƛƴŜǎ ƛƴ ǘƘŜ ŬŜƭŘ ƻŦ 
ǎǳǎǘŀƛƴŀōƛƭƛǘȅΣ ƛƴŎƭǳŘƛƴƎ ǘƘŜ Ƴƻǎǘ ǊŜŎŜƴǘ ƻƴŜǎ όŜΦƎΦ 5ƻǳōƭŜ aŀǘŜǊƛŀƭƛǘȅ DǳƛŘŜƭƛƴŜǎ ƛǎǎǳŜŘ ōȅ 9Cw!DΣ {ϧt 
¸ŜŀǊōƻƻƪ нлноΣ {!{.ύ ŀƴŘ ǊŜŦŜǊŜƴŎŜ ƭƛǘŜǊŀǘǳǊŜ ŘƻŎǳƳŜƴǘǎ ŦƻǊ ǘƘŜ ǎŜŎǘƻǊ όŜΦƎΦ ¢ƘŜ CŀǎƘƛƻƴ tŀŎǘΣ aŀƴƛŦŜǎǘƻ 
ƻŦ {ǳǎǘŀƛƴŀōƛƭƛǘȅ ŦƻǊ Lǘŀƭƛŀƴ CŀǎƘƛƻƴύΦ 
 
нΦ aŀǇǇƛƴƎ ƻŦ ǘƘŜ Ƴŀƛƴ ǎǘŀƪŜƘƻƭŘŜǊ ŎŀǘŜƎƻǊƛŜǎΥ 

.ŀǎŜŘ ƻƴ ǘƘŜ ǊŜǎǳƭǘǎ ƻŦ ǘƘŜ ŜȄǘŜǊƴŀƭ ŀƴŘ ƛƴǘŜǊƴŀƭ ŎƻƴǘŜȄǘ ŀƴŀƭȅǎƛǎ ŎŀǊǊƛŜŘ ƻǳǘΣ ƛǘ ǿŀǎ ǇƻǎǎƛōƭŜ ǘƻ ƛŘŜƴǝŦȅ ǘƘŜ 
ŎŀǘŜƎƻǊƛŜǎ ƻŦ ǎǘŀƪŜƘƻƭŘŜǊǎ Ƴƻǎǘ ǊŜƭŜǾŀƴǘ ǘƻ ǘƘŜ DǊƻǳǇΦ ¢Ƙƛǎ ǇǊƻŎŜǎǎ ǿŀǎ ŎŀǊǊƛŜŘ ƻǳǘ ǘŀƪƛƴƎ ƛƴǘƻ ŀŎŎƻǳƴǘ ǘƘŜ 
ǇƻǘŜƴǝŀƭ ŘŜƎǊŜŜ ƻŦ ƛƴƅǳŜƴŎŜκƛƳǇŀŎǘ ǘƘŀǘ ǎǘŀƪŜƘƻƭŘŜǊǎ ƘŀǾŜ ƻƴ ǘƘŜ ƻǊƎŀƴƛǎŀǝƻƴ ŀƴŘ ǘƘŜ ǇƻǘŜƴǝŀƭ ŘŜƎǊŜŜ 
ƻŦ ƛƴƅǳŜƴŎŜκƛƳǇŀŎǘ ǘƘŀǘ ǘƘŜ ƻǊƎŀƴƛǎŀǝƻƴ Ƙŀǎ ƻƴ ǎǘŀƪŜƘƻƭŘŜǊǎΦ 

 



нп 
 

оΦ LƳǇŀŎǘ ƛŘŜƴǝŬŎŀǝƻƴΥ 
.ŀǎŜŘ ƻƴ ǘƘŜ ǊŜǎǳƭǘǎ ƻŦ ǘƘŜ ǇǊŜǾƛƻǳǎ ǇƘŀǎŜǎΣ ƛǘ ǿŀǎ ǇƻǎǎƛōƭŜ ǘƻ ƛŘŜƴǝŦȅ ŀ ƭƛǎǘ ƻŦ ƎŜƴŜǊŀǘŜŘ όƛƴǎƛŘŜπƻǳǘύ 
ƛƳǇŀŎǘǎ ƻƴ ǘƘŜ ŜŎƻƴƻƳȅΣ ǘƘŜ ŜƴǾƛǊƻƴƳŜƴǘ ŀƴŘ ǇŜƻǇƭŜΣ ƛƴŎƭǳŘƛƴƎ ƛƳǇŀŎǘǎ ƻƴ ƘǳƳŀƴ ǊƛƎƘǘǎ ǘƘŀǘ ŀǊŜ 
ǇƻǘŜƴǝŀƭƭȅ ǊŜƭŜǾŀƴǘ ǘƻ ǘƘŜ !ǊƳŀƴƛ DǊƻǳǇ ŀƴŘ ƛǘǎ ǎǘŀƪŜƘƻƭŘŜǊǎΦ CƻǊ ƳƻǊŜ ŘŜǘŀƛƭǎ ƻƴ ƛƴǎƛŘŜπƻǳǘ ƛƳǇŀŎǘǎΣ 
ǇƭŜŀǎŜ ǊŜŦŜǊ ǘƻ ǘƘŜ ǇŀǊŀƎǊŀǇƘ ά/ƻǊǊŜƭŀǝƻƴ ōŜǘǿŜŜƴ ƳŀǘŜǊƛŀƭ ǘƻǇƛŎǎ ŀƴŘ ƎŜƴŜǊŀǘŜŘ ƛƳǇŀŎǘǎέ ƛƴ ǘƘŜ 
!ǇǇŜƴŘƛȄΦ 
 
пΦ {ǘŀƪŜƘƻƭŘŜǊ ŜƴƎŀƎŜƳŜƴǘΥ 

! ǎǘŀƪŜƘƻƭŘŜǊ ŜƴƎŀƎŜƳŜƴǘ ŀŎǝǾƛǘȅ ǿŀǎ ŀƭǎƻ ŎŀǊǊƛŜŘ ƻǳǘΣ ǿƘƛŎƘ ǇǊƻǾŜŘ ǘƻ ōŜ ŀ ŦǳƴŘŀƳŜƴǘŀƭ ƻǇǇƻǊǘǳƴƛǘȅ ǘƻ 
ƭƛǎǘŜƴ ǘƻ ŀƴŘ ŘƛǎŎǳǎǎ ǿƛǘƘ ǘƘŜ DǊƻǳǇΩǎ ¢ƻǇ aŀƴŀƎŜƳŜƴǘ ŀƴŘ ƛǘǎ ǎǘŀƪŜƘƻƭŘŜǊǎ ǘƻ ƎŀǘƘŜǊ ŀƴ ŀǎǎŜǎǎƳŜƴǘ ƻŦ 
ǘƘŜ ƛƳǇŀŎǘǎ ƎŜƴŜǊŀǘŜŘ ōȅ ǘƘŜ DǊƻǳǇ όLƳǇŀŎǘ aŀǘŜǊƛŀƭƛǘȅύ22Φ 
 
¢ƘŜ ǎǘŀƪŜƘƻƭŘŜǊǎ ŀƴŘ ǘƘŜ ¢ƻǇ aŀƴŀƎŜƳŜƴǘ ƻŦ ǘƘŜ !ǊƳŀƴƛ DǊƻǳǇ ǿŜǊŜ ƛƴǾƻƭǾŜŘ ƛƴ ŎƻƳǇƭŜǝƴƎ ŀƴ ƻƴƭƛƴŜ 
ǉǳŜǎǝƻƴƴŀƛǊŜΦ Lƴ нлноΣ ǘƘŜ ǉǳŜǎǝƻƴƴŀƛǊŜ ǿŀǎ ǎŜƴǘ ǘƻ ŀōƻǳǘ рпл ǎǘŀƪŜƘƻƭŘŜǊǎ ŀƴŘ ¢ƻǇ aŀƴŀƎŜƳŜƴǘ ǿƛǘƘ 
ŀ ǊŜǎǇƻƴǎŜ ǊŀǘŜ ƻŦ ŀōƻǳǘ рл҈Φ CƛƴŀƭƭȅΣ ǘƘŜ ƛƳǇŀŎǘǎ ƎŜƴŜǊŀǘŜŘ ōȅ ǘƘŜ DǊƻǳǇ ǿŜǊŜ ŀǎǎƻŎƛŀǘŜŘ ǿƛǘƘ ǘƘŜ 
ǎǳǎǘŀƛƴŀōƛƭƛǘȅ ǘƻǇƛŎǎ ǇǊŜǎŜƴǘŜŘ ōŜƭƻǿΥ 
 
 

PRIORITY  
AREAS OF ACTION 

SUSTAINABILITY TOPICS 

PEOPLE 

Promotion of diversity and inclusion 

Talent attraction and employee well-being 

Employee training and development 

Occupational health and safety 

PLANET 

Climate change and energy efficiency 

Protection of land and marine biodiversity 

Water resource management 

Eco-design, product life cycle and circular economy 

PROSPERITY 

Support to local communities and to the territory 

Information management and privacy 

Product quality and safety standards 

Brand enhancement and protection 

Product labelling and communication 

wŜǎǇŜŎǘ ŦƻǊ ƘǳƳŀƴ ŀƴŘ ǿƻǊƪŜǊǎΩ ǊƛƎƘǘǎ 

Sustainability topics in the supply chain 

Sustainable procurement of raw materials 

TOPICS SIGNIFICANT ACROSS THE BOARD 

Compliance and business ethics 

Creation and distribution of economic value 

Innovation 

 
 
 
 
 

 

 
22 Potentially ǎƛƎƴƛŬŎŀƴǘ ƛƳǇŀŎǘǎ ǿŜǊŜ ŀǎǎŜǎǎŜŘ ōȅ ǎŎƻǊƛƴƎ ǘƘŜƳ ƻƴ ŀ ǎŎŀƭŜ ŦǊƻƳ м όǾŜǊȅ ƭƻǿ ǎƛƎƴƛŬŎŀƴŎŜύ ǘƻ р όǾŜǊȅ ƘƛƎƘ 
ǎƛƎƴƛŬŎŀƴŎŜύ ŎƻƴǎƛŘŜǊƛƴƎΥ 

¶ {ŎŀƭŜΣ ƛΦŜΦ Ƙƻǿ ǎŜǾŜǊŜκōŜƴŜŬŎƛŀƭ ǘƘŜ ƛƳǇŀŎǘ ƛǎΣ ƛƴŎƭǳŘƛƴƎ ǿƘŜǘƘŜǊ ƻǊ ƴƻǘ ǘƘŜ ƛƳǇŀŎǘ ƛǎ ǊŜǾŜǊǎƛōƭŜ 

¶ 9ȄǘŜƴǘΣ ƛΦŜΦ ǘƘŜ ǎǇǊŜŀŘ ƻŦ ǘƘŜ ƛƳǇŀŎǘ όŜΦƎΦ ǘƘŜ ƴǳƳōŜǊ ƻŦ ǇŜƻǇƭŜ ŀũŜŎǘŜŘύ 

¶ tǊƻōŀōƛƭƛǘȅΣ ƛΦŜΦ ǘƘŜ ŘŜƎǊŜŜ ƻŦ ƭƛƪŜƭƛƘƻƻŘ ǘƘŀǘ ǘƘŜ ƛƳǇŀŎǘ ƛǘǎŜƭŦ ǿƛƭƭ ƻŎŎǳǊ όŦƻǊ ǇƻǘŜƴǝŀƭ ƛƳǇŀŎǘǎύΦ 



нр 
 

рΦ !ƴŀƭȅǎƛǎ ƻŦ ǊŜǎǳƭǘǎ ŀƴŘ ǇǊŜǇŀǊŀǝƻƴ ƻŦ ǘƘŜ ƳŀǘŜǊƛŀƭƛǘȅ ƳŀǘǊƛȄΥ 
¢ƘŜ ŀǎǎŜǎǎƳŜƴǘǎ ƎŀǘƘŜǊŜŘ ŘǳǊƛƴƎ ǘƘŜ ǎǘŀƪŜƘƻƭŘŜǊ ŜƴƎŀƎŜƳŜƴǘ ǇǊƻŎŜǎǎ ǿŜǊŜ ŎƻƴǎƻƭƛŘŀǘŜŘ ŀƴŘ ǇǊƻŎŜǎǎŜŘ 
ǘƻ ǇǊŜǎŜƴǘ ǘƘŜ ƳŀǘŜǊƛŀƭ ǘƻǇƛŎǎ ƛƴ ŀ ǎƛƴƎƭŜ ƎǊŀǇƘƛŎŀƭ ŜƭŜƳŜƴǘΥ ǘƘŜ ƳŀǘŜǊƛŀƭƛǘȅ ƳŀǘǊƛȄ23Φ 
 
¢Ƙƛǎ ƳŀǘǊƛȄ ǎƘƻǿǎΥ 

¶ ƻƴ ǘƘŜ ȄπŀȄƛǎΣ ǘƘŜ ŀƎƎǊŜƎŀǘŜ ¢ƻǇ aŀƴŀƎŜƳŜƴǘ ǾƻǘŜ ŦƻǊ ŜŀŎƘ ǘƻǇƛŎ ōŀǎŜŘ ƻƴ ǘƘŜ ŀǎǎŜǎǎƳŜƴǘ ƻŦ ǘƘŜ 
ƛƳǇŀŎǘ ƎŜƴŜǊŀǘŜŘΦ 

¶ ƻƴ ǘƘŜ ȅπŀȄƛǎΣ ǘƘŜ ŀƎƎǊŜƎŀǘŜ ǎǘŀƪŜƘƻƭŘŜǊ ǾƻǘŜǎ ŦƻǊ ŜŀŎƘ ǘƻǇƛŎ ōŀǎŜŘ ƻƴ ǘƘŜ ǎƛƎƴƛŬŎŀƴŎŜ ƻŦ ǘƘŜ 
ƛƳǇŀŎǘΦ CƻǊ ǘƘŜ ǇǳǊǇƻǎŜǎ ƻŦ ǘƘƛǎ ŀǎǎŜǎǎƳŜƴǘΣ ŜŀŎƘ ŎŀǘŜƎƻǊȅ ƻŦ ǎǘŀƪŜƘƻƭŘŜǊ Ƙŀǎ ōŜŜƴ ǿŜƛƎƘǘŜŘ 
Ŝǉǳŀƭƭȅ ǊŜƎŀǊŘƭŜǎǎ ƻŦ ǘƘŜ ǎŀƳǇƭŜ ǎƛȊŜΦ {ǇŜŎƛŬŎŀƭƭȅΣ ŎƭǳǎǘŜǊŜŘ ŀǾŜǊŀƎŜǎ ōȅ ǎǘŀƪŜƘƻƭŘŜǊ ǘȅǇŜ ǿŜǊŜ 
ƛŘŜƴǝŬŜŘ ǘƻ ǘƘŜƴ ŎŀƭŎǳƭŀǘŜ ǘƘŜ Ŭƴŀƭ ŀǾŜǊŀƎŜ ǎƻ ǘƘŀǘ ǘƘŜ ǊŜǎǳƭǘǎ ƻƴ ǘƘŜ ȄπŀȄƛǎ ǘƻƻƪ ŀƭƭ ŜȄǘŜǊƴŀƭ 
ǎǘŀƪŜƘƻƭŘŜǊǎ ƛƴǘƻ ŀŎŎƻǳƴǘ ŜǉǳŀƭƭȅΦ 

 
hŦ ǘƘŜ ƴƛƴŜǘŜŜƴ ǘƻǇƛŎǎ ƛƴ ǘƘŜ ƳŀǘŜǊƛŀƭƛǘȅ ƳŀǘǊƛȄΣ ǘƘŜ ŜƛƎƘǘ Ƴƻǎǘ ǎƛƎƴƛŬŎŀƴǘ ŀƴŘ ǇǊƛƻǊƛǝǎŜŘ ƛƴ ǘŜǊƳǎ ƻŦ LƳǇŀŎǘ 
aŀǘŜǊƛŀƭƛǘȅ ŀǊŜΥ 

