GIORGIO ARMANI

ARMANI/ VALUES

2023 SUSTAINABILITREPORT
THE ARMANI GROUP

(Translation from the Italian original which remains the definitive version)
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Sustainability is not an easy goal, but a path that tpedollowed with perseverance and determination
to achieve real change and lasting results.

Giorgio Armani
Chairman
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In 2023, the Armani Group continued to pursue the objectives summarised in th @80 Sustainability Plan
the three priority areas of action, in line with the Sustainable Development Goals identified by the United Nations
People, Planet and Prosperity.

For each of the three areas, specific qualitative and quantitative improvements were identified and planned, in line
with the results of the renewed materiality analysis and based on an approach that covers the entire value chair
Severallongterm projects have also been launched, such as growing regenerative cotton and working with
environmental protection associations.

The Group recognises that sustainability is not an immediate goal, but rather a journey of continuous improvemer
that requires unwavering commitment and the ability to learn and grow. As a result, the Group is not discourage
by the emergence of criticesues but, guided by its core values, tackles them with determination.

Notwithstanding the increased efforts made in recent years to manage and monitor the supply chain, the critica
issues that have ariskhave led the Group to make a significant commitment to accelerate and further strengthen
the governance and control of the supply chalspthrough the adoption of technological solutions that can help
prevent future problems and identify new potential risk factors in a timely manner, in line with the new sustainability
guidelines.

With this document we want to share our actions, our progress andooamitment.

Andrea Camerana
Board membeof Giorgio Armani S.p.A.
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This document is the eighth edition of the Armani Group Sustainability Réeoeiafter also referred to
as &the Report - and describes the maiBSGachievements and initiatives in 2023 (1 January to 31
December).

The Report, which is prepared and published annually on a voluntary basis, has been prepared
accordance with the GRI Standards ondanaccordance basis. Data for 2022, 2021 and, for energy
consumption and emissions, 2020 and 2019 are provided for comparison purposes. Any restatement ¢
comparative data has been highlighted in the text or footnotes.

In line with the GRI Standards, the Armani Group was guided by the principles of relevance, stakehold
inclusiveness, comprehensiveness and contextsobperations. The principles of balance, accuracy,
reliability, comparability and clarity were followed with reference to the quality of the reported
information.

The Group has further deepened its analysis of the materiality of the impacts generated in order to updats
its materiality analysis, a tool that defines the reporting topics of this document. The aim is to gradually
align with the requirements of the nevoporate Sustainability Reporting Directive (CERD)

The results of the materiality analysis, which is updated every two years, are presented in paragraph 1
dMateriality analysis, ESG risks and opportunities and stakehioddéings document.

The scope of the data presented in the Sustainability Rejsahie same as that of the Group Consolidated
Financial Statements for the year ended 31 December, with the exception of two representative offices o
minor importance and the company Giorgio Armani Bahrain, which was consolidated at the end o
December 223. It should also be noted that in 2023 thporting boundaryvas extended to include three

new companies established during the year: Giorgio Armani Arabia Trading LLC, Giorgio Armani Middle E
FZLLC and Giorgio Armani Doha W.L.L.

The cases where estimates had to be used are duly noted in the document. Specifically, estimates we
used to calculate energy consumption, emissions into the atmosphere, waste produced and disposed ©
water withdrawals and discharges, and training hpoosided.

This Sustainability Reportsisbjectedto alimited assurance engagement in accordance with the criteria
set out in ISAE 3000 revised by KPMG S.p.AasSheance engagemeist carried out in accordance with
the procedures indicated in thigndependent Auditoi@Report, included in this document.

25 ANBOa@S 69! 0 HAHHKHNcH 2F GKS 9dzNRPLISFY tIFNIAFYSYyd |
poTKHAMNY 5ANBOa@S Hnnnkmndpk9/ = 5ANBOa@dS Hnncknok9
3¢ KS NPOLPMPRFANBEIKS a20A+ft YR SYyg@ANRBYYSydlrt REFEGE |
F2ft26aY DAZ2NHAZ ! NX¥YIYyA { ®LID! & DA2NHAZ2 ! NXYIYyA wgd
DA 2 NHA 2 I NENY RAY@EIF Yy 2OEADAZNBAZ2 | NYFYA |1 2y3 Y2y 3 [ A
iR DAZ2NBAZ2[ RX I PA2MBAR Y! NEBHYA {Ay3IILER2NB tiSo [(R
@ [GRTZ DA2NEBA2 ! NXYIYyA /IFyFRF [/ 2N112NlIa2y>X DAZ2NH
" LR NIl oen2 [GRFE DAZNHIZ2DAANEHY2 bRBERYR aSEAO2 wSsi
Al CNJ yC
J oAl ¢NIF

LG &akKzdz R

a F Oh dud$ N

S <
¢

{ra oyS¢ yIYS F2NI /I G8§ /NRAaSgS {ra FNBY ! LJ

Ay3 [[/Z HRRNBYXR Dmﬂmﬂx\z alh RIRK BA 95 AKI CHO[ O @

08 y23iSR UKFlG Sygo NEVY{S{W@B( SKI BIE OF 22VSRA 2 MH A &

B2y GHRLI yeé olFlaSR Ay 5dzolA YR 2LISNIes2YyIlf FTNRY
T

Z""ITIC'C

[
t
9 E
! S
! RA
4

A



This Report and the materiality analysis were submitted to the Board of Direc@m@b Armani S.p.A.
for approval on 30 January 2025.

For any information on the Sustainability Report, please contact the Group at the following email addres:s
info@armanivalues.com

With a view to continuous improvement, inspired by the recommendations of the Task Force on Climate
related Financial Disclosures (TCFD), this document includes information relevant to the four focus are:
identified by the framework, in particular:

1
1

1
1

Governance of the organisation on climedated risks and opportunities

Current and potential impact of climatelated risks and opportunities in relation to the
organisatio® business activities, strategy and financial planning

Methods used by the organisation to identify, assess and manage etatattz risks

Metrics and targets used to assess and manage relevant clielated risks and opportunities.

The table below lists references to the sections of this document that contain relevant information in
relation to the TCHEB disclosure recommendations.

