GIORGIO ARMANI

We do realize that building and securing the future of the planet requires changes in the way we live and do business.
| have always believed in a business model based on a certain set of values that are essential to me and on a notion of fashion
that is capable of creating value and fostering employment. We are aware of our privileged position, and with privilege comes
responsibility.
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4 . Greenhouse gas emissions reduction
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Canada, Mexico, and Brazil Eco-design and waste reduction

Electricity from renewable sources
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SUSTAINABLE MOBILITY Biodiversity and ocean protection
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B2B packaging
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. Targets: 50% reduction of greenhouse gas emissions from offices, stores, and operations by 2030, as compared to 2019, and and use of 100% energy from renewable 2022 SUSTAINABILITY REPORT
sources for all Group sites and stores by 2030; 42% reduction of emissions from supply chain and transportation by 2029, as compared to 2019.

. Targets: elimination of disposable plastic from packaging and purchase of 100% recycled plastic for at least 50% of plastic packaging: B2C by 2025 and B2B by 2030. armanivalues.com

. Management standard for the sustainable organisation of events.

. Standard for quantifying CO2 emissions generated throughout the life cycle of a product or service. Report subiected to assurance

. Standard for the correct formulation of an organisation’s self-declared environmental claims.

by Indipendent Auditors