¶ wŜǎǇŜŎǘ ŦƻǊ ƘǳƳŀƴ ŀƴŘ ǿƻǊƪŜǊǎΩ ǊƛƎƘǘǎ 

¶ {ǳǎǘŀƛƴŀōƛƭƛǘȅ ǘƻǇƛŎǎ ƛƴ ǘƘŜ ǎǳǇǇƭȅ ŎƘŀƛƴ 

¶ {ǳǎǘŀƛƴŀōƭŜ ǇǊƻŎǳǊŜƳŜƴǘ ƻŦ Ǌŀǿ ƳŀǘŜǊƛŀƭǎ 

¶ tǊƻŘǳŎǘ ǉǳŀƭƛǘȅ ŀƴŘ ǎŀŦŜǘȅ ǎǘŀƴŘŀǊŘǎ 

¶ tǊƻŘǳŎǘ ƭŀōŜƭƭƛƴƎ ŀƴŘ ŎƻƳƳǳƴƛŎŀǝƻƴ 

¶ tǊƻƳƻǝƻƴ ƻŦ ŘƛǾŜǊǎƛǘȅ ŀƴŘ ƛƴŎƭǳǎƛƻƴ 

¶ ¢ŀƭŜƴǘ ŀǧǊŀŎǝƻƴ ŀƴŘ ŜƳǇƭƻȅŜŜ ǿŜƭƭπōŜƛƴƎ 

¶ {ǳǇǇƻǊǘ ǘƻ ƭƻŎŀƭ ŎƻƳƳǳƴƛǝŜǎ ŀƴŘ ǘƻ ǘƘŜ ǘŜǊǊƛǘƻǊȅ 

 

 
23 ¢ƘŜ ƳŀǘǊƛȄ ǎƘƻǿǎ ǘƘŜ !ǊƳŀƴƛ DǊƻǳǇΩǎ ƴƛƴŜǘŜŜƴ ǎǳǎǘŀƛƴŀōƛƭƛǘȅ ǘƻǇƛŎǎΣ ŀƭƭ ƻŦ ǿƘƛŎƘ ŀǊŜ ƳŀǘŜǊƛŀƭΣ ǳǎƛƴƎ ŀ ǎŎƻǊŜ ƻŦ оΦн ƻǳǘ ƻŦ р ŀǎ 
ǘƘŜ ƳŀǘŜǊƛŀƭƛǘȅ ǘƘǊŜǎƘƻƭŘΦ 



нс 
 

In terms of significance to Top Management, the top two priorities are άsustainability topics in the supply 
chainέ and άsustainable procurement of raw materialsέ. In terms of stakeholder significance, the most 
important topics are άinformation and privacy managementέ, άpromotion of diversity and inclusionέ and 
άǊŜǎǇŜŎǘ ŦƻǊ ƘǳƳŀƴ ŀƴŘ ǿƻǊƪŜǊǎΩ ǊƛƎƘǘǎέ24. 
 
This yearΩs results were shared and approved at the regular Strategic Sustainability Committee meeting on 
12 December 2024. 
 
An initial mapping25 of the main risks and opportunities for future CSRD requirements was initiated in 2024. 
The Group has defined an ESG Risk Universe26 in order to map priority ESG risks and opportunities (outside-
in), taking into account the EFRAG guidelines on double materiality and the COSO ESG Framework27.  
 
During 2024-2025, the Group will complete this analysis by having the inherent risks and opportunities 
assessed and clustered into sustainability topics in order to carry out an initial double materiality analysis 
in line with the principles of the new Directive. 

 

 
24 /ƻƳǇŀǊƛƴƎ ǘƘŜ ǊŜǎǳƭǘǎ ƻŦ ǘƘŜ ƳŀǘŜǊƛŀƭƛǘȅ ŀƴŀƭȅǎƛǎ ŎŀǊǊƛŜŘ ƻǳǘ ŀǘ ǘƘŜ ōŜƎƛƴƴƛƴƎ ƻŦ нлнп ǿƛǘƘ ǘƘƻǎŜ ƻŦ ǘƘŜ ǇǊŜǾƛƻǳǎ ȅŜŀǊΣ ǿŜ Ŏŀƴ 
ǎŜŜ ǘƘŀǘ άǘŀƭŜƴǘ ŀǧǊŀŎǝƻƴ ŀƴŘ ŜƳǇƭƻȅŜŜ ǿŜƭƭπōŜƛƴƎέ ŀƴŘ άǎǳǇǇƻǊǘ ǘƻ ƭƻŎŀƭ ŎƻƳƳǳƴƛǝŜǎ ŀƴŘ ǘƻ ǘƘŜ ǘŜǊǊƛǘƻǊȅέ ŀǊŜ ŀƳƻƴƎ ǘƘŜ 
ŜƛƎƘǘ Ƴƻǎǘ ƳŀǘŜǊƛŀƭ ǘƻǇƛŎǎΣ ǊŜǇƭŀŎƛƴƎ άōǊŀƴŘ ŜƴƘŀƴŎŜƳŜƴǘ ŀƴŘ ǇǊƻǘŜŎǝƻƴέ ŀƴŘ άŜŎƻπŘŜǎƛƎƴΣ ǇǊƻŘǳŎǘ ƭƛŦŜ ŎȅŎƭŜ ŀƴŘ ŎƛǊŎǳƭŀǊ 
ŜŎƻƴƻƳȅέΦ 
25 !ǎ ŀ ǇǊŜǇŀǊŀǘƻǊȅ ŀŎǝǾƛǘȅ ŦƻǊ ǘƘŜ /{w5 ŀǇǇǊƻŀŎƘΣ ǘƘƛǎ ƛƴƛǝŀƭ ƛŘŜƴǝŬŎŀǝƻƴ ƻŦ Ǌƛǎƪǎ ŀƴŘ ƻǇǇƻǊǘǳƴƛǝŜǎ ǿŀǎ ƴƻǘ ǎǳōƧŜŎǘ ǘƻ ƭƛƳƛǘŜŘ 
ŀǎǎǳǊŀƴŎŜ ōȅ ǘƘŜ LƴŘŜǇŜƴŘŜƴǘ !ǳŘƛǘƻǊΦ 
26 ¢ƘŜ 9{D wƛǎƪ ¦ƴƛǾŜǊǎŜ ƛǎ ŀ ǘƻƻƭ ǘƻ ǾƛǎǳŀƭƛǎŜ ƛƴ ƻƴŜ ŘƻŎǳƳŜƴǘ ǘƘŜ ŘƛũŜǊŜƴǘ 9{D Ǌƛǎƪǎ ǘƘŀǘ ŎƻǳƭŘ ƘŀǾŜ ŀ ŬƴŀƴŎƛŀƭ ƛƳǇŀŎǘΣ ǘƘŜ Ǌƛǎƪ 
ƻǿƴŜǊǎ ŀƴŘ ǘƘŜ ƳƛǝƎŀǝƻƴ ŀŎǝǾƛǝŜǎΦ ¢Ƙƛǎ ŘƻŎǳƳŜƴǘ ŀƭƭƻǿǎ ŎƻƳǇŀƴƛŜǎ ǘƻ ƳƻƴƛǘƻǊ ǘƘŜ ŎƻƴǘǊƻƭǎ ƛƴ ǇƭŀŎŜ ŀǘ ŀ ǳƴƛǾŜǊǎŀƭ ƭŜǾŜƭΣ ǘƻ 
ǊŜǾƛŜǿ ǇƻǎǎƛōƭŜ ǎȅƴŜǊƎƛŜǎ ǿƛǘƘƛƴ ǘƘŜ DǊƻǳǇ ǘƻ ƻǇǝƳƛǎŜ 9{D Ǌƛǎƪ ƳŀƴŀƎŜƳŜƴǘΣ ŀƴŘ ǘƻ ƳƻƴƛǘƻǊ ŀǘ DǊƻǳǇ ƭŜǾŜƭ ǘƘŜ 9{D Ǌƛǎƪ 
ƳƛǝƎŀǝƻƴ ƛƴƛǝŀǝǾŜǎ ǘƘŀǘ ŎƻǳƭŘ ōŜ ƛƳǇƭŜƳŜƴǘŜŘ ōȅ ǘƘŜ ŘƛũŜǊŜƴǘ ōǳǎƛƴŜǎǎ ǳƴƛǘǎΦ ¢Ƙƛǎ ǇǊƻǾƛŘŜǎ ǘƘŜ ŎƻƳǇŀƴȅ ǿƛǘƘ ŀƴ ǳǇπǘƻπŘŀǘŜ 
ǎƴŀǇǎƘƻǘ ƻŦ ǘƘŜ DǊƻǳǇΩǎ ǇƻǘŜƴǝŀƭ 9{D ǊƛǎƪǎΦ 
27 ¢ƘŜ 9Cw!D ό9ǳǊƻǇŜŀƴ CƛƴŀƴŎƛŀƭ wŜǇƻǊǝƴƎ !ŘǾƛǎƻǊȅ DǊƻǳǇύ ƛǎ ŀ ǘŜŎƘƴƛŎŀƭ ōƻŘȅ ǘƘŀǘ ŘŜǾŜƭƻǇǎ ƎǳƛŘŜƭƛƴŜǎ ŦƻǊ ǊŜǇƻǊǝƴƎ ǇǊŀŎǝŎŜǎ 
ƛƴ ƭƛƴŜ ǿƛǘƘ 9¦ ǊŜƎǳƭŀǝƻƴǎΤ ǎǇŜŎƛŬŎŀƭƭȅΣ ŦƻǊ ǘƘŜ ŀƴŀƭȅǎƛǎ ƻŦ ŘƻǳōƭŜ ƳŀǘŜǊƛŀƭƛǘȅΣ ǊŜŦŜǊŜƴŎŜ ƛǎ ƳŀŘŜ ǘƻ ǘƘŜ ǎǘŀƴŘŀǊŘǎ ǊŜǉǳƛǊŜŘ ōȅ ǘƘŜ 
/{w5Φ ¢ƘŜ /h{h 9{D CǊŀƳŜǿƻǊƪ ƛǎ ŀ ǎǘǳŘȅ ƻƴ ƛƴǘŜǊƴŀƭ ŎƻƴǘǊƻƭ ǎȅǎǘŜƳǎ ŦƻǊ ŎƻƳǇŀƴƛŜǎ ƛƴ ǊŜƭŀǝƻƴ ǘƻ ǎǳǎǘŀƛƴŀōƛƭƛǘȅ ǘƘŀǘ ƛǎ ǎƘŀǊŜŘ 
ōȅ ǘƘŜ /ƻƳƳƛǧŜŜ ƻŦ {ǇƻƴǎƻǊƛƴƎ hǊƎŀƴƛȊŀǝƻƴǎ ό/h{hύΦ Lǘ ŀƛƳǎ ǘƻ ǇǊƻǾƛŘŜ ƎǳƛŘŀƴŎŜ ƻƴ 9{D ŘƛǎŎƭƻǎǳǊŜ ŀƴŘ ŦŀŎƛƭƛǘŀǘŜ ƛƴǘŜǊƴŀƭ 
ŘŜŎƛǎƛƻƴπƳŀƪƛƴƎ ǇǊƻŎŜǎǎŜǎ ƻƴ ǎǳǎǘŀƛƴŀōƛƭƛǘȅ ƛǎǎǳŜǎΦ 

Armani/Fiori 
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нΦм hǳǊ ǇŜƻǇƭŜ  
 

нΦмΦм DǊƻǳǇ ŜƳǇƭƻȅŜŜǎ 
 
As of 31 December 2023, the Armani Group had 9,077 employees, an increase compared to 2022 (+4%, or 
379 more employees). This growth was mainly due to the entry of companies in the Middle East region and 
the opening of new stores. 

 
The majority of the workforce is female (62%) and 50% of the GroupΩs managers and executives are women. 
This confirms our commitment to promoting gender equality and generational diversity, as shown in the 
graphs below:  
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The main types of contracts are permanent (81%) and full-time (87%). 
 

 
During 2023, 373 employees of the Armani Group took parental leave, of whom 84% were women and 
16% men.  
 
The Group has collective bargaining agreements covering all employees in Italy, Austria, Belgium, France28, 
the Netherlands, Switzerland, Spain, Portugal and Brazil, covering approximately 45% of employees at 
Group level. In all countries where there are no such agreements, employment contracts comply with local 
regulations. Over the years, differentiated remuneration policies have been implemented for the different 
professional categories, which for some include, in addition to a fixed remuneration component, economic 
incentives linked to performance, in order to promote a sense of belonging to the Group and team spirit. 

 

 
28 wŜŦŜǊŜƴŎŜ ƛǎ ƳŀŘŜ ƘŜǊŜ ǘƻ ŜƳǇƭƻȅŜŜǎ ƻŦ ǘƘŜ CǊŜƴŎƘ ǎǳōǎƛŘƛŀǊȅΣ ŜȄŎƭǳŘƛƴƎ !ƭƛŀ CǊŀƴŎŜ {ŀǎΦ 



ол 
 

нΦмΦн ²ƻǊƪŜǊǎ ǿƘƻ ŀǊŜ ƴƻǘ ŜƳǇƭƻȅŜŜǎ 
 
In 2023, the Group was able to count on the support of workers who are not employees: 97 interns and 
74 agency workers29.  
 
For more information on human resources data, please refer to the chapter in the Appendix. 
 

нΦн 5ƛǾŜǊǎƛǘȅΣ ƛƴŎƭǳǎƛƻƴ ŀƴŘ Ŝǉǳŀƭ ƻǇǇƻǊǘǳƴƛǝŜǎ 
 
Lƴ нлноΣ ǘƘŜ !ǊƳŀƴƛ DǊƻǳǇ ǇǳǊǎǳŜŘ ƴǳƳŜǊƻǳǎ ƛƴƛǝŀǝǾŜǎ ǘƻ ƛƴŎǊŜŀǎŜ ŘƛǾŜǊǎƛǘȅ ŀƴŘ ǇǊƻƳƻǘŜ ŦŀƛǊƴŜǎǎ ŀƴŘ 
ƛƴŎƭǳǎƛƻƴΣ ǘƻ ŜƴǎǳǊŜ Ŝǉǳŀƭ ƻǇǇƻǊǘǳƴƛǝŜǎ ŦƻǊ ǇǊƻŦŜǎǎƛƻƴŀƭ ŘŜǾŜƭƻǇƳŜƴǘΣ ŀƴŘ ǘƻ ŎǊŜŀǘŜ ŀ ǿŜƭŎƻƳƛƴƎ ŀƴŘ 
ŜǉǳƛǘŀōƭŜ ǿƻǊƪƛƴƎ ŜƴǾƛǊƻƴƳŜƴǘΦ 5ǳǊƛƴƎ ǘƘŜ ȅŜŀǊΣ ǘƘŜǊŜ ǿŜǊŜ ƴƻ ŎŀǎŜǎ ƻŦ ŘƛǎŎǊƛƳƛƴŀǝƻƴ ƛƴǾƻƭǾƛƴƎ 
ŜƳǇƭƻȅŜŜǎ ŀƴŘ ǿƻǊƪŜǊǎ ǿƘƻ ŀǊŜ ƴƻǘ ŜƳǇƭƻȅŜŜǎΦ  
 
!ǘ ƭŜŀǎǘ ƻƴŎŜ ŀ ǉǳŀǊǘŜǊΣ ǘƘŜ DǊƻǳǇ IŜŀŘ ƻŦ 5ƛǾŜǊǎƛǘȅ ϧ LƴŎƭǳǎƛƻƴ ōǊƛƴƎǎ ŀŎǝǾƛǝŜǎ ŀƴŘ ǇǊƻƧŜŎǘǎ ƛƴ ǘƘƛǎ ŀǊŜŀ ǘƻ 
ǘƘŜ ŀǧŜƴǝƻƴ ŀƴŘ ŀƴŀƭȅǎƛǎ ƻŦ ǘƘŜ {ǘǊŀǘŜƎƛŎ {ǳǎǘŀƛƴŀōƛƭƛǘȅ /ƻƳƳƛǧŜŜ ǘƻ ǘŀƪŜ ŀǇǇǊƻǇǊƛŀǘŜ ŀŎǝƻƴ ǘƻ ŜũŜŎǝǾŜƭȅ 
ǇǳǊǎǳŜ ǘƘŜ ƻōƧŜŎǝǾŜǎ ƻŦ ǘƘŜ {ǘǊŀǘŜƎƛŎ {ǳǎǘŀƛƴŀōƛƭƛǘȅ tƭŀƴΦ 