TCFDarea Paragraph

Governance 1.4 Materiality analysis, ESG risks and opportunities and stakeholders

1.2.1Governance and Group structure
1.2.2Sustainability governance

3.1.1 Energy consumption
3.1.2 Emissions into the atmosphere

Strategy

1.3 The 2012030ustainabilitystrategy andPlan
1.4 Materiality analysis, ESG risks and opportunities and stakeholders

Risk management 3.1.1 Energy consumption

1.3 The 2012030ustainabilitystrategy andPlan
1.4 Materiality analysis, ESG risks and opportunities and stakeholders

3.1.2 Emissions into the atmosphere
4.3.8 Sustainable event management

Metrics and targets 3.1 Environmental protection and efficient use of resources

In addition to the information contained in this documearference can be made to the Armani Gr@up
CDP 2024 (Carbon Disclosure Project) questionnaire, available ©nfheebsite


https://www.cdp.net/en/scores
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On 5 April 2024, the Court of Milan notified the subsidiary G.A. Operations S.p.A. of a decree placing
underjudicial administratiorior a period of one year. The measure is based on inspections that led the
Milan Public Prosecut@ Office to charge the owners of four Italian subcontractors of two direct Italian
suppliers of G.A. Operations S.p.A. with the offence of illegal intermediation and labour exploitation. |
should be noted that the total amount of products purchased in320@8m the two directsuppliers
mentioned above represents 0.5% of the total amount of products purchased by the subsidiary G.A
Operations S.p.A.

On 9 July 2024, G.A. Operations S.p.A. and its parent Giorgio Armani S.p.A. received a notice from the Ita
Antitrust Authority @Autorita Garante della Comunicazione e del Mercato (A€§Cabout the
commencement oproceedings and requesbr information regarding the institutional communications
contained in the Armani/Values website, following the opening gittieial administratioproceedings.

The Group is providing thdudicial Administratiorand the Antitrust Authority with all necessary
information with a view to cooperation.

The Group continues to pursue a strategy of continuous improvement in the process of supplier selectior
evaluation and monitoring, recognising the importance of this process and reaffirming 4tsleexnce

policy on these issues by promoting ethicdidgour and communication.

The Group is monitoring the development of the above investigations and reiterates its position that it is
not involved in the alleged facts.
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GOVERNANCE

SUSTAINABILITY GOVERNANCE
1 Stakeholder engagement on impact materiality through surveys
1 20192030 Sustainability Plan integrated into business strategy
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TRAINING
+30%training hours compared to 2022

PLANET
EMISSIONS INTO THE ATMOSPHERE
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PROSPERITY
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The Armani Group, hereinafter also referred tdthe Groug, focuses on three main brand3iorgio
Armanj Emporio ArmamndA|X Armani Exchange

The Giorgio Armanicollection includes clothing, accessories,

watches and eyewear and is characterised by attention to det:

purity of line and the use diigh-quality materials. The m&nline

offers adMadeto-Measuré service and th&iorgio Armani Privé

haute couturevomer@ collectionpne-of-a-kind garmentsnade GIORGIO ABMANI
to order and sold worldwide, is the result of a very high level

craftsmanship and meets the requirements of a demanding a
select customer base

The Emporio Armaniine reflects the elegant characteristics of the
Armani aesthetic in a concise and contemporary language. The
o collection offers a wide range of clothing and accesseiresuding
EMPORIO=ARMANI eyewear, watches and jewellery from the EA7 sportswear collection
to the formal up to the elegantappealing to different target groups,
including children.

The A|X Armani Exchangeollections offer affordable and versatile garments &
accessories including watches and eyewear. Departing from conventional nol
they present an unconventional approach to style and identity, embodying a life

that is firmly rooted in street diure. ARMANI EXCHANGE

Other Armani brands

ABMANI/DOLCI Armani Partnerships and

Licence Agreements

ARMANI

beauty

/ CASA Cosmetics and perfumes(L'Oreal)
ARMAN‘[ Watches and semi-precious stones (Fossil)

Hotels & Resorts KChocoIates and sweets (Guido Gobino)/

\ ARMANI / FIORI /

The Armani Group has owned tRallacanestro Olimpia Milai®am since 2008.

Armani Hotels & Resort (Emaar)

Eyewear (EssilorLuxottica)

M N



Who we are and how we work

The Armani Group, one of the wdBdeading fashion and luxury companies, has been a synébejahce

in the world for almost 50 years through a sophisticated and timeless lifestyle co@omgio Armani,
Founder, Chairman and Chief Executive Officer of Giorgio Armani S.p.A., is the driving force behind t
GAaA2Y® IS A& RANBOGEEe Ay@2ft SR Ay Fff GKS DNEP

The Armani Group has an international presence and continues to create and share wealth by contributin
to the economic growth of the social and environmental context in which it operates, in line with the
interests of its stakeholders.

Through theRetailchannel, managed by its subsidiaries, the Armani Group distributes the product lines
manufactured by its subsidia@.A. Operations S.p.A. (GA@Ectly to end customersThe directly
managed stores are present in all the main markets in which the Group operates and occupy importar
positions both in terms of image and commercial relevaiWt®lesalelistribution is primarily to retailers

- Franchisees, Department Stores, specialised 4matid retailers and Travel Retail and Betge
operators.

THE GROUP IN THE WORLD AS OF 31/12/2023

AMERICAS ITALY ASIA-PACIFIC
2,035 employees 3,304 employees 2,263 employees

AUSTRALIA

MIDDLE EAST 178 employees

140 employees

EUROPE
1,157 employees

MPp



The geographical areas in which the Armani Group opedatsstlyaret*:
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As of 31 December 2023, the Armani Group is made up of companies located all over the world and almc
entirely controlled by the parei@iorgio Armani S.p.Aeadquartered in Milan.

The production process of the Armani Group is managed by the sub8dar@perations S.p.A. (GAO)
through its plants in Italy and agreements with manufacturers and partners outside the company, in Italy
and abroad. GAO also carries out quality control on raw materials and finished prédu®sproduction
sitesare in Baggiovara (MO), Trissino (VI), Fosso (VE), Mattarello (TN), Settimo Torinese (TO), Matel
(MC), Carre (VI), Inzago (MI) and Vertemate (CO).

In 2016, theGiorgio Armani Foundatiowas established, with which the designer wanted to ensure
guidance in the future management of the company and the transmission and safeguarding of the value
and principles that have always inspired the fou@ereative and entrepreneurial activities.

The Group has taken the measures required by law in terms of conflicts of interest. In particular, the Grou
has adopted a Code of Ethics which sets out the principles of transparency, fairness and impartiality ar
has appointed a Supervisory Body (in edaoce with Italian Legislative Decree 231/2001) to monitor
compliance with the rules on conflicts of interest and internal procedures.

CONTROL AND SUPERVISORY BOMMES1 DECEMBER 2023

Board of Directors of Giorgio Armani S.p.A.