 

нΦо 9ƳǇƭƻȅŜŜ ǘǊŀƛƴƛƴƎ ŀƴŘ ŘŜǾŜƭƻǇƳŜƴǘ 
 
¢ƘŜ Ƴŀƛƴ ƻōƧŜŎǝǾŜǎ ƻŦ ǘƘŜ DǊƻǳǇΩǎ ŜƳǇƭƻȅŜŜ ǘǊŀƛƴƛƴƎ ŀƴŘ ŘŜǾŜƭƻǇƳŜƴǘ ǇǊƻŎŜǎǎ ŀǊŜ ǘƻΥ 

¶ ƳŀƪŜ ŀ ǊŜŀƭ ŎƻƴǘǊƛōǳǝƻƴ ǘƻ ǘƘŜ ǿŜƭƭπōŜƛƴƎ ƻŦ ǘƘŜ ǇŜƻǇƭŜ ƛƴ ǘƘŜ ƻǊƎŀƴƛǎŀǝƻƴ 

¶ ōŜ ǘƘŜ ōŜƴŎƘƳŀǊƪ ŦƻǊ ƳƻǾƛƴƎ ǘƻǿŀǊŘǎ ŀ Ŏƻƴǝƴǳƻǳǎ ƭŜŀǊƴƛƴƎ ōǳǎƛƴŜǎǎ ƳƻŘŜƭ 

¶ ǇǊƻƳƻǘŜ ŀ ǇƻǎƛǝǾŜ ŀǇǇǊƻŀŎƘ ǘƻ ƭƛŦŜƭƻƴƎ ƭŜŀǊƴƛƴƎΣ ǘƻ ŜƴŎƻǳǊŀƎŜ ŜǾŜǊȅƻƴŜϥǎ ǇŜǊǎƻƴŀƭ ǊŜǎǇƻƴǎƛōƛƭƛǘȅ 
ŦƻǊ ǘƘŜƛǊ ƻǿƴ ŘŜǾŜƭƻǇƳŜƴǘ ŀƴŘ ǘƻ ŀŎǘ ŀǎ ŀ ŎŜƴǘǊŜ ƻŦ ŜȄŎŜƭƭŜƴŎŜ ǘƻ ǎǳǇǇƻǊǘ ŀƭƭ ǘƘŜ DǊƻǳǇΩǎ ƭŜŀǊƴƛƴƎ 
ŀƴŘ ŘŜǾŜƭƻǇƳŜƴǘ ŀƴŘ ŘƛǾŜǊǎƛǘȅΣ Ŝǉǳƛǘȅ ŀƴŘ ƛƴŎƭǳǎƛƻƴ ǇǊƻŎŜǎǎŜǎΦ 

 

 
29 ²ƻǊƪŜǊǎ ǿƘƻ ŀǊŜ ƴƻǘ ŜƳǇƭƻȅŜŜǎ ŀǊŜ ǊŜǇƻǊǘŜŘ ŦƻǊ ǘƘŜ ŬǊǎǘ ǝƳŜ ƻƴ ŀ ŦǳƭƭπǝƳŜ ŜǉǳƛǾŀƭŜƴǘ όC¢9ύ ōŀǎƛǎΦ ¢ƘŜǊŜŦƻǊŜΣ ŎƻƳǇŀǊƛǎƻƴǎ 
ǿƛǘƘ ǇǊŜǾƛƻǳǎ ȅŜŀǊǎ ŀǊŜ ƴƻǘ ŀǾŀƛƭŀōƭŜΦ ¢ƘŜ ŬƎǳǊŜǎ ǊŜǇǊŜǎŜƴǘ ǘƘŜ ƴǳƳōŜǊ ƻŦ ŦǳƭƭπǝƳŜ ŜǉǳƛǾŀƭŜƴǘ ǿƻǊƪŜǊǎ ǘƘŀǘ ǘƘŜ DǊƻǳǇ ƴŜŜŘŜŘ 
ǘƻ ŎŀǊǊȅ ƻǳǘ ƛǘǎ ŀŎǝǾƛǝŜǎ ŘǳǊƛƴƎ ǘƘŜ ȅŜŀǊΦ 



ом 
 

LEADERSHIP DEVELOPMENT PROCESSES 
 
Lƴ нлноΣ ǘƘŜ !ǊƳŀƴƛ DǊƻǳǇ ƛƴǾŜǎǘŜŘ ƛƴ ǘǊŀƛƴƛƴƎ ŀƴŘ ŘŜǾŜƭƻǇƛƴƎ ǘƘŜ ƳŀƴŀƎŜƳŜƴǘ ǎƪƛƭƭǎ ƻŦ ǇŜƻǇƭŜ ƳŀƴŀƎŜǊǎ 
ŀƴŘ ŦǳƴŎǝƻƴ ƳŀƴŀƎŜǊǎΦ ! ǎƛȄπǎǘŜǇ ǇǊƻŎŜǎǎ π ǘƘǊŜŜ ƻŦ ǿƘƛŎƘ ƘŀǾŜ ōŜŜƴ ƛƳǇƭŜƳŜƴǘŜŘ ŀƴŘ ǘƘǊŜŜ ƻŦ ǿƘƛŎƘ ŀǊŜ 
ŎǳǊǊŜƴǘƭȅ ōŜƛƴƎ ŘŜǎƛƎƴŜŘ ŀƴŘ ƭŀǳƴŎƘŜŘ ŀǎ ŀ Ǉƛƭƻǘ π Ƙŀǎ ōŜŜƴ Ǉǳǘ ƛƴ ǇƭŀŎŜ ǘƻ ǇǊƻǾƛŘŜ ǘƘŜ ǎƪƛƭƭǎ ŀƴŘ ǘƻƻƭǎ 
ƴŜŜŘŜŘ ǘƻ ǎǳǇǇƻǊǘ ǇŜƻǇƭŜϥǎ ƳŀƴŀƎŜƳŜƴǘ ƎǊƻǿǘƘΦ 

 
 

In 2023, the Armani Group provided 204,92030 hours of training, with an average of 23 hours of training 
per employee, an increase of 30% compared to 2022. Training activities during the year included 
professional, managerial, technical and language training and awareness programmes on diversity, equity 
and inclusion, health and safety, Model 231, sustainability and cyber security, as detailed below.  
 

Training hours by course - 2023 Hours % 
Professional training, anti-corruption, Code of Ethics, Model 231, whistleblowing 134,219 65% 

Health and safety training 40,730 20% 

Management training 16,012 8% 

Language training 6,340 3% 

Diversity & Inclusion and Sustainability training 5,304 3% 

Cyber security training 2,315 1% 

Total 204,920 100% 

 

 

 
30 Lǘ ǎƘƻǳƭŘ ōŜ ƴƻǘŜŘ ǘƘŀǘ ƛƴ ǎƻƳŜ ŎŀǎŜǎΣ ǘƘŜ ƘƻǳǊǎ ƻŦ ǘǊŀƛƴƛƴƎ ǇǊƻǾƛŘŜŘ ǘƻ ŜƳǇƭƻȅŜŜǎ ŘǳǊƛƴƎ ǘƘŜ ȅŜŀǊ ǿŜǊŜ ƴƻǘ ŀǾŀƛƭŀōƭŜ ōȅ 
ǇǊƻŦŜǎǎƛƻƴŀƭ ŎŀǘŜƎƻǊȅ ŀƴŘ ƎŜƴŘŜǊΦ ¢ƘŜǊŜŦƻǊŜΣ ǘƘƛǎ ŎƭŀǎǎƛŬŎŀǝƻƴ ǿŀǎ ŜǎǝƳŀǘŜŘ ƻƴ ǘƘŜ ōŀǎƛǎ ƻŦ ǘƘŜ ƴǳƳōŜǊ ƻŦ ŜƳǇƭƻȅŜŜǎ ŀǎ ƻŦ ом 
5ŜŎŜƳōŜǊ ōŜƭƻƴƎƛƴƎ ǘƻ ǘƘŜǎŜ ǎǇŜŎƛŬŎ ŎŀǘŜƎƻǊƛŜǎΦ ¢Ƙƛǎ ŜǎǝƳŀǘŜ ŎƻǾŜǊŜŘ ŀǇǇǊƻȄƛƳŀǘŜƭȅ о҈ ƻŦ ǘƘŜ ǘǊŀƛƴƛƴƎ ƘƻǳǊǎ ǇǊƻǾƛŘŜŘ ŀǘ 
DǊƻǳǇ ƭŜǾŜƭΦ 



он 
 

TRAINING IN THE WORLD OF RETAIL 
 
9ŀŎƘ ȅŜŀǊΣ ŜŀŎƘ ōǊŀƴŘ ƻǊƎŀƴƛǎŜǎ ǘǊŀƛƴƛƴƎ ŀŎǝǾƛǝŜǎ ŦƻǊ ƛǘǎ ǎǘƻǊŜ ǇŜǊǎƻƴƴŜƭΣ ŦƻŎǳǎƛƴƎ ƻƴ ŎƻŀŎƘƛƴƎΣ 
ŀǎǎŜǎǎƳŜƴǘΣ ƳȅǎǘŜǊȅ ǎƘƻǇǇƛƴƎ ŀƴŘ ǘŜŀƳ ōǳƛƭŘƛƴƎΦ ¢ƘŜ ŦƻƭƭƻǿƛƴƎ ŀǊŜ ǎƻƳŜ ƻŦ ǘƘŜ ǇǊƻƧŜŎǘǎ ŎŀǊǊƛŜŘ ƻǳǘ ƛƴ 
нлноΥ 

 
DIALOGUE ON PERFORMANCE 
 
The performance review process helps to clarify individual and team objectives, contributes to the creation 
of personal development and training plans and is part of other key processes, such as the rewarding, job 
rotation and career development process.  
 
In 2023, more than half of Armani Group employees (62%) received at least one performance review in 
line with the performance review process (Human Capital Development). 
 
 

 
¢ƘŜ ǇŜǊŦƻǊƳŀƴŎŜ ǊŜǾƛŜǿ ǇǊƻŎŜǎǎ ƛǎ ōŀǎŜŘ ƻƴ ŀƴ ŀǇǇǊŀƛǎŀƭ ŦƻǊƳ ǘƘŀǘ ŀƭƭƻǿǎ ŜƳǇƭƻȅŜŜǎ ǘƻ ŀǎǎŜǎǎ ǘƘŜƳǎŜƭǾŜǎΣ 
ǊŜŎŜƛǾŜ ŀƴ ŀǎǎŜǎǎƳŜƴǘ ŦǊƻƳ ǘƘŜƛǊ ƳŀƴŀƎŜǊ ŀƴŘ ƛƴ ǘǳǊƴ ŀǎǎŜǎǎ ǘƘŜƛǊ ƳŀƴŀƎŜǊǎΦ {ǇŜŎƛŬŎ ŜǾŀƭǳŀǝƻƴ ŦƻǊƳǎΣ 
ōŀǎŜŘ ƻƴ ǊƻƭŜ ŀƴŘ ōǊŀƴŘΣ ǿŜǊŜ ǇǊŜǇŀǊŜŘ ŦƻǊ ǘƘŜ ǎǘƻǊŜǎΦ 
 
 
 
 

Employees who received a performance review % 



оо 
 

нΦп ¢ƘŜ ŜƳǇƭƻȅŜŜ ǿŜƭŦŀǊŜ ǇŀŎƪŀƎŜ ƛƴ Lǘŀƭȅ 
 

¢ƘŜ ŜƳǇƭƻȅŜŜ ǿŜƭŦŀǊŜ ǇŀŎƪŀƎŜ Ŏƻƴǎƛǎǘǎ ƻŦ ǘƘŜ ŦƻƭƭƻǿƛƴƎ ǎŜǊǾƛŎŜǎΥ  

 

 

 

 

нΦр IŜŀƭǘƘ ŀƴŘ ǎŀŦŜǘȅ 
 
¢ƘŜ DǊƻǳǇ ƛǎ ŎƻƳƳƛǧŜŘ ǘƻ ǇǊƻǾƛŘƛƴƎ ŀ ǎŀŦŜ ŀƴŘ ƘŜŀƭǘƘȅ ǿƻǊƪƛƴƎ ŜƴǾƛǊƻƴƳŜƴǘ ƛƴ ŀŎŎƻǊŘŀƴŎŜ ǿƛǘƘ ǘƘŜ 
ǊŜƎǳƭŀǝƻƴǎ ƛƴ ŦƻǊŎŜ ƛƴ ǘƘŜ ŎƻǳƴǘǊƛŜǎ ƛƴ ǿƘƛŎƘ ƛǘ ƻǇŜǊŀǘŜǎΣ ŀƴŘ ǘƻ ǇǊƻƳƻǝƴƎ ǎǘǊǳŎǘǳǊŀƭ ƳŜŀǎǳǊŜǎ ǘƻ ƛƳǇǊƻǾŜ 
ƛǘΦ  
 
!ǎ ŦƻǊ ƛǘǎ Lǘŀƭƛŀƴ ǇǊŜƳƛǎŜǎΣ ǘƘŜ DǊƻǳǇ ǇǊƻƳƻǘŜǎ ǿƻǊƪŜǊǎΩ ŀǿŀǊŜƴŜǎǎ ƻŦ ǿƻǊƪπǊŜƭŀǘŜŘ Ǌƛǎƪǎ ǘƘǊƻǳƎƘ ǊŜƎǳƭŀǊ 
ƘŜŀƭǘƘ ǎǳǊǾŜƛƭƭŀƴŎŜ ŀŎǝǾƛǝŜǎΣ ǘƘŜ ǇǊƻǾƛǎƛƻƴ ƻŦ ǎǇŜŎƛŬŎ ǘǊŀƛƴƛƴƎ ŎƻǳǊǎŜǎ ŀƴŘ ǘƘŜ ǇƭŀƴƴƛƴƎ ƻŦ ǇŜǊƛƻŘƛŎ ŀǳŘƛǘǎΦ 
²ƻǊƪŜǊǎΩ ƘŜŀƭǘƘ ŀƴŘ ǎŀŦŜǘȅ Ǌƛǎƪǎ ŀǊŜ ƛŘŜƴǝŬŜŘ ŀƴŘ ŀǎǎŜǎǎŜŘ ǿƛǘƘ ǘƘŜ ƛƴǾƻƭǾŜƳŜƴǘ ƻŦ ǎǇŜŎƛŀƭƛǎǘǎΣ ŘŜǇŀǊǘƳŜƴǘ 
ƳŀƴŀƎŜǊǎ ŀƴŘ ǿƻǊƪŜǊǎΩ ǊŜǇǊŜǎŜƴǘŀǝǾŜǎΦ ¢ƘŜ ƳŀƴŀƎŜƳŜƴǘ ƻŦ ŀŎŎƛŘŜƴǘǎ ŀƴŘ ƛƴƧǳǊƛŜǎ ƛǎ ƳƻƴƛǘƻǊŜŘ ōȅ ǘƘŜ 
IŜŀŘ ƻŦ ǘƘŜ tǊŜǾŜƴǝƻƴ ŀƴŘ tǊƻǘŜŎǝƻƴ {ŜǊǾƛŎŜΣ ǿƘƻΣ ǘƻƎŜǘƘŜǊ ǿƛǘƘ ǘƘŜ ǿƻǊƪŜǊǎΩ ǊŜǇǊŜǎŜƴǘŀǝǾŜ ŦƻǊ ǎŀŦŜǘȅ 
ŀƴŘ ŀƭƭ ǘƘŜ ǎŀŦŜǘȅ ƻŶŎŜǊǎΣ ŀƴŀƭȅǎŜǎ ǘƘŜ ŀŎŎƛŘŜƴǘǎ ǘƘŀǘ ƘŀǾŜ ƻŎŎǳǊǊŜŘ ŘǳǊƛƴƎ ǘƘŜ ŀƴƴǳŀƭ ǇŜǊƛƻŘƛŎ ƳŜŜǝƴƎΣ 
ǿƛǘƘ ǘƘŜ ŀƛƳ ƻŦ ǊŜǎƻƭǾƛƴƎ ŀƴȅ ŎǊƛǝŎŀƭ ƛǎǎǳŜǎ ǘƘŀǘ ƘŀǾŜ ŀǊƛǎŜƴ ŀƴŘ ǇǊŜǾŜƴǝƴƎ ŀŎŎƛŘŜƴǘǎ ŦǊƻƳ ǊŜŎǳǊǊƛƴƎΦ 
 

Armani/Fitness gym 

© Stefano Amonte Cycl-e Around 
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At Group level, the recordable work-related injuries rate31 in 2023 is 5.52 and shows a slight decrease 
compared to 2022 due to the increase in hours worked. The most common types of injuries were fractures, 
sprains and cuts. Of the 89 accidents that occurred, 58 required at least one dayΩs absence from work. No 
deaths due to work-related injuries or high-consequence injuries occurred. In 2023, there were no 
accidents involving workers who are not employees. 
 
 
 
 

 
 
 
 

 

 

 
31 wŀǘŜ ƻŦ ǊŜŎƻǊŘŀōƭŜ ǿƻǊƪπǊŜƭŀǘŜŘ ƛƴƧǳǊƛŜǎΥ ƴǳƳōŜǊ ƻŦ ǊŜŎƻǊŘŀōƭŜ ǿƻǊƪπǊŜƭŀǘŜŘ ƛƴƧǳǊƛŜǎ κ ƴǳƳōŜǊ ƻŦ ƘƻǳǊǎ ǿƻǊƪŜŘ ϝмΣлллΣлллΦ 
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оΦм 9ƴǾƛǊƻƴƳŜƴǘŀƭ ǇǊƻǘŜŎǝƻƴ ŀƴŘ ŜŶŎƛŜƴǘ ǳǎŜ ƻŦ ǊŜǎƻǳǊŎŜǎ 
 
The Armani Group is committed to reducing its environmental footprint by promoting the conservation 
and efficient use of natural resources. Indeed, the protection of the environment is one of the cornerstones 
of the Armani GroupΩǎ sustainability strategy. 
 
The strategies implemented by the Group to improve its environmental performance focus on the following 
three macro areas: 

¶ increasing the use of electricity from renewable sources and reducing the use of fossil fuels 

¶ promoting separate waste collection and raising personnel awareness of environmental protection 
topics 

¶ minimising waste and optimising water and energy consumption. 
 

оΦмΦм 9ƴŜǊƎȅ ŎƻƴǎǳƳǇǝƻƴ 
 
The Armani Group is continuously committed to monitoring and reducing its energy consumption by 
implementing efficiency measures, reducing the use of fossil fuels and increasing the use of electricity from 
renewable sources. 
 
In 2023, the downward trend in the consumption of natural gas and propane used to heat the Group's 
premises and production processes was confirmed (-15% compared to 2022), even if it is based on a 
broader scope that includes the consumption of natural gas by the companies Pallacanestro Olimpia 
Milano32 and Giorgio Armani Doha.  
 

 
This year, for the first time, the Group's energy consumption included the consumption of petrol, diesel 
and natural gas associated with the use of company cars worldwide, amounting to 16,815 GJ. This 
integration - in addition to the expansion of the scope - justifies the 10% increase in total energy 
consumption from fossil sources from 68,701 GJ in 2022 to 75,522 GJ in 2023. 

 

 
32 tŀƭƭŀŎŀƴŜǎǘǊƻ hƭƛƳǇƛŀ aƛƭŀƴƻ {ǎǊƭ ǿŀǎ ƛƴŎƭǳŘŜŘ ƛƴ ǘƘŜ ǎŎƻǇŜ ƻŦ ŜƴǾƛǊƻƴƳŜƴǘŀƭ Řŀǘŀ ŦƻǊ ǘƘŜ ŬǊǎǘ ǝƳŜ ƛƴ нлно ǘƻ ŜƴǎǳǊŜ ǘƘŜ 
ŎƻƳǇƭŜǘŜƴŜǎǎ ƻŦ ǘƘŜ ǊŜǇƻǊǝƴƎ ōƻǳƴŘŀǊȅΦ Lƴ ǇǊŜǾƛƻǳǎ ȅŜŀǊǎΣ ƻƴƭȅ ŜƳƛǎǎƛƻƴǎ ƛƴǘƻ ǘƘŜ ŀǘƳƻǎǇƘŜǊŜ ǿŜǊŜ ŎƻƴǎƛŘŜǊŜŘ ŀǎ {ŎƻǇŜ о 
ŎŀǘŜƎƻǊȅ у ŀƴŘ ƴƻ Řŀǘŀ ƻƴ ŜƴŜǊƎȅ ŎƻƴǎǳƳǇǝƻƴΣ ǿŀǎǘŜ ƎŜƴŜǊŀǘŜŘΣ ǿŀǘŜǊ ǿƛǘƘŘǊŀǿŀƭǎ ŀƴŘ ŘƛǎŎƘŀǊƎŜǎ ǿŜǊŜ ŎƻƭƭŜŎǘŜŘΦ  

72,601 74,174
79,946

68,701
58,707

2019 2020 2021 2022 2023

Natural and propane gas consumption (GJ)
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In terms of electricity, total consumption increased by 4% compared to 2022, but this increase takes into 
account the expansion of the scope - with the inclusion of Pallacanestro Olimpia Milano, Giorgio Armani 
Doha and Giorgio Armani Arabia Trading - and the inclusion of electricity consumption related to the use 
of electric, hybrid and plug-in hybrid company cars. 

 
The share of electricity from renewable sources increased from 68% in 2022 to 76% in 2023. In the 
following 13 countries where the Group operates, 100% of the electricity consumed comes from renewable 
sources: Italy, Spain, Portugal, Switzerland, Canada, the United States, Mexico, Brazil, China, Macau SAR, 
Hong Kong SAR, Malaysia and Singapore. In the United Kingdom, 77% of electricity came from renewable 
sources.  
 
The office in Via Bergognone in Milan covers a portion 
of Giorgio Armani S.p.A.Ωs energy requirements 
(approximately 2%) through the photovoltaic system 
installed in 2014. During 2023, photovoltaic panels 
were installed at GAO Modena and came into operation 
in April 2024.  
 
At the office in Via Bergognone in Milan, charging points 
for electric vehicles and a free electric shuttle service 
between the Via Bergognone and Via Borgonuovo 
offices in Milan are available to all employees. 
 
For more information on energy consumption, please refer to the dedicated section in the Appendix.  
 

оΦмΦн 9Ƴƛǎǎƛƻƴǎ ƛƴǘƻ ǘƘŜ ŀǘƳƻǎǇƘŜǊŜ 
 
In 2021, the SBTi (Science Based Targets initiative) approved the absolute atmospheric emission reduction 
targets set by the Armani Group and in line with the 1.5°C scenario: 

¶ Reduce absolute Scope 1 and 2 Market-based greenhouse gas emissions by 50% compared to 2019 
by 2030 

¶ Reduce absolute Scope 3 greenhouse gas emissions by 42% compared to 2019, for categories 1 
άPurchased goods and servicesέ and 9 άDownstream transport and distributionέ by 2029. 

189,672
212,707 226,391 229,928 238,227

2019 2020 2021 2022 2023

Electricty consumption (GJ)

0% 1%

36%

68%
76%

2019 2020 2021 2022 2023

Electricity from renewable 
sources (%)
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The Armani Group calculates direct and indirect carbon dioxide emissions33 into the atmosphere on an 
annual basis using the GHG Protocol methodology. This data is monitored to assess progress towards the 
emission reduction targets validated by SBTi and analysed by the Sustainability Committee. 
 

2023 GHG emissions tCO2eq % 
Scope 1 5,448 1% 

Scope 2 Market-based  7,236 1% 

Scope 3 - Category 1 443,022 84% 

Scope 3 - Category 2 15,913 3% 

Scope 3 - Category 4 4,486 1% 

Scope 3 - Category 9 13,296 3% 

Scope 3 - Other categories 37,807 7% 

Total 527,208 100% 

 
Scope 1 and Scope 2 emissions 
 
As shown in the chart below, the Group has reduced its absolute emissions by 57% compared to 2019 in 
terms of Scope 1 and Scope 2 Market-based emissions and has achieved its 50% reduction target by 2030 
ahead of schedule. 
 

 
 
 

 

 
33 DǊŜŜƴƘƻǳǎŜ Ǝŀǎ ŜƳƛǎǎƛƻƴǎ ŀǊŜ ŎŀƭŎǳƭŀǘŜŘ ƛƴ ǘƘŜƛǊ ōǊŜŀƪŘƻǿƴ ƛƴǘƻ ǘƘǊŜŜ {ŎƻǇŜǎΥ 

¶ {ŎƻǇŜ мΥ ŘƛǊŜŎǘ ŜƳƛǎǎƛƻƴǎ ŦǊƻƳ ǘƘŜ ŎƻƳōǳǎǝƻƴ ƻŦ Ŧƻǎǎƛƭ ŦǳŜƭǎ ǳǎŜŘ ƛƴ ǇǊƻŘǳŎǝƻƴ ǇǊƻŎŜǎǎŜǎΣ ƘŜŀǝƴƎ ƻŦ ǇǊŜƳƛǎŜǎΣ ǳǎŜ ƻŦ 
ŎƻƳǇŀƴȅ ŎŀǊǎ ŀƴŘ ǊŜŦǊƛƎŜǊŀƴǘ Ǝŀǎ ƭŜŀƪǎ ƛƴǘƻ ǘƘŜ ŀǘƳƻǎǇƘŜǊŜΦ   

¶ {ŎƻǇŜ нΥ ƛƴŘƛǊŜŎǘ ŜƳƛǎǎƛƻƴǎ ŦǊƻƳ ǘƘŜ ǇǊƻŘǳŎǝƻƴ ƻŦ ŜƭŜŎǘǊƛŎƛǘȅ ǳǎŜŘΦ ¢ƘŜ ŎŀƭŎǳƭŀǝƻƴ ƻŦ ǘƘŜ {ŎƻǇŜ н [ƻŎŀǝƻƴπōŀǎŜŘ 
ŜƳƛǎǎƛƻƴǎ ŜƴǾƛǎŀƎŜǎ ǘƘŜ ǳǎŜ ƻŦ ŀǾŜǊŀƎŜ ŜƳƛǎǎƛƻƴ ŦŀŎǘƻǊǎ ǊŜƭŀǘŜŘ ǘƻ ǘƘŜ ǎǇŜŎƛŬŎ ƴŀǝƻƴŀƭ ŜƴŜǊƎȅ ƳƛȄ ƻŦ ŜƭŜŎǘǊƛŎƛǘȅ 
ǇǊƻŘǳŎǝƻƴΤ ǿƘƛƭŜ ǘƘŜ ŎŀƭŎǳƭŀǝƻƴ ƻŦ {ŎƻǇŜ н aŀǊƪŜǘπōŀǎŜŘ ŜƳƛǎǎƛƻƴǎ ŜƴǾƛǎŀƎŜǎ ǘƘŜ ǳǎŜ ƻŦ ŜƳƛǎǎƛƻƴ ŦŀŎǘƻǊǎ ŘŜŬƴŜŘ ƻƴ 
ŀ ŎƻƴǘǊŀŎǘǳŀƭ ōŀǎƛǎ ǿƛǘƘ ǘƘŜ ŜƭŜŎǘǊƛŎƛǘȅ ǎǳǇǇƭƛŜǊΦ   

¶ {ŎƻǇŜ оΥ ƛƴŘƛǊŜŎǘ ŜƳƛǎǎƛƻƴǎ ŦǊƻƳ ǘƘŜ ŎƻƳǇŀƴȅΩǎ ǎǳǇǇƭȅ ŎƘŀƛƴΣ ǳǇǎǘǊŜŀƳ ŀƴŘ ŘƻǿƴǎǘǊŜŀƳΦ !ƭǘƘƻǳƎƘ ƎŜƴŜǊŀǘŜŘ ōȅ 
ŀǎǎŜǘǎΣ Ǉƭŀƴǘǎ ƻǊ ǇǊƻŎŜǎǎŜǎ ƴƻǘ ŘƛǊŜŎǘƭȅ ŎƻƴǘǊƻƭƭŜŘ ōȅ ǘƘŜ ŎƻƳǇŀƴȅΣ ǘƘŜȅ ŀǊŜ ŀǧǊƛōǳǘŀōƭŜ ǘƻ ǘƘŜ ŎƻƳǇŀƴȅΩǎ ŀŎǝǾƛǝŜǎΦ  

29,724 28,761

19,936

12,715 12,684

2019 2020 2021 2022 2023

Scope 1 and Scope 2 Market-based emissions (tCO2eq) 

-3% vs 2019 

-33% vs 2019 

-57% vs 2019 -57% vs 2019 

2030 SBT Target 
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More specifically, in 2023: 
¶ there was a decrease in Scope 2 Market-based emissions (-15%) due to the purchase of Guarantees 

of Origin (GO)34 to cover an increasing percentage of electricity consumption (76%) 
¶ there was an increase in Scope 1 emissions (+30%) due to the expansion of the scope, the 

introduction of fossil fuel consumption of company cars and an increase in refrigerant gas leakage. 
 
Scope 3 emissions 
 
In terms of indirect Scope 3 emissions, there was an absolute reduction: 
¶ of 20% compared to 2019, mainly due to the introduction of fibres with a lower environmental 

impact and route efficiency activities for upstream and downstream transportation.  
 
To achieve the absolute emission reduction target approved by SBTi, the Group is committed to 
progressively identifying and implementing initiatives that will contribute to a reduction over the coming 
years and, specifically, through these main areas of intervention: 
Å increase the volume of preferred35 materials by applying the άSustainability requirements for raw 

materials and production processesέ guidelines 
Å initiatives and projects that follow the principles of regenerative agriculture 
Å supporting initiatives and projects to decarbonise the supply chain. 

 
The following is a breakdown of Scope 3 emissions for the two categories for which the Group has declared 
a reduction target in line with the SBTi targets.  
 

 
 
For more information on the emissions into the atmosphere, please refer to the section in the Appendix. 
 

 

 

 

 

 
34 ¢ƘŜ DǳŀǊŀƴǘŜŜ ƻŦ hǊƛƎƛƴ όDhύ ƛǎ ŀƴ ŜƭŜŎǘǊƻƴƛŎ ŎŜǊǝŬŎŀǝƻƴ ŀǧŜǎǝƴƎ ǘƘŜ ǊŜƴŜǿŀōƭŜ ƻǊƛƎƛƴ ƻŦ ǘƘŜ ǎƻǳǊŎŜǎ ǳǎŜŘ ōȅ LDhπǉǳŀƭƛŬŜŘ 
ǇƭŀƴǘǎΦ 9ŀŎƘ Dh ŎƻǊǊŜǎǇƻƴŘǎ ǘƻ м a²Ƙ ƻŦ ǊŜƴŜǿŀōƭŜ ŜƴŜǊƎȅ ǇǊƻŘǳŎŜŘ ŀƴŘ ƛǎ ƛǎǎǳŜŘ ƻƴŎŜ ŀ ƳƻƴǘƘ ŀǘ ǘƘŜ ǊŜǉǳŜǎǘ ƻŦ ǘƘŜ ǇǊƻŘǳŎŜǊ 
ŦƻǊ ŜŀŎƘ a²Ƙ ƻŦ ŜƭŜŎǘǊƛŎƛǘȅ ŦŜŘ ƛƴǘƻ ǘƘŜ ƴŜǘǿƻǊƪΦ !ƭƭ Dh ŎŜǊǝŬŎŀǘŜǎ ŀǊŜ ƛǎǎǳŜŘΣ ǘǊŀƴǎŦŜǊǊŜŘ ŀƴŘ ŎŀƴŎŜƭƭŜŘ ŜƭŜŎǘǊƻƴƛŎŀƭƭȅ Ǿƛŀ ǘƘŜ 
ŘŜŘƛŎŀǘŜŘ ǿŜō ǇƻǊǘŀƭΦ  
35 !ǎ ŘŜŬƴŜŘ ōȅ ǘƘŜ ¢ŜȄǝƭŜ 9ȄŎƘŀƴƎŜΣ άǇǊŜŦŜǊǊŜŘέ ƛǎ ŀ ŬōǊŜ ƻǊ Ǌŀǿ ƳŀǘŜǊƛŀƭ ǘƘŀǘΣ ǘƘǊƻǳƎƘ ŀ ƘƻƭƛǎǝŎ ŀǇǇǊƻŀŎƘ ǘƻ ǘǊŀƴǎŦƻǊƳƛƴƎ 
ǇǊƻŘǳŎǝƻƴ ǎȅǎǘŜƳǎΣ ŎƻƴǎƛǎǘŜƴǘƭȅ ŘŜƭƛǾŜǊǎ ƭƻǿŜǊ ƛƳǇŀŎǘǎ ŀƴŘ ƎǊŜŀǘŜǊ ōŜƴŜŬǘǎ ŦƻǊ ŎƭƛƳŀǘŜΣ ƴŀǘǳǊŜ ŀƴŘ ǇŜƻǇƭŜ ǘƘŀƴ ǘƘŜ 
ŎƻƴǾŜƴǝƻƴŀƭ ŜǉǳƛǾŀƭŜƴǘΦ 

568,643

353,350
421,014

472,686 456,318

2019 2020 2021 2022 2023

Scope 3 Category 1 and 9 emissions (tCO2eq) 
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оΦмΦо ²ŀǘŜǊ ǊŜǎƻǳǊŎŜ ƳŀƴŀƎŜƳŜƴǘ   
 

The Armani GroupΩs water withdrawals are mainly for sanitary services used by employees, air conditioning 
and catering activities. In 2023, they amounted to 317,59336 m3 and most of the water (92%) is taken from 
the aqueduct.   
 