Giorgio Armani Chairman Executive
Rosanna Armani Board member NonExecutive
Silvana Armani Board member Executive
Roberta Armani Board member Executive
t L yadrtS2 5S¢t f (Boardmember Executive
Andrea Camerana Board member NonExecutive
Federico Marchetti IndependentBoard member Non-Executive
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Marco Terrenghi Chairman

Luca Gaiani Statutory Auditor
Andrea Zoccali Statutory Auditor
Vieri Chimenti Alternate Auditor
Maria Cristindedroni Alternate Auditor

Supervisory Bod¥y

Paolo Pacciani Chairman
Marco Terrenghi
Luca Gaiani
M¢+{<dzéiil- Ayl oAt Ale EIEQSN\VI- )/(')S

During 2023, theStrategic Sustainability Committeeomposed of @8oard membef Giorgio Armani
S.p.A., the Executive Leadership T€athe Group Head of Legal and the Group Sustainability Director
met monthly to discuss issues, projects, objectives and results, and to assess and approve the process
defining material topics. The Strategic Committee also provided regular updates to the Chairman and th
full Board of Directors.

The sustainability governance model

Strategic Sustainability Committee

Board of Directors

* Coordinates the Strategic Sustainability
Committee and regularly updates Committee
members on new legislation and best practice
in sustainability

f

f

initiatives identified to achieve the objectives

A

R 2

Approves, monitors and provides guidelines on performance targets, such as the\
Group's strategic sustainability goals

Ensures that the company's strategy, activities and risks are consistent with the
internal and external environment

Approves and ensures that identified social and environmental impacts and risks

are consistent with the business

Approves and ensures that the guidelines for managing human and environmental
rights are consistent with the business

Validates the results of the risk management process by ensuring their consistency
with the business and the relevant context /

Group Head of BT Group . L.eads the strategic ld.efinition process in the
Roard member | [T — Sustainability field of sustainability and develops, in
Lega T — Director ) collaboration with the business functions, the

set, to identify and assess impacts, to
manage risks/opportunities and to carry out
external reporting.

* Manages process of identifying social and

environmental risks related to business

* |dentifies guidelines for managing human

and environmental rights related to business
and monitors their compliance over time
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The activities and strategic choices of the Armani Grougwded by the Group values, which are set
out in theCode of Ethics

. . .= o “E "
The Code of Ethicontains the == == % ﬁvi
ethical principles and rules c —
conduct that the organisatior brotect g . .
. . rotection an ransparency an . -
shares with its employees promotion of diversity completeness of Personnel policy Team Spirit

collaborators, suppliers and & information
those who work on behalf of the
companyltssigning by suppliers is

prerequisite for entering into any Y I‘l’\\ l;'.; F-:.]
supply contract or commercic ‘/ ., |
agreement.
Protection and respect Responsibility to the Integrity and sharing Trust

for the environment community

The Armani Gro@ values

TheOrganisational, Management and Control Model (Model R81)des a system of rules and principles
aimed at ensuring compliance with the law in the carrying out of the @ragpvities and to identify and
prevent risk situations.

There is ainternal control systemonsisting of tools, procedure | : : I
. . - n accordance with Italian Legislati
_and regulatlons that define and _gwde_' _the structqre Decree no. 23/2024, thevhistleblowing
information flows and the process of identifying, managing i procedurehas been updated and mad
monitoring risks, with particular attention to those related available to all recipients on the Gr&ig
corruption. Specific procedures are iag® to monitor aspects website. The current procedure uses
such as payment authorisations, supplier selection, investme third-party company to ensure the
management of relations with the public administration and gi ¢°nfidentiality of the reporter.

TheSupervisory Body (SB)sures the implementation of Model 231 through regular inspections. In 2023,
the SB did not come across any cases of actual or alleged corruption on the part of persons working with
or on behalf of the Armani Group.

In 2023, no legal action was brought against the Armani Group fecaangetitive behaviour, antitrust

and monopolistic practices. For 2024, please refer to the chdptents after the reporting periéat the
beginning of this document. Finally, there were no cases eEampliance with laws and regulations.
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The economic value was classified into three levels: generated, distributed and retained by the Group. Tt
latter ensures the financial and economic continuity and stability of the Group. In 20@8ptamic value
generatedby the Armani Group wa&s H X n T Y+4% dofhdare®ty2022). During the y&8%of the
economic value generated Y2 dzy i A y 3 (i 2-was distibutepl to stekeHolteks2% compared

to 2022).

Armani/Casa
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THE SUSTAINABILITY TIMELINE

1996¢ Exhibition of aecycled jeans model at the Museum of Science and Technology in Milan

2003¢ CARIFE Award for the reintroduction of textile hemp in the Italian fashion sector

2010c¢ Start of the Acqua for Life project

2012¢ Outfit made from recycled PET on the Golden Globes Red Carpet

2013¢ Establishment of the Corporate Social Responsibility Department

2014c First social and environmental audits of the supply chain and installation of photovoltaic systems at the offices agW@anBgekfjlan
2015¢ Opening oArmani/Silos

2016¢ Year of establishment of the Giorgio Armani Foundation

2016¢ Fur Free Policy

2018c¢ First year of public reporting (2018 Sustainability Report)

2019¢ Joiningt KS ClF aKA2Yy t I OGé AYAGAIGADS

2020¢ Launch of the Emporio Armani recycled Capsule Collection

2021¢ Sustainability Governance, People, Planet, Prosperity Strategy and Double Materiality

2021¢ ISO 20121 certification of the sustainable event One Night Only Dubai

2021- Announcement of the commitment not to use angora wool in the collections of all lines as from the Fall Winter 2022/23 seadon
2021¢ Launch of the sustainable capsules with yarns and/or fabrics made from materials such as recycled polyester or organic cofton
2021¢ Approval of absolute emission into the atmosphere reduction targets by SBTi

2021¢ Joining the Fashion Task force of the Sustainable Markets Initiative and Textile Exchange

2022¢ Joining the Manifesto for Regenerative Fashion of the Sustainable Markets Initiative

2022¢ Application of the ISO 20121 and ISO 14663ustainable event management systenad emissioralculaion
2022 ¢ Launch of the Emporio Armani Sustainable Capsule Spring Summer 2023 collection, with QR Code dedicated to systainabil
information, in line with the ISO 14021 standard

2022¢ ESG risk mapping analysis in the supply chain

2022¢ Launch of the Armani/Values website

2023¢ Launch of Apulia Regenerative Cotton Project

2023¢ Launch of ESG supplier survey and identification of key suppliers

2023 Collaboration with ILO and joining the Open Supply Chain Hub

2023¢{ AdyAy3a G(KS a4/ 2YYAGYSyid G2 wSalLkRyairofS wSONHAGYSyé
2023¢ Launch othe ESGeo platform for environmental and social data collection

2023¢ Social impact projects with stock recovery

2023¢ Partnership with One Ocean Foundation to protect marine ecosystems

2023¢ Continuation of the partnership with Forestami
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In 2021, thesustainability strategyas launched, defined around three main areas of action: People, Planet
and Prosperity.