With regard to water discharges of 315,835 m3, it should be noted that most of the water is discharged 
into the sewerage system (94%) and that a small amount of the water withdrawn is not discharged because 
it is used to feed the steam generators used in production.   
 
For more information, please refer to the dedicated section in the Appendix.  
 

оΦн tǊƻǘŜŎǝƴƎ ōƛƻŘƛǾŜǊǎƛǘȅ ŀƴŘ ǘƘŜ ƻŎŜŀƴǎ 
 
The Armani Group is committed to implementing activities to combat climate change and to ensure 
continued support for reforestation projects and projects for the protection of oceans, in line with the 
objectives of the Sustainability Plan and the Fashion Pact37. 
 
This commitment is also reflected in a focus on the environmental impact of materials and participation in 
initiatives and programmes aimed at protecting ecosystems and biodiversity38. 
 
In line with the strategic approach of άAvoid, Reduce, Restore and Regenerateέ, the Group has 
implemented the following activities to protect terrestrial and marine ecosystems: 
 
¶ ƛƳǇƭŜƳŜƴǘŀǝƻƴ ƻŦ ǘƘŜ ά{ǳǎǘŀƛƴŀōƛƭƛǘȅ ǊŜǉǳƛǊŜƳŜƴǘǎ ŦƻǊ Ǌŀǿ ƳŀǘŜǊƛŀƭǎ ŀƴŘ ǇǊƻŘǳŎǝƻƴ ǇǊƻŎŜǎǎŜǎέ 
ƎǳƛŘŜƭƛƴŜΥ ǘƘŜ !ǊƳŀƴƛ DǊƻǳǇ ƛǎ ŎƻƳƳƛǧŜŘ ǘƻ ŎŀǊŜŦǳƭƭȅ ǎŜƭŜŎǝƴƎ ǘƘŜ ƳŀǘŜǊƛŀƭǎ ƛǘ ǳǎŜǎΣ ƎƛǾƛƴƎ 
ǇǊŜŦŜǊŜƴŎŜ ǘƻ ŎŜǊǝŬŜŘΣ ƻǊƎŀƴƛŎ ŀƴŘ ǊŜŎȅŎƭŜŘ ƳŀǘŜǊƛŀƭǎΦ /ƻƳǇŀǊŜŘ ǘƻ ŀƭƭ ƳŀǘŜǊƛŀƭǎ ǳǎŜŘΣ ǇǊŜŦŜǊǊŜŘор 
ŬōǊŜǎ ƛƴŎǊŜŀǎŜŘ ōȅ рт҈ ƛƴ нлно ŎƻƳǇŀǊŜŘ ǘƻ нлннΦ /ƻǧƻƴ ƛǎ ƻƴŜ ƻŦ ǘƘŜ Ƴŀƛƴ ŬōǊŜǎ ǳǎŜŘ ōȅ ǘƘŜ 
DǊƻǳǇ ǿƘƛŎƘ ƛǎ ǿƘȅ ƛǘ Ƙŀǎ ŘŜŎƛŘŜŘ ǘƻ ƭŀǳƴŎƘ ŀ ƳǳƭǝπȅŜŀǊ ŜȄǇŜǊƛƳŜƴǘŀƭ ǇǊƻƧŜŎǘΥ ǘƘŜ !Ǉǳƭƛŀ 
wŜƎŜƴŜǊŀǝǾŜ /ƻǧƻƴ tǊƻƧŜŎǘΣ ŘŜǎŎǊƛōŜŘ ƛƴ ǘƘŜ ōƻȄ ōŜƭƻǿΦ 
 

ω Ŏƻƴǝƴǳƻǳǎ ǎǳǇǇƻǊǘ ŦƻǊ ǊŜŦƻǊŜǎǘŀǝƻƴ ŀƴŘ ŦƻǊŜǎǘ ŎƻƴǎŜǊǾŀǝƻƴ ǇǊƻƧŜŎǘǎΥ ǘƘŜ ŎƻƭƭŀōƻǊŀǝƻƴ ŀƴŘ 
ǎǳǇǇƻǊǘ ŦƻǊ CƻǊŜǎǘŀƳƛ39 ŎƻƴǝƴǳŜǎ ŀƴŘΣ ƻƴ 9ŀǊǘƘ 5ŀȅΣ ǘƘŜ 9ƳǇƻǊƛƻ !ǊƳŀƴƛ tǊƻƧŜŎǘ ŦƻǊ 9ŀǊǘƘ 5ŀȅ 
ƛƴƛǝŀǝǾŜ ǿŀǎ ƭŀǳƴŎƘŜŘ ƛƴ ǎȅƴŜǊƎȅ ǿƛǘƘ ¢ǊŜŜŘƻƳΣ ǘƘŜ ǇƭŀǜƻǊƳ ǘƘŀǘ ǇǊƻƳƻǘŜǎ ŀƎǊƻŦƻǊŜǎǘǊȅ ǇǊƻƧŜŎǘǎ 
ŀǊƻǳƴŘ ǘƘŜ ǿƻǊƭŘΦ ¢ƘŜ DǊƻǳǇΩǎ ǎǳǇǇƻǊǘ ŎƻƴǘǊƛōǳǘŜŘ ǘƻ ǘƘŜ ŎǊŜŀǝƻƴ ƻŦ ŀ ŦƻǊŜǎǘ ŀƴŘ ǘƘŜ ǇƭŀƴǝƴƎ ƻŦ 
мΣллл ǘǊŜŜǎ ƛƴ !ŦǊƛŎŀΣ [ŀǝƴ !ƳŜǊƛŎŀ ŀƴŘ !ǎƛŀΣ ǿƘƛŎƘ Ŏŀƴ ōŜ ƎŜƻƭƻŎŀǘŜŘ ǳǎƛƴƎ ŀ ǎǇŜŎƛŀƭ vw ŎƻŘŜΦ {ƛƴŎŜ 
нлмфΣ !ǊƳŀƴƛ .Ŝŀǳǘȅ Ƙŀǎ ǎǳǇǇƻǊǘŜŘ ŬǾŜ ŦƻǊŜǎǘ ŎƻƴǎŜǊǾŀǝƻƴ ǇǊƻƧŜŎǘǎ ƛƴ ½ƛƳōŀōǿŜΣ .ǊŀȊƛƭΣ LƴŘƻƴŜǎƛŀ 
ŀƴŘ tŜǊǳΦ Lƴ нлноΣ ƻƴ ǘƘŜ ƻŎŎŀǎƛƻƴ ƻŦ ǘƘŜ ƭŀǳƴŎƘ ƻŦ !Ŏǉǳŀ Řƛ DƛƼΣ !ǊƳŀƴƛ .Ŝŀǳǘȅ ŜȄǘŜƴŘŜŘ ƛǘǎ 
ǎǳǇǇƻǊǘ ǘƻ ǘƘŜ ǊŜŦƻǊŜǎǘŀǝƻƴ ǇǊƻƧŜŎǘ ƛƴ ǘƘŜ [ŀŎŀƴŘƽƴ bŀǝƻƴŀƭ tŀǊƪ ƛƴ DǳŀǘŜƳŀƭŀΣ ǘƘŜ ŎƻǳƴǘǊȅ ƻŦ 
ƻǊƛƎƛƴ ƻŦ ǘƘŜ ǇŀǘŎƘƻǳƭƛ ŦǊŀƎǊŀƴŎŜΦ 

 

 
36 Lƴ нлноΣ ǘƘŜ ƳŜǘƘƻŘƻƭƻƎȅ ŦƻǊ ŜǎǝƳŀǝƴƎ ǿŀǘŜǊ ǿƛǘƘŘǊŀǿŀƭǎ ǿŀǎ ǊŜŬƴŜŘ ŦƻǊ ǘƘƻǎŜ ǇǊŜƳƛǎŜǎ ǿƘŜǊŜ ŀ ǇƻƛƴǘπƛƴπǝƳŜ ŬƎǳǊŜ ǿŀǎ 
ƴƻǘ ŀǾŀƛƭŀōƭŜΦ CƻǊ ƳƻǊŜ ƛƴŦƻǊƳŀǝƻƴΣ ǇƭŜŀǎŜ ǊŜŦŜǊ ǘƻ ǘƘŜ ǇŀǊŀƎǊŀǇƘ ƛƴ ǘƘŜ !ǇǇŜƴŘƛȄΦ  
37 Lƴ нлмфΣ ǘƘŜ DǊƻǳǇ ƧƻƛƴŜŘ ¢ƘŜ CŀǎƘƛƻƴ tŀŎǘΥ ƻƴŜ ƻŦ ǘƘŜ Ƴƻǎǘ ƛƳǇƻǊǘŀƴǘ ƛƴǘŜǊƴŀǝƻƴŀƭ ƛƴƛǝŀǝǾŜǎ ǘƻ ǇǊƻƳƻǘŜ ǎǳǎǘŀƛƴŀōƛƭƛǘȅ ƛƴ 
ŦŀǎƘƛƻƴΣ ōǊƛƴƎƛƴƎ ǘƻƎŜǘƘŜǊ ƳƻǊŜ ǘƘŀƴ нрл ƭŜŀŘƛƴƎ ŦŀǎƘƛƻƴ ŀƴŘ ƭǳȄǳǊȅ ōǊŀƴŘǎ ǿƛǘƘ ǘƘŜ ƛƴǘŜƴǝƻƴ ǘƻ ǇǊƻƳƻǘŜ ŀ ǎǳǎǘŀƛƴŀōƭŜ ŀƴŘ 
ǾƛǊǘǳƻǳǎ ǘǊŀƴǎŦƻǊƳŀǝƻƴ ƻŦ ǘƘŜ ƛƴŘǳǎǘǊȅΦ  
38 ¢ƘŜ !ǊƳŀƴƛ DǊƻǳǇ ŎƘŜŎƪŜŘ ǿƘŜǘƘŜǊ ǘƘŜ ǎƛǘŜǎ ƻŦ DΦ!Φ hǇŜǊŀǝƻƴǎ όD!hύ ƛƴ Lǘŀƭȅ ǿŜǊŜ ƛƴ ǇǊƻǘŜŎǘŜŘ ŀǊŜŀǎ ƻǊ ŀǊŜŀǎ ƻŦ ƘƛƎƘ 
ōƛƻŘƛǾŜǊǎƛǘȅ ǾŀƭǳŜ όYŜȅ .ƛƻŘƛǾŜǊǎƛǘȅ !ǊŜŀǎύΦ ¢ƘŜ ŀƴŀƭȅǎƛǎ ŎŀǊǊƛŜŘ ƻǳǘ ŎƻƴŬǊƳŜŘ ǘƘŀǘ ƴƻ D!h ǎƛǘŜ ƛǎ ƛƴ ƻǊ ƴŜŀǊ ƻƴŜ ƻŦ ǘƘŜǎŜ ŀǊŜŀǎΦ 
39 The GroupΩs active involvement in ForestamiΩs activities began in 2020, and to strengthen the collaboration and advance long-
term goals, another high-impact project for the entire community in Milan was launched and will be implemented from 2024. 
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¶ ŎƻƴǝƴǳƛƴƎ ǘƘŜ DǊƻǳǇΩǎ ŎƻƳƳƛǘƳŜƴǘ ǘƻ ǇǊƻǘŜŎǝƴƎ ǘƘŜ ƻŎŜŀƴǎΣ ǊŜŘǳŎƛƴƎ ǘƘŜ ǳǎŜ ƻŦ ǇƭŀǎǝŎ ŀƴŘ 
ƛƴŎǊŜŀǎƛƴƎ ǘƘŜ ǳǎŜ ƻŦ ǊŜŎȅŎƭŜŘ ǇƭŀǎǝŎ40Σ ƛƴ ƭƛƴŜ ǿƛǘƘ ǘƘŜ ƻōƧŜŎǝǾŜǎ ƻŦ ¢ƘŜ CŀǎƘƛƻƴ tŀŎǘ41Φ 

 
 

APULIA REGENERATIVE COTTON PROJECT 
 
On World Environment Day 2023, the Armani Group announced the άApulia Regenerative Cotton Projectέ in 
collaboration with the Fashion Task Force of the Sustainable Markets Initiative and the Circular Bioeconomy Alliance, 
both founded by HRH King Charles III.  
 
The focus of this scientific experiment is the development of a cotton field in Apulia according to the regenerative 
cultivation system. The aim is to produce cotton with a reduced environmental impact through the use of 
agroforestry systems, while at the same time increasing landscape diversity, soil fertility, water savings and 
biodiversity-related ecosystem services. Following the initial planting of cotton on one hectare of land starting in 
May 2023, cultivation will gradually expand to a total agricultural area of five hectares from 2024. 
 
Within five years, this agricultural site will be 
one of the first on-site trials in Europe to test 
agroforestry cotton with alternative tree 
species and regenerative practices. Regular 
scientific reports will evaluate the 
characteristics of the cultivated cotton, the 
environmental impact and the production 

levels of the areas concerned. 
 
 
 
 
 
 
 
 
 
 
 
 

 

 

 

 

 

 

 
40 CƻǊ ƳƻǊŜ ƛƴŦƻǊƳŀǝƻƴΣ ǇƭŜŀǎŜ ǊŜŦŜǊ ǘƻ ǘƘŜ ǇŀǊŀƎǊŀǇƘ ƻƴ ǇŀŎƪŀƎƛƴƎΦ 
41 9ƭƛƳƛƴŀǘŜ ǇǊƻōƭŜƳŀǝŎ ƻǊ ǳƴƴŜŎŜǎǎŀǊȅ ǇƭŀǎǝŎǎ ŦǊƻƳ .н/ ǇŀŎƪŀƎƛƴƎ ōȅ нлнр ŀƴŘ ŦǊƻƳ .н. ǇŀŎƪŀƎƛƴƎ ōȅ нлол ŀƴŘ ŜƴǎǳǊŜ ǘƘŀǘ 
ŀǘ ƭŜŀǎǘ ƘŀƭŦ ƻŦ ǇƭŀǎǝŎ ǇŀŎƪŀƎƛƴƎ ƛǎ ƳŀŘŜ ŦǊƻƳ млл҈ ǊŜŎȅŎƭŜŘ ƳŀǘŜǊƛŀƭ ōȅ нлнр ŦƻǊ .н/ ŀƴŘ нлол ŦƻǊ .н.Φ !ǎ ŘŜŬƴŜŘ ōȅ ¢ƘŜ 
CŀǎƘƛƻƴ tŀŎǘΣ ǇǊƻōƭŜƳŀǝŎ ƻǊ ǳƴƴŜŎŜǎǎŀǊȅ ǇƭŀǎǝŎ ƛǎ ǇƭŀǎǝŎ ǘƘŀǘ ƳŜŜǘǎ ŀǘ ƭŜŀǎǘ ƻƴŜ ƻŦ ǘƘŜ ŦƻƭƭƻǿƛƴƎ ŎǊƛǘŜǊƛŀΥ ƛǘ Ŏŀƴƴƻǘ ōŜ ǊŜǳǎŜŘ 
ƻǊ ǊŜŎȅŎƭŜŘΤ ƛǘ ŎƻƴǘŀƛƴǎΣ ƻǊ ƛǘǎ ǇǊƻŘǳŎǝƻƴ ǊŜǉǳƛǊŜǎΣ ƘŀȊŀǊŘƻǳǎ ŎƘŜƳƛŎŀƭ ǎǳōǎǘŀƴŎŜǎ ǘƘŀǘ ǇƻǎŜ ŀ ǎƛƎƴƛŬŎŀƴǘ Ǌƛǎƪ ǘƻ ƘǳƳŀƴ ƘŜŀƭǘƘ 
ƻǊ ǘƘŜ ŜƴǾƛǊƻƴƳŜƴǘ όŀǇǇƭȅƛƴƎ ǘƘŜ ǇǊŜŎŀǳǝƻƴŀǊȅ ǇǊƛƴŎƛǇƭŜύΤ ƛǘ Ŏŀƴ ōŜ ŀǾƻƛŘŜŘ ƻǊ ǊŜǇƭŀŎŜŘ ōȅ ǊŜǳǎŀōƭŜ ŀƭǘŜǊƴŀǝǾŜǎΤ ƛǘ ƳŀƪŜǎ ƛǘ 
ŘƛŶŎǳƭǘ ƻǊ ƛƳǇƻǎǎƛōƭŜ ǘƻ ǊŜŎȅŎƭŜ ƻǘƘŜǊ ǇƭŀǎǝŎ ƛǘŜƳǎΤ ƛǘ ƛǎ ƭƛƪŜƭȅ ǘƻ ōŜ ŘƛǎŎŀǊŘŜŘ ƻǊ ŘƛǎǇŜǊǎŜŘ ƛƴ ǘƘŜ ŜƴǾƛǊƻƴƳŜƴǘΦ CƻǊ ƳƻǊŜ 
ƛƴŦƻǊƳŀǝƻƴ ǇƭŜŀǎŜ Ǝƻ ǘƻ ǘƘŜ ŦƻƭƭƻǿƛƴƎ ƭƛƴƪΥ ƘǧǇǎΥκκǿǿǿΦǘƘŜŦŀǎƘƛƻƴǇŀŎǘΦƻǊƎκǿǇπŎƻƴǘŜƴǘκǳǇƭƻŀŘǎκнлноκлтκǘƘŜπŦŀǎƘƛƻƴπǇŀŎǘπ
ǇŀŎƪŀƎƛƴƎπƎǳƛŘŜΦǇŘŦ  
 

Regenerative cotton field in Apulia and cotton harvesting 

https://www.thefashionpact.org/wp-content/uploads/2023/07/the-fashion-pact-packaging-guide.pdf
https://www.thefashionpact.org/wp-content/uploads/2023/07/the-fashion-pact-packaging-guide.pdf
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оΦнΦм tǊƻǘŜŎǝƴƎ ǘƘŜ ƻŎŜŀƴǎ 
 

On World Oceans Day, the Group announced its partnership with One Ocean Foundation, the Italian non-
profit organisation dedicated to protecting marine ecosystems and promoting the Blue Economy. Through 
this collaboration, the Armani Group is helping to protect the oceans from plastic pollution, overfishing, 
acidification and loss of biodiversity.  
 
In particular, the Armani Group supported two main initiatives in 2023: 

¶ ǘƘŜ ǊŜǎǘƻǊŀǝƻƴ ŀƴŘ ŎƻƴǎŜǊǾŀǝƻƴ ƻŦ ǘƘŜ Ŏƻŀǎǘŀƭ ŘǳƴŜǎ ƻƴ ǘƘŜ ōŜŀŎƘ ƻŦ ǿŜǎǘ /ŀǇǊƛŎŎƛƻƭƛ ƛƴ !ǊȊŀŎƘŜƴŀΣ 
{ŀǊŘƛƴƛŀΣ ŀǊŜŀǎ ƻŦ ƎǊŜŀǘ ǾŀƭǳŜ ŦƻǊ ƳŀǊƛƴŜ ŀƴŘ Ŏƻŀǎǘŀƭ ōƛƻŘƛǾŜǊǎƛǘȅ 

¶ ǘƘŜ ǎǳǇǇƻǊǘ ŦƻǊ ŀ ǎŎƛŜƴǝŬŎ ǊŜǎŜŀǊŎƘ ǇǊƻƧŜŎǘ ǘƻ ǊŀƛǎŜ ŀǿŀǊŜƴŜǎǎ ƻŦ ǘƘŜ ƛƴǘŜǊŎƻƴƴŜŎǝƻƴ ōŜǘǿŜŜƴ 
Ƴƻǳƴǘŀƛƴ ŀƴŘ ƳŀǊƛƴŜ ŜŎƻǎȅǎǘŜƳǎ42Φ  

 
Moreover, during the One Night Only Venezia event, the Armani Group decided to make a donation to the 
non-profit organisation We are here Venice for research aimed at protecting the lagoon and helping the 
community to understand and appreciate this unique environment. 
 
Finally, the GroupΩs commitment to protecting the oceans is reflected in its efforts to reduce the use of 
plastics, as reported in the following section. 
 

 
 

 

 

 

 

 
42 ¢ƘŜ ƳŜƭǝƴƎ ƻŦ ƎƭŀŎƛŜǊǎΣ ŜȄŀŎŜǊōŀǘŜŘ ōȅ ŎƭƛƳŀǘŜ ŎƘŀƴƎŜΣ Ŏŀƴ ǊŜƭŜŀǎŜ ǎǳōǎǘŀƴŎŜǎ ǘƘŀǘ ƘŀǾŜ ōŜŜƴ ǘǊŀǇǇŜŘ ƛƴ ƛŎŜ ǎƘŜŜǘǎ ŦƻǊ 
ƳƛƭƭŜƴƴƛŀΣ ŎƻƴǘǊƛōǳǝƴƎ ǘƻ ƛƴŎǊŜŀǎŜŘ ƭŜǾŜƭǎ ƻŦ ŜƴǾƛǊƻƴƳŜƴǘŀƭ ǇƻƭƭǳǝƻƴΣ ƛƴŎƭǳŘƛƴƎ ƛƳǇŀŎǘǎ ƻƴ ǘƘŜ ƘŜŀƭǘƘ ƻŦ ǘƘŜ ƳŀǊƛƴŜ ŜŎƻǎȅǎǘŜƳΦ 

Capriccioli Ovest, Arzachena, Sardinia (Italy) 

 ©Gabriele Pileri 
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оΦо tŀŎƪŀƎƛƴƎ 
 
The Group is in the process of reviewing and updating its packaging to reduce the use of plastic in favour 
of other materials such as paper, cardboard and textile fibres, and to increase the use of recycled and 
certified materials. All interventions were also carried out to maximise the recyclability and recovery of 
individual materials. 
 

оΦоΦм tŀŎƪŀƎƛƴƎ ŦƻǊ ǘƘŜ .н/ ŜƴŘ ŎƻƴǎǳƳŜǊ 
 
In 2023, paper and cardboard packaging accounts for 83% of 
total B2C packaging. The main packaging categories are 
boxes, gift boxes, shopping bags, tissue paper and tags. 55% 
of the paper and cardboard is FSC-certified and/or recycled. 
Plastic packaging, mainly polybags, garment bags and 
underwear boxes, accounts for 15% of B2C packaging and is 
42% certified43 and recycled. The remaining packaging (2%) 
is made from cotton, wood, metal and other materials and 
is 35% certified and/or recycled. Looking at all B2C 
packaging, 52% is certified and/or recycled.  

 

 оΦоΦн tŀŎƪŀƎƛƴƎ ŦƻǊ ǘƘŜ .н. ōǳǎƛƴŜǎǎπǘƻπōǳǎƛƴŜǎǎ ƛƴŘǳǎǘǊƛŀƭ ǘǊŀƴǎǇƻǊǘ 
 
The majority of industrial B2B packaging - used to 
transport products from suppliers to warehouses and 
then to stores - consists of logistics-related tertiary 
packaging (74%). 
 
In 2023, B2B packaging consists mainly of paper and 
cardboard (86%), predominantly FSC-certified and/or 
recycled (90%), and plastic (14%), 51% certified and 
recycled or plant-based. 
 
 
 

 

 
43 wŜŦŜǊŜƴŎŜ ŎŜǊǝŬŎŀǝƻƴǎΥ Dƭƻōŀƭ wŜŎȅŎƭŜ {ǘŀƴŘŀǊŘ όDw{ύΣ wŜŎȅŎƭŜŘ /ƭŀƛƳ {ǘŀƴŘŀǊŘ όw/{ύΣ ¢«± hY /ƻƳǇƻǎǘΦ 

83%

15%
2%

B2C Packaging (%)

Paper/cardboard Plastic Other materials

86%

14%

Packaging B2B (%)

Paper/cardboard Plastic

4

131

897

43

299

1,634

Other materials

Plastic

Paper/cardboard

Certified/recycled B2C packaging (t)

Total (t)

Of which certified/recycled (t)
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For more information, please refer to the dedicated section in the Appendix.  
 

оΦп /ƛǊŎǳƭŀǊ ŜŎƻƴƻƳȅΣ ǿŀǎǘŜ ƳŀƴŀƎŜƳŜƴǘ ŀƴŘ ƳŀǘŜǊƛŀƭǎ ǳǎŜŘ ŦƻǊ ƻŶŎŜ ŀŎǝǾƛǝŜǎ 
 
In line with its sustainability strategy, the Armani Group is committed to integrating circular economy 
principles into all phases of product development: from design to sourcing, manufacturing, distribution and 
after-sales. 
 
In 2023, the reconditioning service for returned products launched in 2022 enabled more than 124,000 
products to be returned to the first life cycle stream through ironing, stain removal and minor repairs. 
 
Moreover, in line with the policy on the management of unsold products and inventories, the Armani Group 
is committed to ensuring that unsold products and unused materials are reused, recovered and recycled 
and/or used for social impact projects through the involvement of non-profit companies.   
 

оΦпΦм ²ŀǎǘŜ ƎŜƴŜǊŀǘŜŘ 
 

The waste generated at Group level in 2023 is approximately 3,400 tonnes, representing a 2% increase 
compared to 2022 due to the expansion of the reporting boundary to include the companies Pallacanestro 
Olimpia Milano, Giorgio Armani Doha and Giorgio Armani Arabia Trading, and the fact that the waste 
collected by municipal companies in Italy was not estimated in 2022.  
 
Waste generated in 2023 refers to all Group premises worldwide: GAO premises, offices and stores. Where 
point-in-time figures were not available, the Group estimated the waste generated based on the square 
metres of premises space. For the Milan offices and the GAO premises in Italy, all waste reported on the 
Waste Identification Forms was considered and only waste generated by employees in the offices and 
collected by the municipal companies responsible for waste collection and disposal was estimated. In this 
way, the Group kept track of all sources of waste and the estimated waste was classified according to the 
following assumption: 30% plastic, 60% paper and cardboard and 10% unsorted waste. 
 
The percentage of waste sent for reuse or recovery in 2023 is 76%. In this case, it was assumed that all 
estimated plastic, paper and cardboard waste was recovered, while estimated unsorted waste was 
classified as landfilled.  
 

190

2,035

371

2,257

Plastic

Paper/cardboard

Certified/recycled B2B Packaging (t)

Total (t)

Of which certified/recycled (t)
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In terms of industrial waste produced by the GAO Italia premises, 494 tonnes of waste were produced in 
2023, a decrease of 23% compared to 2022. The main types of waste produced were paper and cardboard, 
mixed packaging and textile waste. The percentage of hazardous waste44 was 2.54%. 
With regard to the disposal of industrial waste, 98% was sent for recycling or recovery. 
 

оΦпΦн aŀǘŜǊƛŀƭǎ ǳǎŜŘ ŦƻǊ ƻŶŎŜ ŀŎǝǾƛǝŜǎ 
 
Globally, the use of printer paper and toner was reduced by 4% in 2023 compared to 2022. 25% of the 
paper used is recycled and 70% is FSC-certified. 
 
For more information, please refer to the dedicated section in the Appendix.  
 
 
  

 

 
44 ²ŀǎǘŜ Ƙŀǎ ƘŀȊŀǊŘƻǳǎ ǇǊƻǇŜǊǝŜǎ ƛŦ ƛǘ ƛǎ ŜȄǇƭƻǎƛǾŜΣ ŎƻƳōǳǎǝōƭŜΣ ƅŀƳƳŀōƭŜΣ ƛǊǊƛǘŀƴǘΣ ǘƻȄƛŎΣ ŎŀǊŎƛƴƻƎŜƴƛŎΣ ŎƻǊǊƻǎƛǾŜΣ ƛƴŦŜŎǝƻǳǎΣ 
ƳǳǘŀƎŜƴƛŎΣ ǎŜƴǎƛǝǎƛƴƎΣ ŜŎƻǘƻȄƛŎΦ 
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пΦм wŜƭŀǝƻƴǎ ǿƛǘƘ ǘƘŜ ǎǳǇǇƭȅ ŎƘŀƛƴ 
 

пΦмΦм {ǳǇǇƭȅ ŎƘŀƛƴ ƳŀƴŀƎŜƳŜƴǘ 
 
For production in its own factories and for external productions, the Armani Group, through G.A. 
Operations S.p.A., works with a pool of suppliers which are subject to constant monitoring over time and 
who are divided into the following four categories:  

¶ suppliers of raw materials 

¶ façon manufacturers to whom the Group entrusts the making of the finished product by providing 
the necessary technical information and raw materials 

¶ suppliers of finished products who make the finished garment according to technical drawings or 
samples, sourcing the raw materials themselves 

¶ service providers such as testing laboratories, consultancy and general service providers, logistics 
and transport. 
 

The following are the main activities undertaken by the Group in recent years in relation to supply chain 
reporting, management and monitoring. 

 
Relations with the supply chain 
 
The Armani Group is committed to developing activities to monitor and promote ESG culture in its relations 
with suppliers.  
 
The Group has mapped the social and environmental risks of suppliers and subcontractors in order to 
monitor and control its supply chain.  
 
The Armani Group requires its suppliers to sign and 
comply with the Supplier Sustainability Code, which 
is included in the general purchasing conditions. 
 
Issued in 2022 and based on the principles of the 
United Nations International Labour Organisation 
(ILO) conventions, Human Rights conventions and 
international certification standards, the Supplier 
Sustainability Code aims to provide guidance to 
suppliers on respecting the human rights and 
working conditions of their employees and limiting 
their environmental impact, from the sourcing to 
the use of materials and throughout the value 
chain. 
 
The Sustainability Code, together with the technical 
specifications, the Product Restricted Substances List (PRSL), the Manufacturing Restricted Substances List 
(MRSL) and the Code of Ethics, forms part of the general purchasing conditions and good industry practices 
in the social and environmental fields that the GroupΩs suppliers undertake to comply with, enforce and 
disseminate to their suppliers and subcontractors. 
 
During 2023, all new suppliers signed the Supplier Sustainability Code, which requires compliance with the 
environmental and social criteria defined by the Group. Moreover, 11% of new suppliers - representing 
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52% of the cost of production generated by façon manufacturers and finished product suppliers - 
underwent ESG assessment questionnaires and/or environmental and corporate audits.   
 

пΦмΦн {ǳǇǇƭȅ ŎƘŀƛƴ ŀǎǎŜǎǎƳŜƴǘ 
 

Purpose of the audit process 
The audit process is designed to ensure that the supplier complies with the requirements of the Armani 
Group Supplier Sustainability Code regarding human rights, working conditions, health and safety and the 
environment. These are audits carried out by third-party auditors designed to monitor and mitigate risks 
related to outsourced activities and to activate continuous improvement processes. 
 