For each of the three areas, specific qualitative and quantitative objectives were identified in line with the
results of the materiality analysis. These objectives are summarised3roinyg® Sustainability Plawhich

is fed by internal strategic planning and analysis processes, reinforced by stakeholder input an
participation in national and international working groups, in line with the Sustainable Development Goal:
(SDGs) defined by the United Nations.




STAKEHOLDER EXPECTATIONS / EVOLUTION OF THE INTERNAL AND EXTERNAL CONTEXT an
Y
GOVERNANCE, STRATEGY, RISK MANAGEMENT, METRICS AND TARGETS
Y
INNOVATION, CONTINUGMIBROVEMENT AND SUSTAINABILITY
Y

The 20192030 Sustalnablllty Plan —l
PEOPLE PLANET PROSPERITY

People's welbeing, talent development, Environmental protection and efficient use Promoting social and environment
inclusion and uniqueness, through policie resources: initiatives that are integrated into th
and projects that promote: business and benefit the communi
1 wSRdz0s2y 27F SYAriaa through the implementation of:
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PARTNERSHIP, TRAINING, MONITORING, EVALUATING AND COMMUNICATING “m
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https://fsc.org/en
https://www.thefashionpact.org/wp-content/uploads/2023/07/the-fashion-pact-packaging-guide.pdf
https://www.thefashionpact.org/wp-content/uploads/2023/07/the-fashion-pact-packaging-guide.pdf
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PRIORITY
AREAS OF ACTION

SUSTAINABILITY TOPICS

Promotion of diversity and inclusion
Talent attraction and employee wélkking
Employee training andevelopment
Occupational health and safety
Climate change and energy efficiency
Protection of land and marine biodiversity
Water resource management
Ecadesign, product life cycle and circular economy
Support to locatommunities and to the territory
Information management and privacy
Product quality and safety standards
Brand enhancement and protection
Product labelling and communication
wSaLISOh F2NJ KdzYly I yR
Sustainability topics in treupply chain
Sustainable procurement of raw materials
Compliance and business ethics
TOPICSIGNIFICANSCROSS THE BOA Creation and distribution of economic value
Innovation

PEOPLE

PLANET

PROSPERITY
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'\ Armani Group - 2023 Materiality matrix

/.

D Promotion of diversity and inclusion
Information management and privacy

Respect for human and workers’ rights
Product quality and safety standards

Product labelling and communication

Compliance and business ethics

Talent attraction and o . .
Occupational health and safety employee well-being Sustainability topics in the supply chain

Support to local communities and to the
territory

Sustainable procurement of raw materials

Relevance for stakeholders

Innovation

Protection of land and marine biodiversity . . .
Eco-design, product life eycle and cireular
economy
Employee training and development

Legend Brand enhancement and protection

People Climate change and energy efficiency

* Employees’ well-being and talent development

Planet
* Environmental protection and efficient use of Creation and distribution of economic value
resources

Prosperity Relevance for the Armani Group

« Support and involvement of communities
* Focus on the customer
* Responsible management of the supply chain

Relevant across the board
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In terms ofsignificancéo Top Management, the top two priorities a®ustainability topics in the supply
chairg and ésustainable procurement of raw material$n terms of stakeholdesignificancethe most
important topics areinformation and privacy manageménépromotion of diversity and inclusiéand
MNBALISOG F2N KdzYI4¥. I yR $2NJ] SNRAQ NRIKGaA

This yea® results were shared and approved at the regular Strategic Sustainability Committee meeting ol
12 December 2024.

Aninitial mapping® of the main risks and opportunities for future CSRD requirements was initiated in 2024.
The Group has defined an ESG Risk Unfé@arserder to map priority ESG risks and opportunities (outside
in), taking into account the EFRAG guidelines on double materiality a8O8@&SG Framewaork

During 20242025, the Group will complete this analysis by having the inherent risks and opportunities
assessed and clustered into sustainability topics in order to carry out an initial double materiality analysi
in line with the principles of the new Bative.

Armani/Fiori
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As of 31 December 2023, the Armani Grbad9,077employeesan increase compared to 2022 (+4%, or
379 more employees). This growth was mainly due to the entry of companies in the Middle East region ar

the opening of new stores.

Employees by gender

8,304 8,698 9,077

3,480
3,083 Sesl

2021 2022 2023

B Female Male

The majority of the workforce is female (62%) and 50% of the Gnmamagers and executives are women.
This confirms our commitment fwromoting gender equality and generational diversity shown in the
graphs below

Employees by gender % Employees by age group %

19%

26%

38%

62%

Executives and managers by gender %

55%

m Female Male

m <30vyearsold  m 30-50 years old >50 years old

50% 50%

m Female Male

HY



Numberof employees by genderand professional category

669 628 1,766 2,343 737 728
117
82 1,296
711
Executives Managers White collars Sales Assistants Blue collars
mFemale = Male HFemale © Male mFemale = Male W Female © Male W Female = Male

Number of employees by professional category and age group

945 1,888
110 1,451
39 1,344 641
432 392
265 463 I 563 407 I
87
0
— L .
Executives Managers White collars Sales Assistants Blue collars
W < 30 years old m < 30 years old W < 30 years old W< 30 years old M < 30 yearsold
m 30-50 years old M 30-50 years old ® 30-50 years old M 30-50 years old B 30-50 years old
> 50 years old > 50 years old > 50 years old > 50 years old > 50 years old

The main types of contracts ggpermanent(81%) andull-time (87%).

Employees by type of contracts

%

1%

1
12%

m Full-time contract
Part-time contract

m Non-guaranteed hours

18%
B Permanent contract
Temporary contract
m Non-guaranteed hours
81%

During 2023, 373 employees of the Armani Group marental leave of whom 84% were women and
16% men.

87%

The Group hasollective bargaining agreememtsvering all employees in Italy, Austria, Belgium, Ffance

the Netherlands, Switzerland, Spain, Portugal and Brazil, covering approximately 45% of employees
Group level. In all countries where there are no such agreements, employment contracts comply with loce
regulations. Over the years, differentiateinuneration policiebave beenmplemented for the different
professional categories, which for some include, in addition to a fixed remuneration component, economi
incentives linked to performance, in order to promote a sense of belonging to the Group and team spirit.
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In 2023, the Group was able to count on the suppowarkers who are not employeed7 interns and
74 agency workef%

For more information on human resources data, please refer to the chapterApgendix.
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/ The 2023 initiatives of Giorgio Armani S.p.A. \

Drafting of the Group Diversity and Inclusion Policy (under approval)

Launch of The Language of Respect workshop in response to requests from 2022 Focus Group

Launch of the pilot version of the Inclusive Leadership workshop for all managers in the company

Continuation of work and data collection for the Gender Equality Certification

Participation in the HR round table of the Camera Nazionale della Moda Italiana (National Chamber of Italian Fashion) on

Diversity, Equity & Inclusion topics (DE&I)

= Organisation of the webinar “Non sei sola (You are not alone)” on violence against women, organised in collaboration with
the “Una, nessuna, centomila” Foundation

\- Collaboration with the Umberto Veronesi Foundation to explore topics that connect diversity and prevention /
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Technical, linguistic and IT
Assessment and development of one’s potential
Improvement of professional skills and knowledge
Knowledge and cross-cultural development
KActual and expected behaviour, both at individual and team level /
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LEADERSHIP DEVELOPMENT PROCESSES
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An innovative training course that aims

5-day classroom course for people to create new perspectives in
managers that interactively covers management based on concepts such
topics to develop leadership and as kind leadership, radical candor and
people management skills psychological safety

In the planning phase

Learn?lead Leadersh_lp Leadthe
Re-Evolution Leaders
Becomea 7 Habitsfor
Manager Managers Coach2Lead
2023 2023-2024
4 training modules on the 4 training sessions provided by an Courses focusing on the development of
management of external partner specialised in Coaching, Trainer Training and Classroom
administrative resources, the management training. The core of the Facilitation skills for people managers
acquisition of basic process is to question the type of
management skills and other manager you want to be in the
hardand soft topicsfor first- organisation and the impact you want to
time people managers have on others as a person and as a

leader.

In 2023, the Armani Group provid204,923° hours of trainingwith an average &3 hours of training

per employee an increase 0f30% compared to 2022Training activities during the year included
professional, managerial, technical and language training and awareness programmes on diversity, equ
and inclusion, health and safety, Model 231, sustainability and cyber security, as detailed below.

Training hours bgourse- 2023 %
Professional training, anatbrruption, Code of Ethics, Model 231, whistleblowing 134,219 65%

Health and safety training 40,730 20%

Managementraining 16,012 8%
Languagéraining 6,340 3%
Diversity &nclusion and Sustainability training 5,304 3%

2,315 1%

Cyber security training
Total

204920 | 100%
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TRAINING IN THE WORLD OF RETAIL

- z

9F OK &SI Nk éréK 6N} YR 2ME|yA a8a GNIXAyAy3a | Oe
aaSaayYSyds YeadSNE akK2LIWWAyYy3I yR GSIY o0dzAif RAY 3
HAHOY

Induction training Organised GAO tours

On the occasion of the opening of the A|X store in Rome,
training sessions were held with the participation of severalin-
house trainers from the Retail world and in the field, focusing
on clientengagement, retail operations, retail merchandising
and visual merchandising

Armani/Retail
Development Program

A development and training projectinvolving a pool of talents from the Italian and European stores of the various brands, from which
the company draws to fill management vacancies in the Group’s stores

The Emporio Armaniteam visited GAO Modena and GAO
Trissino to strengthen relations with the company

DIALOGUE ON PERFORMANCE

The performance review process helps to clarify individual and team objectives, contributes to the creatiol
of personal development and training plans and is part of other key processes, such as the rewarding,
rotation and career development process.

In 2023, more than half of Armani Group employ&29o)received at least one performance review in
line with theperformance review process (Human Capital Development)

Employees who received a performance review %

o)
60% 70% 42%
of executives of managers of white-collar
employees
(o)
80% 46%
of blue-collar

of sales assistants
employees
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Armani/Fitness gym
Based in the office in Via Bergognone, Milan, it has over
300 members, including permanent and temporary
employees. It is open five days & week with six time slots
throughout the day.

Armani People Care plan
It allows permanent employees to benefit from an annual
allowance for themselves and their families to reimburse
medical, social, educational and transport expenses, as
well as to purchase leisure, sports, travel and cultural
activities. It is also possible to access conventions,
discounts and offers that are renewed every year and
include companies operating in different sectors (e.g.,
food, technology, education, health, wellness and leisure).

Refund of utilities expenses
Permanent employees with dependent children can use
the welfare amount to claim the reimbursement of
electricity, water and gas bills and purchase vouchers,
(e.g., shopping vouchers, petrol, e-commerce).

TURN YOUR MIND
AROUND THE CITY.

forms.

centre in Milan.

Cycle Around

~
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Armani/Fithesgym

Tax consultancy
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A tax consultancy system is available at a subsidised cost
to assist permanent employees with tax returns and 730

Olimpia Summer Camp
In July 2023, the children of employees born between
2007 and 2015 were offered the opportunity to attend
the Olimpia Summer Camp at a reduced price at a sports

Work from home and flexible hours
Permanent and temporary employees of Giorgio Armani
S.p.A. can take advantage of work from home and flexible
office hours to encourage a better work-life balance.

g2
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Management By Objective (MBO)

For employees who received an MBO, part of the bonus was
paid as a welfare allowance, giving them the opportunity to
use the services offered by the Armani People Care portal.

Cycl-e Around
An eco-friendly transport initiative launched in collaboration
with Pirelli, which allows employees to use electric bicycles
free of charge at the Milan offices in Via Bergognone and Via
Borgonuovo.

Pallacanestro Olimpia Milano tickets
Access to free tickets for the basketball team's
championship and Euro League games at the Assago Forum
in Milan.
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At Group level, theecordable workrelated injuries raté& in 2023 is5.52 and shows a slight decrease
compared to 2022ue to the increase in hours worked. The most common types of injuries were fractures,
sprains and cuts. Of the 89 accidents that occurred, 58 required at least @ealsgnce from worlNo
deaths due to workelated injuries or higlsonsequence injuries occurreth 2023, there were no
accidents involving workevgho are not employees
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The Armani Group is committed to reducing its environmental footprint by promoting the conservation
and efficient use of natural resources. Indeed, the protection of the environment is one of the cornerstones
of the Armani Grouf sustainability strategy.