Audit management 
The audit is carried out by qualified and certified auditors in the relevant areas and an annual calibration 
of the auditors' approaches is carried out to ensure that audit activities are treated equally. 
Audits are carried out in accordance with the main international reference standards (e.g., UNI EN ISO 
1901145), which are based on a risk-based approach and aim to stimulate a process of continuous 
improvement through the Plan-Do-Check-Act methodology.  
The ultimate objective is therefore to identify non-compliance so that corrective, remedial and 
enhancement actions can be considered. 
 
Stages of the audit process: 
The audit is carried out in a semi-announced and unannounced mode. 
The main activities that characterise the audit process are as follows: 

 
Å Risk assessment and identification of audit priorities  

The risk assessment of each supplier and subcontractor is based on a risk matrix that takes into 
account the critical indicators of the Armani Group's supply chain and those specific to the sector. 
The level of potential risk is assigned to each supplier or subcontractor in one of four categories 
(low, medium, high or critical) and allows audit priorities to be set, with the aim of optimising 
available resources by focusing audit activities on the most critical areas of their supply chain. 
 

Å Planning  
Audit planning is prioritised based on the following main criteria: associated risk factor, turnover 
and volume, reputation, external reports, supply chain complexity, previous audit results, financial 
results, surveys/questionnaires, possible awards/certifications. 
 

Å Documentary analysis (before, during and after the visit)  
 

Å On-site audits 
Audits include on-site visits, documentary analysis and interviews with a representative sample of 
workers. The duration of the visit can vary from one to three days, depending on the number of 
employees and complexity. 
The audit is carried out using agreed checklists covering all aspects of the Supplier Sustainability 
Code. The checklist is a tool to guide the audit activity, collecting all evidence for the preparation of 
the final audit report and corrective action plan. The contents of the checklist, as well as the Supplier 
Sustainability Code, are regularly updated in order to reflect legislative and regulatory 
developments and to best cover all aspects of sustainability. 

 

 
45 L{h мфлммΥ DǳƛŘŜƭƛƴŜǎ ŦƻǊ ŀǳŘƛǝƴƎ ƳŀƴŀƎŜƳŜƴǘ ǎȅǎǘŜƳǎΦ 
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Å Audit report 
An audit report is produced following the on-site audit visit. Depending on the level of risk resulting 
from the assessment, a periodic monitoring plan (Corrective Action Plan) will be agreed with the 
supplier. 
 
Each audit report shows the result of the audit carried out according to a defined audit rating: 
 

Rating Description 

A Fully compliant 

B Compliant with observations 

C Presence of minor findings/non-compliance 

D Presence of major findings/non-compliance 

E Presence of serious findings/non-compliance 

 
¢ƘŜ ǎǳǇǇƭƛŜǊǎ ǿƘƻǎŜ ǊŀǝƴƎ ƛǎ ōŜƭƻǿ ŀ ǘƘǊŜǎƘƻƭŘ ŎƻƴǎƛŘŜǊŜŘ ŘŜǎƛǊŀōƭŜ ŀǊŜ ƎǳƛŘŜŘ ǘƻǿŀǊŘǎ 
ƛƳǇǊƻǾŜƳŜƴǘ ǘƘǊƻǳƎƘ ŀ ŎƻǊǊŜŎǝǾŜ ŀŎǝƻƴ ǇƭŀƴΣ ǿƛǘƘ ŘŜŀŘƭƛƴŜǎ ǎŜǘ ŀŎŎƻǊŘƛƴƎ ǘƻ ǘƘŜ ǎŜǊƛƻǳǎƴŜǎǎ ƻŦ 
ǘƘŜ ŬƴŘƛƴƎ ƻǊ ƴƻƴπŎƻƳǇƭƛŀƴŎŜ ƛŘŜƴǝŬŜŘΦ 
 
{ǳǇǇƭƛŜǊǎ ǿƘƻǎŜ ƻǾŜǊŀƭƭ ŀǎǎŜǎǎƳŜƴǘ ƛǎ ŦƻǳƴŘ ǘƻ ōŜ ǳƴŀŎŎŜǇǘŀōƭŜ όŜΦƎΦΣ ƴƻƴπŎƻƳǇƭƛŀƴŎŜ ƻƴ ǇŜǊǎƻƴƴŜƭ 
ƳŀƴŀƎŜƳŜƴǘ ŀƴŘ ƘŜŀƭǘƘ ŀƴŘ ǎŀŦŜǘȅ ƛǎǎǳŜǎύ ŀǊŜ ǊŜǉǳƛǊŜŘ ǘƻ ǘŀƪŜ ƛƳƳŜŘƛŀǘŜ ŀŎǝƻƴ ŀƴŘΣ ƛƴ ǘƘŜ ŜǾŜƴǘ 
ƻŦ ƴƻƴπŎƻƳǇƭƛŀƴŎŜΣ ǘƘŜ ǊŜƭŀǝƻƴǎƘƛǇ ǿƛƭƭ ōŜ ǘŜǊƳƛƴŀǘŜŘΦ 
 

Å Management of non-compliance and corrective actions  
The supplier receives a document detailing the non-compliances and the corrective actions 
required. Corrective actions to address non-compliances are monitored for timing of 
implementation and effectiveness with subsequent follow-up activities. If non-compliances are not 
resolved, termination of the relationship with the supplier will be considered. The supplier receives 
an improved rating if the non-compliance is successfully resolved. This rating is monitored over 
time. 

 
Number of audits on suppliers and subcontractors 
 
Since 2014, the Group has been carrying out annual social and environmental audits on a sample of 
suppliers and subcontractors.  
In the period from 2019 to 2023, the Group carried out 638 sustainability audits, more specifically: 
¶ 339 audits were carried out in the three-year period from 2019 to 2021  
¶ 299 audits were carried out in the two-year period from 2022 to 2023   
¶ мтн ŀǳŘƛǘǎ ǿŜǊŜ ŎŀǊǊƛŜŘ ƻǳǘ ƛƴ нлно όŎƻǾŜǊƛƴƎ ŀǇǇǊƻȄƛƳŀǘŜƭȅ рт҈ ƻŦ ǘƘŜ Ŏƻǎǘ ƻŦ ǇǊƻŘǳŎǝƻƴ 
ƎŜƴŜǊŀǘŜŘ ōȅ Ŧŀœƻƴ ƳŀƴǳŦŀŎǘǳǊŜǊǎ ŀƴŘ ŬƴƛǎƘŜŘ ǇǊƻŘǳŎǘ ǎǳǇǇƭƛŜǊǎύΦ 

 
During 2024, 300 audits are planned, covering around 70% of the cost of production generated by façon 
manufacturers and finished product suppliers. 
 
Based on the 172 audits carried out in 2023, the main results are set out below:  
¶ тл҈ ƻŦ ǘƘŜ ǎǳǇǇƭƛŜǊǎ ŀƴŘ ǎǳōŎƻƴǘǊŀŎǘƻǊǎ ŀǳŘƛǘŜŘ ǊŜŎŜƛǾŜŘ ŀ ǊŀǝƴƎ ƻŦ !π.π/Σ ǿƘƛƭŜ ǘƘŜ ǊŜƳŀƛƴƛƴƎ 
ǇŜǊŎŜƴǘŀƎŜ π ŎƻǊǊŜǎǇƻƴŘƛƴƎ ǘƻ пф ǎǳǇǇƭƛŜǊǎ ŀƴŘ ǎǳōŎƻƴǘǊŀŎǘƻǊǎ π ǊŜŎŜƛǾŜŘ ŀ ǊŀǝƴƎ ƻŦ 5π9 ŀƴŘ ƘŀǾŜ 
ǘŀƪŜƴ ŎƻǊǊŜŎǝǾŜ ŀŎǝƻƴ ǘƻ ŀŘŘǊŜǎǎ ǘƘŜ ƴƻƴπŎƻƳǇƭƛŀƴŎŜǎ ƛŘŜƴǝŬŜŘ 

¶ ƻŦ ǘƘŜ пф ŎǊƛǝŎŀƭ ŎŀǎŜǎ ǊŀǘŜŘ 5π9Υ 



рл 
 

¶ ƛƴ нр ŎŀǎŜǎ ǘƘŜ ŀǳŘƛǘǎ ƭŜŘ ǘƻ ǘƘŜ ǘŜǊƳƛƴŀǝƻƴ ƻŦ ǘƘŜ ǊŜƭŀǝƻƴǎƘƛǇ ǿƛǘƘ ǘƘŜ ǎǳǇǇƭƛŜǊ ƻǊ 
ǎǳōŎƻƴǘǊŀŎǘƻǊǎ 

¶ ƛƴ р ŎŀǎŜǎ ǘƘŜ ǎǳǇǇƭƛŜǊǎ ƻǊ ǎǳōŎƻƴǘǊŀŎǘƻǊǎ ŀŎƘƛŜǾŜŘ ŀƴ ƛƳǇǊƻǾŜƳŜƴǘ ƛƴ ǘƘŜƛǊ ǊŀǝƴƎ ŦƻƭƭƻǿƛƴƎ 
ǘƘŜ ƛƳǇƭŜƳŜƴǘŀǝƻƴ ƻŦ ǘƘŜ ǇǊƻǇƻǎŜŘ ŎƻǊǊŜŎǝǾŜ ŀŎǝƻƴǎ 

¶ ƛƴ мф ŎŀǎŜǎΣ ŦǳǊǘƘŜǊ ŀƴŀƭȅǎŜǎ ƻŦ ǘƘŜ ǎǳǇǇƭƛŜǊǎ ƻǊ ǎǳōŎƻƴǘǊŀŎǘƻǊǎ ŎƻƴŎŜǊƴŜŘ ŀǊŜ ǳƴŘŜǊǿŀȅΦ 
 

пΦмΦо !ŎǝǾƛǝŜǎ ƛƴ ǘƘŜ ǎǳǇǇƭȅ ŎƘŀƛƴ 
 
The Armani Group implements actions and projects to ensure respect for workers throughout its value 
chain. Some of the activities and initiatives undertaken are listed below:  

 

¶ ¢ƘŜ DǊƻǳǇϥǎ Ƴŀƛƴ ǇǊƻŘǳŎǘ ǎǳǇǇƭƛŜǊǎ όǊŀǿ ƳŀǘŜǊƛŀƭǎ ŀƴŘ ŬƴƛǎƘŜŘ ǇǊƻŘǳŎǘǎ ǎǳǇǇƭƛŜǊǎ ŀƴŘ Ŧŀœƻƴ 
ƳŀƴǳŦŀŎǘǳǊŜǊǎύ ŀǊŜ ǎǳōƧŜŎǘ ǘƻ ŜŎƻƴƻƳƛŎ ŀƴŘ ŬƴŀƴŎƛŀƭ ŀƴŀƭȅǎƛǎ ǘƘǊƻǳƎƘ ǊŜƭƛŀōƛƭƛǘȅ ŀƴŘ ǎƻǳƴŘƴŜǎǎ 
ŎƘŜŎƪǎΦ ¢Ƙƛǎ ŀŎǝǾƛǘȅ ƛǎ ŎŀǊǊƛŜŘ ƻǳǘ ǘƘǊƻǳƎƘ ǘƘŜ Ŏƻƴǝƴǳƻǳǎ ƳƻƴƛǘƻǊƛƴƎ ƻŦ ŀǇǇǊƻȄƛƳŀǘŜƭȅ слл Lǘŀƭƛŀƴ 
ŀƴŘ мрл ŦƻǊŜƛƎƴ ǎǳǇǇƭƛŜǊǎΣ ǿƛǘƘ ǘƘŜ ǎǳǇǇƻǊǘ ƻŦ ǘƘŜ Ƴŀƛƴ ƛƴǘŜǊƴŀǝƻƴŀƭ ŘŀǘŀōŀǎŜǎ όǎǳŎƘ ŀǎ /Ǌƛōƛǎ ŀƴŘ 
hǊōƛǎύΣ ǿƛǘƘ ǘƘŜ ǊŜǾƛŜǿ ƻŦ ǘƘŜ ǎŎƻǊŜǎ ŀǎǎƛƎƴŜŘ ƻƴ ŀ ƳƻƴǘƘƭȅ ōŀǎƛǎΣ ŀǎ ǿŜƭƭ ŀǎ ǘƘǊƻǳƎƘ ǘƘŜ ŀƴŀƭȅǎƛǎ ƻŦ 
ŬƴŀƴŎƛŀƭ ǎǘŀǘŜƳŜƴǘǎ ŀƴŘ ǘƘŜ ŘŜǘŜǊƳƛƴŀǝƻƴ ƻŦ ŜŎƻƴƻƳƛŎ ŀƴŘ ŬƴŀƴŎƛŀƭ ƛƴŘƛŎŀǘƻǊǎ ŦƻǊ ǘƘŜ Ƴŀƛƴ 
ŦƻǊŜƛƎƴ ǎǳǇǇƭƛŜǊǎΦ 
 

¶ Lƴ ǘƘŜ ǎŜŎƻƴŘ ƘŀƭŦ ƻŦ нлноΣ ǘƘŜ DǊƻǳǇ ŦƻǊƳŀƭƛǎŜŘ ǘƘŜ άƻƴπōƻŀǊŘƛƴƎέ ǎǳǇǇƭƛŜǊ ƳŀƴŀƎŜƳŜƴǘ ǇǊƻŎŜǎǎΣ 
ǿƘƛŎƘ ŀƛƳǎ ǘƻ ƛƳǇǊƻǾŜ ǘƘŜ ƎƻǾŜǊƴŀƴŎŜΣ ǘǊŀŎŜŀōƛƭƛǘȅΣ ŜŶŎƛŜƴŎȅ ŀƴŘ ŜũŜŎǝǾŜƴŜǎǎ ƻŦ ǇǊƻŎǳǊŜƳŜƴǘ 
ƳŀƴŀƎŜƳŜƴǘΣ ǎǘŀǊǝƴƎ ǿƛǘƘ ǘƘŜ ǎŜƭŜŎǝƻƴ ƻŦ ƴŜǿ ǎǳǇǇƭƛŜǊǎΦ 

 

¶ [ƛǾƛƴƎ ²ŀƎŜ !ƴŀƭȅǎƛǎΥ ƛƴ нлноΣ ǘƘŜ DǊƻǳǇ ŎƻƴǝƴǳŜŘ ǘƻ ƳƻƴƛǘƻǊ ǘƘŜ ƭƛǾƛƴƎ ǿŀƎŜ ƛƴ ǘƘŜ ǾŀǊƛƻǳǎ 
ŎƻǳƴǘǊƛŜǎ ǿƘŜǊŜ ǎǳǇǇƭƛŜǊǎ ŀƴŘ ǎǳōŎƻƴǘǊŀŎǘƻǊǎ ƻǇŜǊŀǘŜΦ ¢ƘŜ DǊƻǳǇ ǘƘŜƴ ŎŀǊǊƛŜŘ ƻǳǘ ŀƴ ŀƴŀƭȅǎƛǎ ƻŦ 
ǘƘŜ ŎƻƳǇŀƴƛŜǎΩ Ǉŀȅ ƭŜǾŜƭǎ ŎƻƳǇŀǊŜŘ ǘƻ ǘƘŜ ŜǎǝƳŀǘŜŘ ƭƛǾƛƴƎ ǿŀƎŜ ƭŜǾŜƭ ƛƴ ǘƘŜ ŀǊŜŀ ǿƘŜǊŜ ǘƘŜ 
ŎƻƳǇŀƴȅ ƻǇŜǊŀǘŜǎ ǘƻ ƛŘŜƴǝŦȅ ǇƻǘŜƴǝŀƭ ŎǊƛǝŎŀƭ ƛǎǎǳŜǎΦ ¢ƘŜ ǊŜǎǳƭǘ ƻŦ ǘƘƛǎ ŀƴŀƭȅǎƛǎ ƛǎ ǳǎŜŘ ǘƻ ŎƭŀǎǎƛŦȅ 
ǘƘŜ ǎǳǇǇƭƛŜǊΩǎ Ǌƛǎƪ ŀƴŘ ŘŜŬƴŜ ǘƘŜ ƛƳǇǊƻǾŜƳŜƴǘ ŀŎǝƻƴǎ ǘƻ ōŜ ǘŀƪŜƴΦ 