The strategies implemented by the Group to improve its environmental performance focus on the following
three macro areas:

1 increasing the use @lectricity from renewable sourcesid reducing the use of fossil fuels

1 promotingseparate wasteollectionand raising personnel awareness of environmental protection
topics

1 minimising wastand optimising water and energy consumption.

oP@YENHE O2yadzylLle2y

The Armani Group is continuously committed to monitoring and reducing its energy consumption by
iImplementing efficiency measures, reducing the use of fossil fuels and increasing the use of electricity frol
renewable sources.

In 2023, the downward trend in the consumptionnattural gasand propaneused to heat the Group's
premises and production processes was confirm&8% compared to 2022even if it is based on a

broader scope that includes the consumption of natural gas by the companies Pallacanestro Olimpi
Milanc®2andGiorgio Armani Doha.

Natural and propane gas consumption (GJ)

72,601 74,174 79,946

68,701
o— \‘\58;707

2019 2020 2021 2022 2023

This year, for the first time, th@roup's energy consumption included the consumption of petrol, diesel
and natural gas associated with the use of company cars worldwide, amounting to 16,815 GJ. Th
integration - in addition to the expansion of the scopqustifies the 10% increase intab energy
consumption from fossil sources from 68,701 GJ in 2022 to 75,522 GJ in 2023.
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In terms ofelectricity;, total consumption increased by 4% compared to 2022, but this increase takes into
account the expansion of the scopwith the inclusion of Pallacanestro Olimpia Milano, Giorgio Armani
Dohaand Giorgio Armani Arabia Tradiand the inclusion of electricity consumption related to the use

of electric, hybrid and pluig hybrid company cars.

Electricty consumption (GJ)
226,391 229,928 238,227

212,707 N
189,672 . ——— —e—
k
2019 2020 2021 2022 2023

The share oelectricity from renewable sourcescreased from 68% in 2022 #®6%in 2023. In the
following 13 countries where the Group operatE30%of the electricity consumed comfrem renewable
sources Italy, Spain, Portugal, Switzerland, Canada, the United States, Mexico, Brazil, China, Macau S.
Hong Kong SAR, Malaysia and Singapore. In the United Kingdom, 77% of electricity came from renewa
sources.

Electricity from renewable

The office in Via Bergognone in Milan covers a por sources (%)

of Giorgio Armani S.p@. energy requirements 76%
(approximately 2%) through thghotovoltaic system 68%
installed in 2014 During 2023, photovoltaic panel

were installed at GAO Modenadcameinto operation

in April 2024. 36%

for electric vehicles and a free electric shuttle serv
between the Via Bergognone and Via Borgonur
offices in Milan are available to all employees. 2019 2020 2021 2022 2023

At the office in Via Bergognone in Milan, charging po
0% 1%

For more information on energy consumption, please refer to the dedicated section in the Appendix.
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In 2021, the SBTi (Science Based Targets initiative) approved the absolute atmospheric emission reduct
targets set by the Armani Groapd in line with the 1.5°C scenario:
1 ReducebsoluteScope 1 and 2 Markétasedgreenhouse gasmissiondy 50%compared to 2019
by 2030
1 ReduceabsoluteScope 3reenhouse gas emissiobyg 42%compared to 2019, for categories 1
dPurchased goods and servicasd 90Downstream transport and distributioby 2029.



The Armani Group calculates direct and indirect carbon dioxide emi&moshe atmosphere on an
annual basis using the GHG Protocol methodology. This data is monitored to assess progress towards
emission reduction targets validated by SBTi and analysed by the Sustainability Committee.

2023 GHG emissions tCQeq %

Scope 1 5,448 1%
Scope 2 Markelbased 7,236 1%
Scope 3 Categoy 1 443022 84%
Scope 3 Categoy 2 15913 3%
Scope 3 Categoy 4 4,486 1%
Scope 3 Categoy 9 13,296 3%
Scope 3 Other categories 37,807 7%
Total 527,208 100%

Scope 1 and Scope 2 emissions
As shown in the chart below, the Grdugs reducedts absolute emissiortsy 57%compared to 2019 in

terms of Scope 1 and Scope 2 Masiased emissions artas achieved its 50% reduction target by 2030
ahead of schedule

Scope 1 and Scope 2 Markeised emissions (1G£)

H
29.724 2870
19,936
N °
12,715 12,684
2019 2020 2021 2022 2023
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More specifically, in 2023:
1 there was a decrease in Scope 2 Matkated emissionsl(6%) due to the purchase of Guarantees
of Origin (GG¥to cover an increasing percentage of electricity consumption (76%)
1 there was an increase in Scope 1 emissions (+30%) due to the expansion of the scope, tf
introduction of fossil fuel consumption of company cars and an increase in refrigerant gas leakage

Scope &missions

In terms of indirecBcope &missions, there was aisolute reduction
1 of 20%compared t02019, mainly due to the introduction of fibres with a lower environmental
impact and route efficiency activities for upstream and downstream trarajmort

To achieve the absolute emission reduction target approved by SBTi, the Group is committed tc
progressively identifying and implementing initiatives that will contribute to a reduction over the coming
yearsand,specifically, through these main areas of intervention:
increase the volume of preferr&materials by applying théSustainability requirements for raw
materials and production processeagiidelines
A initiatives and projects that follow the principles of regenerative agriculture
A supporting initiatives and projects to decarbonise the supply chain.

The following is a breakdown of Scope 3 emissions for the two categories for which the Group has declar
a reduction target in line with the SBTi targets.

Scope 3 Category 1 and 9 emissions,{{O

568,64 e
472,686
421,014 456,318
353,350
2019 2020 2021 2022 2023

For more information othe emissions into the atmosphernglease refer to the section in the Appendix.
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The Armani Groupwater withdrawalsre mainly for sanitary services used by employees, air conditioning
and catering activities. In 2023, they amounted to 3172%83and most of the water (92%) is taken from
the aqueduct.

With regard towater dischargesf 315835 n¥, it should be noted that most of the water is discharged
into the sewerage system (94%) and that a small amount of the water withdrawn is not discharged becaus
it is used to feed the steam generators used in production.

For more information, please refer to the dedicated section in the Appendix.
oPHNR(1SOay3d 0A2RAGSNEAGE FYR GKS 20SIlya

The Armani Group is committed to implementing activities to combat climate change and to ensure
continued support for reforestation projects and projects for the protectioacefns, in line with the
objectives of the Sustainability Plan and the Fashiord’Pact

This commitment is also reflected in a focus on the environmental impact of materials and participation ir
initiatives and programmes aimed at protecting ecosystems and biodi¥ersity

In line with the strategic approach @RAvoid, Reduce, Restore and Regenératte Group has
implemented the following activities to protect terrestrial and marine ecosystems:

1 AYLX SYSyllpa@zaRFYKXKSE A& NBI[AdANBYSYyGa TF2N N
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OA2ZRAQOGSNEBAGE QFftdzS oYSe . A2RAGSNAEAGE | RBRAYPSEKBE2Y $I 2 & a8
% The Groug@ active involvement in Forestd@sctivities began in 2020, atalstrengthen the collaboration and advance leng

term goals, another higlmpact project for the entire community Milanwas launched and will be implemented from 2024.
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APULIA REGENERATIVE COTTON PROJECT

On World Environment Day 2023, the Armani Group announcediAipellia Regenerative Cotton Projeat
collaboration with the Fashion Task Force of the Sustainable Markets Initiative and the Circular Bioeconomy Allianc
both founded by HRH King Charles IlI.

The focus of thiscientific experimenis the development of a cotton field in Apulia according to the regenerative
cultivation system. The aim is to produce cotton with a reduced environmental impact through the juse of
agroforestry systemswhile at the same time increasitandscape diversity, soil fertility, water savings and
biodiversityrelated ecosystem serviceSollowing the initial planting of cotton on one hectare of land starting in
May 2023, cultivation will gradually expand to a total agricultural area of five hectares from 2024.

Within five years, this agricultural site will
one of the first orsite trials in Europe to tes
agroforestry cotton with alternative tre
species and regenerative practices. Reg
scientific  reports  will evaluate th
characteristics of the cultivatedotton, the
environmental impact and the productiofs &

levels of the areas concerned

Regenerative cotton field in Apulia and cotton harvesting
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https://www.thefashionpact.org/wp-content/uploads/2023/07/the-fashion-pact-packaging-guide.pdf
https://www.thefashionpact.org/wp-content/uploads/2023/07/the-fashion-pact-packaging-guide.pdf
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OnWorld Oceans Day, the Group announced its partnershipGmighOcean Foundatiothe Italian non

profit organisation dedicated to protecting marine ecosystems and promoting the Blue Economy. Throug!
this collaboration, the Armani Group is helping to protect the oceans from plastic pollution, overfishing,
acidification and loss of ldiversity.

In particular, the Armani Group supported two main initiatives in 2023:
T GKS NB&G2NI a2y I @RI da lHySREYS #0yS 20K 2KFS 6Sa il |/
{I NRAYAIFIZ INBFIa 2F INBILG @FtdzS F2NJ YINARYS |-
T 4KS édzLJLJZNJ’J F2NJ | aoxsyauo NB RS SuBIxK2 oSN
Y2dzyGtrAYy YR YHONRYS SO2aeaitSya

Moreover, during th®©ne Night Only Venezaent, the Armani Group decided to make a donation to the
non-profit organisationVe are here Venictr research aimed at protecting the lagoon and helping the
community to understand and appreciate this unique environment.

Finally, the Grou@ commitment to protecting the oceans is reflected in its efforts to reduce the use of
plastics, as reported in the following section.

Capriccioli Ovest, Arzachena, Saaqltaly)
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The Group is in the process of reviewing and updating its packagedutce the use of plastio favour
of other materials such as paper, cardboard and textile fibres, aimtrease the use of recycled and
certified materials All interventions were also carried dotmaximise thaecyclabilityand recovery of
individual materials.

In 2023 paper and cardboardackaging accousfor 83%of 150 20
total B2C packaging. The main packaging categories
boxes, gift boxes, shopping bags, tissue paper and tags.
of the paper and cardboard is F&&tified and/or recycled.
Plastic packaging, mainlypolybags garment bags anc
underwear boxes, accounts for 15% of B2C packaging &
42% certifie@® andrecycled. The remaining packag{@é

is made frontotton, wood, metal and other materiadsd

iIs 35% certified and/or recycled. Looking at all E
packaging, 52% is certified and/or recycled. = Paper/cardboard= Plastic - Other materials

83%

Certified/recycled B2C packaging (t)

Paper/cardboard _%7 1,634

H Total (t)

; 299
Plastic % Of which certified/recycled (t)

Other materials l443

obda W] FIAYI FaNIBESAYRI5o0FREDERALFE (NI y & L2 NI

Packaging B2B (%) The majority of industrial B2B packagingused to
transport products from suppliers to warehouses and
then to stores- consists of logistieslated tertiary
packaging (74%).

14%

In 2023, B2B packaging consists mainlyager and
cardboard (86%), predominantly FS@rtified and/or
recycled (90%), anglastic (14%), 51% certified and

recycled oplantbased.
86%

m Paper/cardboard = Plastic
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Certified/recycled B2B Packaging (t)

H Total (t)
plastic T 371 Of which certified/recycled (t)
190

For more information, please refer to the dedicated section in the Appendix.
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In line with its sustainability strategy, the Armani Group is committed to integrating circular economy
principles into all phases of product development: fomsign to sourcing, manufacturing, distribution and
after-sales.

In 2023, thereconditioning service for returned produdtsinched in 2022 enabled more than 124,000
products to be returned to the first life cycle stream through ironing, stain removal and minor repairs.

Moreover, in line with thpolicy on the management of unsold produartsl inventoriesthe Armani Group
is committed to ensuring that unsold products and unused materials are reused, recovered and recycle
and/or used for social impact projects through the involvement ofprofit companies.

odr®MiS IASYSNI GSR

Thewaste generatedit Group level in 2023 is approximately 3,400 tonngsresenting &2%increase
compared to 2022 due to the expansion of the reportingndaryto include the companies Pallacanestro
Olimpia Milano, Giorgio Armani Doha and Giorgio Armani Arabia Trading, and the fact that the wast
collected by municipal companies in Italy was not estimated in 2022.

Waste generated in 2023 refersdth Grougpremisesvorldwide GAO premises, offices astdres Where
point-in-time figures were not available, the Group estimated the waste generated based on the square
metres ofpremisesspace. For the Milan offices and the GAO premises in Italy, all waste reported on the
Waste Identification Forms was considered and only waste generated by employees in the offices an
collected by the municipal companies responsible for waste colleatibulisposal was estimated. ms

way, the Group kept track of all sources of waste and the estimated waste was classified according to tf
following assumption: 30% plastic, 60% paper and cardboard and 10% unsorted waste.

The percentage oivaste sent for reuse or recoveiry 2023 is76% In this case, it was assumed that all
estimated plastic, paper and cardboard waste was recovered, while estimated unsorted waste wa:
classified as landfilled.



In terms of industrial waste produced by BAO Italigpremises 494 tonnes of wasteere produced in
2023, adecrease of 23% compared to 20Z2e main types of waste producgdrepaper and cardboard,
mixed packaging and textile waste. The percentage of hazardousimast.54%.