 

¶ WƻƛƴƛƴƎ ǘƘŜ 9ƳǇƭƻȅƳŜƴǘ LƴƧǳǊȅ {ŎƘŜƳŜ ό9L{ύ Ǉƛƭƻǘ ǇǊƻƧŜŎǘ ǇǊƻƳƻǘŜŘ ōȅ ǘƘŜ LƴǘŜǊƴŀǝƻƴŀƭ [ŀōƻǳǊ 
hǊƎŀƴƛǎŀǝƻƴ όL[hύ ƛƴ .ŀƴƎƭŀŘŜǎƘ46Φ 

 

¶ wŜπǎƛƎƴƛƴƎ ƻŦ ǘƘŜ !ŎŎƻǊŘ ŦƻǊ IŜŀƭǘƘ ŀƴŘ {ŀŦŜǘȅ ƛƴ ǘƘŜ ¢ŜȄǝƭŜ ŀƴŘ DŀǊƳŜƴǘ LƴŘǳǎǘǊȅ47 ŀƴŘ ǊŜƧƻƛƴƛƴƎ 
ǘƘŜ ²ŀƎŜƛƴŘƛŎŀǘƻǊǎ CƻǳƴŘŀǝƻƴ48Φ 
 

¶ WƻƛƴƛƴƎ ǘƘŜ hǇŜƴ {ǳǇǇƭȅ Iǳō49Φ 
 

 

 
46 ¢ƘŜ LƴǘŜǊƴŀǝƻƴŀƭ [ŀōƻǳǊ hǊƎŀƴƛȊŀǝƻƴ όL[hύ ƛǎ ǿƻǊƪƛƴƎ ƛƴ .ŀƴƎƭŀŘŜǎƘ ǘƻ ŎǊŜŀǘŜ ŀƴ ƻŎŎǳǇŀǝƻƴŀƭ ƛƴƧǳǊȅ ǇǊƻǘŜŎǝƻƴ ǎŎƘŜƳŜ ŦƻǊ 
ǘƘŜ ǘŜȄǝƭŜ ǎŜŎǘƻǊ ǘƘǊƻǳƎƘ ǘƘŜ 9ƳǇƭƻȅƳŜƴǘ LƴƧǳǊȅ {ŎƘŜƳŜ ό9L{ύ Ǉƛƭƻǘ ǇǊƻƧŜŎǘΣ ŀ ƴŀǝƻƴŀƭ ƛƴǎǳǊŀƴŎŜ ǇǊƻƎǊŀƳƳŜ ǘƻ ƛƴŎǊŜŀǎŜ ƳŜŘƛŎŀƭ 
ŀƴŘ ƘŜŀƭǘƘ ŎŀǊŜ ŦƻǊ ǿƻǊƪŜǊǎ ǿƛǘƘ ǇŜǊƳŀƴŜƴǘ ŘƛǎŀōƛƭƛǝŜǎ ŀƴŘ ƭƻƴƎπǘŜǊƳ ŎƻƳǇŜƴǎŀǝƻƴ ŦƻǊ ŦŀƳƛƭȅ ƳŜƳōŜǊǎ ƻŦ ŘŜŎŜŀǎŜŘ ǿƻǊƪŜǊǎΦ  
47 CƻǊ ƳƻǊŜ ƛƴŦƻǊƳŀǝƻƴΣ ǇƭŜŀǎŜ ǊŜŦŜǊ ǘƻ ǘƘŜ ŦƻƭƭƻǿƛƴƎ ƭƛƴƪΥ ƘǧǇǎΥκκƛƴǘŜǊƴŀǝƻƴŀƭŀŎŎƻǊŘΦƻǊƎκ     
48 !ǎ ƛƴ нлннΣ ǘƻ ŦǳǊǘƘŜǊ ǎǘǊŜƴƎǘƘŜƴ ǘƘŜ ŀƴŀƭȅǎƛǎΣ ǘƘŜ DǊƻǳǇ Ƙŀǎ ƧƻƛƴŜŘ ǘƘŜ ²ŀƎŜLƴŘƛŎŀǘƻǊ CƻǳƴŘŀǝƻƴΣ ŀ ƎƭƻōŀƭΣ ƛƴŘŜǇŜƴŘŜƴǘΣ 
ƴƻƴπǇǊƻŬǘ ƻǊƎŀƴƛǎŀǝƻƴ ǘƘŀǘ ŎƻƭƭŜŎǘǎΣ ŀƴŀƭȅǎŜǎ ŀƴŘ ǎƘŀǊŜǎ ƛƴŦƻǊƳŀǝƻƴ ƻƴ ǊŜŀƭ ǿŀƎŜǎΣ ƳƛƴƛƳǳƳ ǿŀƎŜǎΣ ƭƛǾƛƴƎ ǿŀƎŜǎΣ ƭŀōƻǳǊ ƭŀǿǎΣ 
Ŏŀǎǳŀƭ ŀƴŘ ǎŜƭŦπŜƳǇƭƻȅƳŜƴǘ ŎƻƴǘǊŀŎǘǎ ŀƴŘ ŎƻƭƭŜŎǝǾŜ ŀƎǊŜŜƳŜƴǘǎΣ ǿƘƻǎŜ Ƴƛǎǎƛƻƴ ƛǎ ǘƻ ŜƴǎǳǊŜ ƎǊŜŀǘŜǊ ƭŀōƻǳǊ ƳŀǊƪŜǘ ǘǊŀƴǎǇŀǊŜƴŎȅ 
ǿƻǊƭŘǿƛŘŜ ŦƻǊ ǿƻǊƪŜǊǎΣ ŜƳǇƭƻȅŜǊǎΣ ƛƴǎǝǘǳǝƻƴǎ ŀƴŘ ŎƛǾƛƭ ǎƻŎƛŜǘȅΦ 
49 !ŎŎŜǎǎƛōƭŜ ŀƴŘ ŎƻƭƭŀōƻǊŀǝǾŜ ƻƴƭƛƴŜ ǎǳǇǇƭȅ ŎƘŀƛƴ ƳŀǇǇƛƴƎ ǇƭŀǜƻǊƳ ǳǎŜŘ ŀƴŘ ǇƻǇǳƭŀǘŜŘ ōȅ ǎǘŀƪŜƘƻƭŘŜǊǎ ŦǊƻƳ ŀƭƭ ǎŜŎǘƻǊǎ 
ǿƻǊƭŘǿƛŘŜΦ  

https://internationalaccord.org/


рм 
 

¶ WƻƛƴƛƴƎ ǘƘŜ CŀǎƘƛƻƴ ¢ǊŀƴǎǇŀǊŜƴŎȅ LƴŘŜȄ ǎǳǊǾŜȅΥ ƛƴ нлноΣ ǘƘŜ !ǊƳŀƴƛ DǊƻǳǇ ƧƻƛƴŜŘ ǘƘŜ CŀǎƘƛƻƴ 
¢ǊŀƴǎǇŀǊŜƴŎȅ LƴŘŜȄ ǎǳǊǾŜȅ ƻŦ ǘƘŜ CŀǎƘƛƻƴ wŜǾƻƭǳǝƻƴ ƻǊƎŀƴƛǎŀǝƻƴΣ ǿƘƛŎƘ ŀǎǎŜǎǎŜǎ ǘƘŜ ǇŜǊŦƻǊƳŀƴŎŜ 
ƻŦ нрл ŦŀǎƘƛƻƴ ōǊŀƴŘǎ ŀƴŘ ǊŜǘŀƛƭŜǊǎ ƻƴ ƘǳƳŀƴ ǊƛƎƘǘǎ ŀƴŘ ŜƴǾƛǊƻƴƳŜƴǘŀƭ ŎǊƛǘŜǊƛŀ50Φ  

 

¶ WƻƛƴƛƴƎ ŀǎ ŀ ǎƛƎƴŀǘƻǊȅ ǘƘŜ !!C!κC[!51 LƴŘǳǎǘǊȅ /ƻƳƳƛǘƳŜƴǘ ǘƻ wŜǎǇƻƴǎƛōƭŜ wŜŎǊǳƛǘƳŜƴǘΥ ǘƘŜ 
!ǊƳŀƴƛ DǊƻǳǇ ǎƛƎƴŜŘ ǘƘŜ ǊŜǎǇƻƴǎƛōƭŜ ǊŜŎǊǳƛǘƳŜƴǘ ŎƻƳƳƛǘƳŜƴǘΣ ǿƘƛŎƘ ŀƛƳǎ ǘƻ ŀŘŘǊŜǎǎ ŀƴŘ ǇǊŜǾŜƴǘ 
ǇƻǘŜƴǝŀƭ Ǌƛǎƪǎ ƻŦ Ǿƛƻƭŀǝƻƴǎ ƻŦ ƘǳƳŀƴ ǊƛƎƘǘǎ ŦƻǊ ƳƛƎǊŀƴǘ ǿƻǊƪŜǊǎ ƛƴ ǘƘŜ Ǝƭƻōŀƭ ǎǳǇǇƭȅ ŎƘŀƛƴΦ  
 

¶ [ŀǳƴŎƘ ƻŦ ǘƘŜ 9{D {ǳǊǾŜȅΥ ƛƴ нлноΣ ǘƘŜ !ǊƳŀƴƛ DǊƻǳǇ ǎǳōƳƛǧŜŘ ǘƘŜ {ȅƴŜǎƎȅ52 ǎŜƭŦπŀǎǎŜǎǎƳŜƴǘ 
ǉǳŜǎǝƻƴƴŀƛǊŜ ǘƻ ŀ ǎŀƳǇƭŜ ƻŦ ǎǳǇǇƭƛŜǊǎ ǘƻ ƳŀǇ ǘƘŜ 9{D ƳŀǘǳǊƛǘȅ ƻŦ ǘƘŜƛǊ ǎǳǇǇƭȅ ŎƘŀƛƴǎΦ Lǘ ǎƘƻǳƭŘ ōŜ 
ƴƻǘŜŘ ǘƘŀǘ пу҈ ƻŦ ǘƘŜ ǊŜǎǇƻƴŘƛƴƎ ǎǳǇǇƭƛŜǊǎ53 ƘŀǾŜ ǇƘƻǘƻǾƻƭǘŀƛŎ ǇŀƴŜƭǎΣ мт҈ ǇǳǊŎƘŀǎŜ млл҈ 
ŜƭŜŎǘǊƛŎƛǘȅ ŦǊƻƳ ǊŜƴŜǿŀōƭŜ ǎƻǳǊŎŜǎ ŦǊƻƳ ǘƘŜ ƎǊƛŘ ŀƴŘ пм҈ ƘƻƭŘ ŀǘ ƭŜŀǎǘ ƻƴŜ ƻŦ ǘƘŜ ŦƻƭƭƻǿƛƴƎ 
ŎŜǊǝŬŎŀǝƻƴǎΥ L{h мпллмΣ L{h рлллм ŀƴŘ hI{!{ муллмκL{h прллмΦ 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

 

 
50 CƻǊ ƳƻǊŜ ƛƴŦƻǊƳŀǝƻƴΣ ǇƭŜŀǎŜ ǊŜŦŜǊ ǘƻ ǘƘŜ ŦƻƭƭƻǿƛƴƎ ƭƛƴƪΥ ƘǧǇǎΥκκǿǿǿΦŦŀǎƘƛƻƴǊŜǾƻƭǳǝƻƴΦƻǊƎκŦŀǎƘƛƻƴπǘǊŀƴǎǇŀǊŜƴŎȅπƛƴŘŜȄπ
нлноκΦ   
51 ¢ƘŜ !!C!κC[! LƴŘǳǎǘǊȅ /ƻƳƳƛǘƳŜƴǘ ǘƻ wŜǎǇƻƴǎƛōƭŜ wŜŎǊǳƛǘƳŜƴǘ ƛǎ ŀ ŎƻƳƳƛǘƳŜƴǘ ǇǊƻƳƻǘŜŘ ōȅ ǘƘŜ !ƳŜǊƛŎŀƴ !ǇǇŀǊŜƭ ϧ 
CƻƻǘǿŜŀǊ !ǎǎƻŎƛŀǝƻƴ ŀƴŘ ǘƘŜ CŀƛǊ [ŀōƻǊ !ǎǎƻŎƛŀǝƻƴ ǘƻ ŜƴŎƻǳǊŀƎŜ ǘŜȄǝƭŜΣ ŀǇǇŀǊŜƭΣ ŦƻƻǘǿŜŀǊ ŀƴŘ ǘǊŀǾŜƭ ōǊŀƴŘǎ ǘƻ ŎƻƳƳƛǘ ǘƻ ǘƘŜ 
ŦŀƛǊ ǘǊŜŀǘƳŜƴǘ ƻŦ ŦƻǊŜƛƎƴ ƳƛƎǊŀƴǘ ǿƻǊƪŜǊǎΦ CƻǊ ƳƻǊŜ ƛƴŦƻǊƳŀǝƻƴΣ ǇƭŜŀǎŜ ǊŜŦŜǊ ǘƻ ǘƘŜ ŦƻƭƭƻǿƛƴƎ ƭƛƴƪΥ 
ƘǧǇǎΥκκǿǿǿΦŀŀŦŀƎƭƻōŀƭΦƻǊƎκŎƻƳƳƛǘƳŜƴǘΦ  
52 /wL.L{ ǇƭŀǜƻǊƳΣ ǿƘƛŎƘ ŜƴŀōƭŜǎ ǘƘŜ ŎƻƭƭŜŎǝƻƴ ŀƴŘ ƳŀƴŀƎŜƳŜƴǘ ƻŦ ƛƴŦƻǊƳŀǝƻƴ ƻƴ ǘƘŜ ǎǳǎǘŀƛƴŀōƛƭƛǘȅ ƻŦ ŎƻƳǇŀƴƛŜǎ ǘƘǊƻǳƎƘ ŀƴ 
9{D ǎŜƭŦπŀǎǎŜǎǎƳŜƴǘΣ ŎƻƳǇƭŜǘŜ ǿƛǘƘ ŀǎǎŜǎǎƳŜƴǘΣ ōŜƴŎƘƳŀǊƪǎ ŀƴŘ ƛƴŘƛŎŀǝƻƴ ƻŦ ǘƘŜ ŘŜǾŜƭƻǇƳŜƴǘ Ǉƭŀƴ ǘƻ ōŜ ƛƳǇƭŜƳŜƴǘŜŘΦ CƻǊ 
ƳƻǊŜ ƛƴŦƻǊƳŀǝƻƴΣ ǇƭŜŀǎŜ ǊŜŦŜǊ ǘƻ ǘƘŜ ŦƻƭƭƻǿƛƴƎ ƭƛƴƪΥ ƘǧǇǎΥκκǿǿǿΦǎȅƴŜǎƎȅΦŎƻƳκŜƴκΦ  
53 !ǇǇǊƻȄƛƳŀǘŜƭȅ рл҈ ƻŦ ƪŜȅ ǎǳǇǇƭƛŜǊǎ π ǊŜǇǊŜǎŜƴǝƴƎ сл҈ ƻŦ ǘƻǘŀƭ Ŏƻǎǘ ƻŦ ǇǊƻŘǳŎǝƻƴ ƎŜƴŜǊŀǘŜŘ ōȅ Ŧŀœƻƴ ƳŀƴǳŦŀŎǘǳǊŜǊǎ ŀƴŘ 
ŬƴƛǎƘŜŘ ǇǊƻŘǳŎǘ ǎǳǇǇƭƛŜǊǎ π ǊŜǎǇƻƴŘŜŘ ǘƻ ǘƘŜ ǉǳŜǎǝƻƴƴŀƛǊŜΦ 

https://www.fashionrevolution.org/fashion-transparency-index-2023/
https://www.fashionrevolution.org/fashion-transparency-index-2023/
https://www.aafaglobal.org/commitment
https://www.synesgy.com/en/









































