With regard to the disposal of industrial wa€88% was sent for recycling or recovery.

0PraPHI SNAFRN &¥O8 | OaPArAaSA

Globally, the use of printer paper and toner weducedby 4%in 2023 compared to 20225%of the
paper used isecycledand 70%is FS&ertified.

For more information, please refer to the dedicated section in the Appendix.
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For production in its own factories and for external productions, the Armani Group, through G.A.
Operations S.p.Aworks with a pool of suppliers which are subject to constant monitoring over time and
who are divided into the following four categories:
1 suppliers ofaw materials
1 fagconmanufacturersgo whom the Group entrusts the making of the finished product by providing
the necessary technical information and raw materials
1 suppliers ofinished productsvho make the finished garment according to technical drawings or
samples, sourcing the raw materials themselves
1 serviceproviders such as testing laboratories, consultancy and general service providers, logistic
and transport.

The following are the main activities undertaken by the Group in recent years in relation to supply chait
reporting, management and monitoring.

Relations with the supply chain

The Armani Group is committed to developing activities to monitor and promote ESG cultuwedatiotes
with suppliers

The Group hamapped the social and environmental risks of suppliers and subcontractorger to
monitor and control its supply chain.

The Armani Group requires its suppliers to sign and Sections of the Supplier Sustainability Code

comply with theSupplier Sustainability Code, which

is included in the general purchasing conditions | .. coruptionand
business ethics m
Issued in 2022 and based on the principles of the
United Nations International Labour Organisatipn &‘ 'jj(jf;ﬁjj; uman and
(ILO) conventions, Human Rights conventions and
international certification standards, th®upplier Emaronmental ’
- ags . . . rotection
Sustainability Codeims to provide guidance t¢p
supp_llers on _respectlng_ the human rlght_s _gnd B o materials
working conditions of their employees and limiting .
their environmental impact, from the sourcing {o oo 222
the use of materials and throughout the valjyie management -
Chaln ,\ Commitment to
C, sustainability

The Sustainability Code, together with the technical
specifications, th@roduct Restricted Substances [[PRS), the Manufacturing RestricteBubstances List
(MRS).and theCode of EthicSorms part of the general purchasing conditions and good industry practices
in the social and environmental fields that the Gr@Quguppliers undertake to comply with, enforce and
disseminate to their suppliers and subcontractors.

During 2023, all new suppliers signed the Supplier Sustainability Code, which requires compliance with tl
environmental and social criteria defined by the Group. Moreover, 11% of new suppdieresenting

nT



52% of the cost of production generated dwcon manufacturersand finished product suppliers
underwent ESG assessment questionnaires and/or environmental and corporate audits.
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Purpose of the audit process

The audit process is designed to ensure thatsiiggplier complies with the requirements of the Armani
Group Supplier Sustainability Code regarding human rights, working conditions, health and safety and tt
environment. These are auditarried out by thireparty auditorsdesigned to monitor and mitigate risks
related tooutsourced activities and to activate continuous improvement processes.

Audit management

The audit is carried out by qualified and certified auditors in the relevant areas and an annual calibratiol
of the auditors' approaches is carried out to ensure that audit activities are treated equally.

Audits are carried out in accordance with the main international reference standard$J{.d=EN 1SO
1901%¥%), which are based on a ribesed approach and aim to stimulate a processaritinuous
improvement through the PlabDo-CheckAct methodology.

The ultimate objective is therefore to identify nroompliance so that corrective, remedial and
enhancement actions can be considered.

Stages of the audit process:
The audit is carried out in a seaninounced and unannounced mode.
The main activities that characterise the audit process are as follows:

A Risk assessment and identification of audit priorities
The risk assessment of each suppdied subcontractors based on a risk matrix that takes into
account the critical indicators of the Armani Group's supply chain and those specific to the sector.
The level of potential risk is assigned to each supplisulzzontractorin one of four categories
(low, medium, high or critical) and allows audit priorities to be set, with the aim of optimising
available resources by focusing audit activities on the most critical areas of their supply chain.

A Planning
Audit planning is prioritised based on the following main criteria: associated risk factor, turnover
and volume, reputation, external reports, supply chain complexity, previous audit results, financial
results, surveys/questionnaires, possible awardsfasations.

A Documentary analysis (before, during and after the visit)

A Onsite audits
Audits include ossite visits, documentary analysis and interviews with a representative sample of
workers. The duration of the visit can vary from one to three days, depending on the number of
employees and complexity
The audit is carried out using agreed checklists coveriagpakttsof the Supplier Sustainability
Code. The checkilist is a tool to guide the audit activity, collecting all evidence for the preparation o
the final audit report and corrective action plan. The contents of the checklist, as well as the Supplie
Sustainabity Code, are regularly updated in order to reflect legislative and regulatory
developments and to best cover all aspects of sustainability.
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A Audit report

An audit report is produced following the-site audit visit. Depending on the level of risk resulting
from the assessment, a periodic monitoring plan (Corrective Action Plan) will be agreed with the
supplier.

Each audit report shows the result of the audit carried out according to a defined audit rating:

Description

Fully compliant
Compliant with observations

Presence of minor findings/narompliance
Presence of major findings/narompliance
Presence of serious findings/roompliance
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Management of nortompliance and corrective actions

The supplier receives a document detailing the -oompliances and the corrective actions
required. Corrective actions to address rmmmpliances are monitored for timing of
implementation and effectiveness with subsequent follgnactivities. If noltompgiances are not
resolved, termination of the relationship with the supplier will be considered. The supplier receives
an improved rating if the neaompliance is successfully resolved. This rating is monitored over
time.

Number of audit®n suppliers and subcontractors

Since 2014the Group has been carrying oamnual social and environmental audits a sample of
suppliers and subcontractors.
In the period from 2019 to 2023, the Group carried @88 sustainabilitaudits more specifically:

f
f
f

339 audits were carried out in the thrgrear period from 2019 to 2021

299 audits were carried out in the twear period from 2022 to 2023
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During 2024, 300 audits are planned, covering around 7Q@Pe abst of production generated bgcon
manufacturersand finished product suppliers

Based on the 172 audits carried out in 2023, the main results are set out below:
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The Armani Group implements actions and projects to ensure respect for workers throughout its value
chain. Some of the activities and initiatives undertaken are listed below:
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https://internationalaccord.org/
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https://www.fashionrevolution.org/fashion-transparency-index-2023/
https://www.fashionrevolution.org/fashion-transparency-index-2023/
https://www.aafaglobal.org/commitment
https://www.synesgy.com/en/













































































































